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GURGAON, INDIA, June 5, 2014 

New age dairies grow in India 
— NEW YORK TIMES NEWS SERVICE 
 
On a 26-acre farm a couple hours drive inland from Mumbai, hundreds of black-and-
white Holstein-Friesian cows laze around, dining on seasonal greens and listening to 
a customplaylist of rap, pop, classical and even devotional music. They are treated to a 
routine medical check-up before heading to a rotary milking parlour, where their udders 
are gently squeezed, until the cows step away, at will. 

Within a day, the milk never touched by human hands is bottled and whisked away to 
hotels, restaurants and homes in nearby cities. 

The dairy, Pride of Cows, is one of the largest players in the growing business of farm-to-
table milk, part of India’s new crop of organic food products. Pride of Cows provides 
more than 2,600 gallons daily to customers through its subscription service in Mumbai 
and Pune, including five-star hotels. The milk costs about 75 rupees a litre, almost double 
the rate for pasteurised milk at a neighbourhood store. 

This new marketing approach targets an increasingly health-conscious and brand-
savvy Indian consumer, a growing niche within an already swelling middle class that 
has the means to afford costlier products. But the appeal of this milk is as much about 
food safety, after a milk adulteration scandal shocked the nation. 

The Food Safety and Standards Authority found in 2012 that nearly 70 per cent of the 
milk samples it tested nationwide did not meet food safety standards. A majority of 
samples were diluted with water or contained impurities like urea, liquid formaldehyde, 
detergent solution. 

In a country where dairy is considered a fundamental life force, let alone most peoples 
main source of animal protein, the revelations struck many as sacrilege . 

Most milk adulteration occurs at the small-scale farms that supply most major milk 
companies. By adding water, farmers can increase the volume, while other additives 
increase the fat content and thus the value of the milk.— New York Times News Service 
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‘Dairy farming ensures regular income’ 
K.M. DAYASHANKAR 

Milk producers of Karimnagar dairy albeit Karimnagar milk Producer Company Limited 
are making strides in all fronts after the “white revolution’ launched by dairy authorities, 
said Sritama Gangopadhyay, a student of Hyderabad Central University. 

Sritama, who is doing her MA (Economics) and summer internship with Nabard, is 
conducting a research on the empowerment of milk producers of Karimnagar dairy as 
part of her study on the producers’ organisation. In a chat with The Hindu here on 
Tuesday, Sritama said that dairy farmers were very knowledgeable. 

She said that the dairy unit was helping farmers get regular income as well as nutritious 
milk for the entire family when compared to normal farm activities of growing paddy or 
cotton crops. 

“Though dairy is a cumbersome activity when compared to paddy cultivation, it has its 
own benefits of regular income, insurance coverage for milch animals and farmers, 
scholarships for their children, veterinary camps at their doorstep and several other 
welfare schemes because of their association with Karimnagar Milk Producer Company 
Limited,” she was informed by milk producing farmers. 

She said that the milk producing farmers’ training school at Karimnagar dairy was 
helping them to choose the right milch animal to increase milk production and fodder. 
Besides, the Karimnagar dairy was also providing social security to aged milk producers 
by announcing a pension scheme for them. 

	  
Scientists produces world's first clone using 
cells of adult buffalo in Karnal 
Vishal Joshi , Hindustan Times  Karnal, June 02, 2014 
First Published: 19:36 IST(2/6/2014) | Last Updated: 00:37 IST(3/6/2014) 
 

	  
In yet another scientific breakthrough, scientists at the National Dairy Research Institute 
(NDRI) here have produced the world's first clone using cells of an adult buffalo. 

Advertisement 

 
Named Lalima, the 42-kg female calf is normal and responding well. It took birth on May 
2 here from a surrogate Murrah buffalo through a natural delivery. 

It is the seventh buffalo clone produced by NDRI. 



	  

Announcing the breakthrough on Monday, NDRI director AK Srivastava told Hindustan 
Times that scientists had used the institute's indigenously developed hand-guided 
cloning technique where somatic cells from an ear of a Murrah buffalo were taken to 
produce a clone. 

Srivastava said that last year, a calf from the similar technique was produced but it 
survived only for 21 days. Since its birth, the calf was suffering from several ailments and 
died even before it was given a name. 

Led by Suresh K Singla, a team of biotechnology scientists, including RS Manik, P Palta, 
Shiv Parsad and Basanti Jyotsana, were engaged in this successful experiment that 
lasted for nearly one year. 

"It is for the first time in the world that a clone is produced from a high-milk yielding 
mature buffalo. Unlike, other clones produced by the NDRI scientists, Lalima did not 
show any symptom of abnormal calf. It was weighed 36-kg at birth time and its size was 
that of a normal buffalo calf," he said. 

Scientists had taken donor cell from a Murrah buffalo from the institute's cattle yard. 

Srivastava said that the achievement was disclosed only after National Dairy 
Development Board (NDDB) completed its comprehensive DNA profiling. 

"It is done to maintain complete data of the given clone that further helps in improving a 
very tough science of cloning," he said. 

Srivastava said that aim of buffalo cloning was to produce clone of progeny tested bulls 
and high-yielding lactating buffaloes. 

He said that this technology could go a long way in multiplying the number of best milch 
buffaloes in India. 

"Conventionally, when a sperm is fused with an egg, the offspring gets characters of both 
the parents. But with our latest technique, where somatic cells present in the ear were 
used, the clone will get genes of the female only," he explained. 

"Though the world's largest population of buffaloes is in India and they contribute about 
55% of the total milk production in the country, the percentage of elite buffaloes is very 
less and there is an urgent need to enhance the population of high milk-yielding 
buffaloes," he said. 

Dr S Ayyappan, director-general of the Indian Council of Agricultural Science (ICAR), has 
congratulated the NDRI scientists for the latest cloning success. 

 

 

 

 



	  

Milkfed Punjab hikes curd, cheese prices 
PTI  Chandigarh, May 31, 2014 
First Published: 18:06 IST(31/5/2014) | Last Updated: 18:13 IST(31/5/2014) 
 

Consumers in Punjab will have to pay more for milk products as state-owned dairy 
federation Milkfed has decided to raise rates of curd and cheese by up to 40% from June 
1.However, retail milk prices have not been revised. 

Advertisement 

"The prices of curd and cheese have been revised upward which will be effective from 
Sunday," an official of Milkfed Punjab said. 

As per new rates, the price of curd in 100 gm packing will be available at Rs. 10 instead 
of Rs. 7. 

Price of curd in 200 gm and 400 gm packing will be raised to Rs. 15 and Rs. 25, 
respectively. Earlier, curd prices in 200 gm and 400 gm packing was Rs. 12 and Rs. 22. 

Official said price of cheese has also been raised by Rs. 50 per kg. 

Cheese, which was available at Rs. 50 per 200 gm, will now be priced at Rs. 60, up by 20 
per cent. 

Officials said prices of milk products have been increased on account of rising input cost. 

Milkfed Punjab, which sells milk and milk products under Verka brand, had raised milk 
procurement rates for farmers by Rs. 20 per kg fat to Rs. 540 per kg fat on May 1. 

However, dairy farmers have been demanding hike in milk procurement prices to Rs. 600 
per kg fat, citing 25-30 per cent hike in input cost. 

During hot weather conditions, milk production usually goes down due to heat stress in 
animals. 

Milkfed, which sells milk and milk items in Punjab, Chandigarh and few places in 
Himachal Pradesh, procures milk in the range of 13 lakh litres per day from small and big 
dairy farmers. 

 

 

 

 

 

 



	  

Direct subsidy to farmers for buying farm 
equipments 
PTI  Chandigarh, May 30, 2014 
First Published: 19:05 IST(30/5/2014) | Last Updated: 19:08 IST(30/5/2014) 
 

Punjab government has launched a special scheme to release direct subsidy to farmers, 
allowing them to purchase agricultural and horticultural implements from any empanelled 
firm of their choice. 
 
The decision in this regard was taken by the Punjab Chief Minister Parkash Singh Badal 
on the basis of a detailed proposal submitted by the Chairman Punjab State Farmers' 
Commission after having discussions with the experts of the Punjab Agriculture 
University, Ludhiana, a statement said. 
 
Badal cleared the proposal to this effect, allowing farmers to avail subsidy of 50 per cent 
on a list of 61 approved agricultural and horticultural implements under various schemes 
for the current fiscal 2014-15. 
 
The chief minister also directed the state agriculture department to ask various 
empanelled firms for taking necessary action in this behalf. 
 
This decision would enable the farmers to negotiate price with the supplier of their choice 
and avail subsidy accordingly. 
 
This would also help in stabilisation of prices of subsidised equipments in the market, 
besides giving a fillip to farm mechanisation and effective management and disposal of 
crop residues in order to save the environment from pollution. 
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NEW	  DELHI,	  May	  30,	  2014	  
HC dismisses plea on milk adulteration and price 
hike 

SHARE	  	  ·	  	  	  PRINT	  	  	  ·	  	  	  T+	  	  	  
: The Delhi High Court on Thursday dismissed a plea seeking direction to the city 
government to take immediate steps to prevent supply of adulterated milk in the capital 
and to not hike the price of milk further. “What is the basis of your petition, anyone can 
come to the court and say don’t increase prices,” the court said. 

The plea, had also sought to ensure that the profit on milk is fixed after comparing its 
cost and sale price to control the price. It had sought a direction that Mother Dairy and 
the government should not hike the price more than once in two years. PTI 
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Updated: May 29, 2014 11:59 IST  

Dairy farmers air grievances 
STAFF REPORTER 
	  
A group of around 30 dairy farmers in Puducherry, led by the CPI (M), marched to the 
director’s office of the animal husbandry and animal welfare department on Wednesday, 
alleging poor facilities at the centre and negligence by staff. 

In a list of complaints, the farmers alleged that recently a doctor from the department 
had administered a wrong medicine to a cow, leading to its death. 

They also said that cattle were often taken away by municipality staff on the ground that 
they were found roaming on the roads. These cattle are not given proper food, leading to 
many of them dying or taking ill. 

“Often, when these cows are taken away, they collect fines from us but do not give 
receipts for them,” said one of the farmers. Puducherry does not have any grazing area. 
The department can give a warning to the farmers instead of taking away the cows,” said 
R. Ragankam, CPI (M) secretariat member. 

Addressing the issues raised by the farmers, the director of the animal husbandry and 
animal welfare department, Dr P. Padmanabhan said, “The farmers have given us a list of 
demands. I have told them to contact the veterinary team at each commune and if they 
are dissatisfied with the response, they can get in touch with me directly. 

As regards the medicines, we have assured them that we have sufficient stock of 
medicines and vaccines to deal with sick animals and pets. 

Dairies should invest more in milk 
procurement: Study 
In the past five years, the organised dairy sector has seen value growth of 

15% a year, while processed milk products have seen growth of 20-25% 
Sharleen D'souza & Sohini Das  |  Mumbai   
May 29, 2014 Last Updated at 22:33 IST 
 

Dairy companies are targeting smaller cities, as consumption of milk products, especially 
processed products such as cheese and packaged baby food, is on the rise in these 
regions. With the increase in demand, focus on upstream linkages for milk procurement 
is becoming crucial, Rabobank has said in a report on the Indian dairy sector. 
 
"The profitability of milk processors could rise if they also invest in procuring milk, rather 
than just investing on processing, as this is also a necessary aspect for these 
companies," the report said. 
 
Through the past five years, the organised dairy sector has seen value growth of 15 per 
cent a year, while processed milk products have seen growth of 20-25 per cent, 



	  

according to Rabobank's estimates. Though retail prices of dairy products have 
increased, this hasn't had an impact on demand for dairy products, which is constantly 
on the rise, the report shows. 
 
Milk processors that own sourcing centres in villages (they don't depend on 
intermediaries) have shown good performances. Such processors take care of cattle 
needs, providing them feed and health care services, which leads to better ties between 
the company and the farmers concerned, the report says. It also helps fetch better 
realisation/litre of raw milk, it added. 
 
"There is scope for tier-I processors to further improve their performance by focusing on 
milk sourcing. It is also critical for tier-II processors that target tier-I levels of returns to 
invest in procurement to secure raw milk," Rabobank said. 
 
Processors that depend on sourcing milk from intermediaries end up paying higher prices 
for raw milk; also, the quality of the milk might be sub-standard. 
 
Kuldeep Saluja, managing director of Sterling Agro, said, "Currently, we procure 1.1 
million litres a day from farmers directly. But we plan to move towards procuring more 
from them, as this will not only save us costs, but also ensure better quality." He, 
however, pointed out while Sterling planned to increase direct procurement, it would 
always procure a portion of its milk requirement (about 25 per cent) from intermediaries, 
as this was more a just-in-time set-up, and handy in lean seasons. 
 
Vipin Gupta of Karnal Milk Foods said, "We are setting up a new plant in Uttar Pradesh 
that will process milk. Also, we will steadily increase our direct procurement." 
 
"In 2013, skimmed milk powder exports were at a record high, which caused competition 
for raw milk procurement to increase between skimmed milk powder producers and 
liquid milk marketers. In 2013, raw milk prices saw an increase of 20-25 per cent in key 
milk-producing states, compared with 10-15 per cent the previous year," said Shiva 
Mudgil, senior analyst at Rabobank. 
 
Sourcing of good milk has become a concern for dairy players, as small and marginal 
farmers account for 70-80 per cent of the total milk production. These farmers have 
small land holdings and, therefore, smaller herds of cattle. Owing to this, providing good 
feed and animal care for such cattle remain challenges. 
 
A shift from the unorganised milk procurement channel to an organised one will be slow, 
feels Rabobank. It estimates organised milk procurement at 24 per cent of the total pie 
and expects this to increase to 34 per cent through the next five years.	  	  
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Milk procurement to begin in Yadgir 
SPECIAL CORRESPONDENT 

The Gulbarga Milk Producers’ Union has set itself a target to increase the production of 
milk to 70,000 litres per day from the current 56,105 litres, by increasing the number of 
milk producer cooperatives and extending its milk procurement activity to Yadgir district. 

Briefing presspersons after the board meeting in here on Monday, president of the union 
Revanasiddappa Patil and managing director B.V. Wadappi, said that the milk chilling 
plant at Dornalli in Shahapur taluk of the Yadgir district was now ready to store the milk 
collected from cooperatives in the district. 

They said that the union proposed to collect 900 litres of milk every day initially from the 
new cooperatives being established in Yadgir district and gradually this would be 
increased. 

The Gulbarga District Central Cooperative Bank has agreed to extend loans of up to Rs. 3 
crore for the purchase of milk-producing animals to increase milk production in Yadgir 
district. The loans, given under the ‘Kamadhenu’ scheme, would be distributed in villages 
were the milk cooperatives have been established. 

Mr. Patil said a chilling plant of 5,000 litres would be established in the main dairy in 
Gulbarga city exclusively for storing ice cream produced in the Bellary Dairy, which is 
later distributed to Gulbarga, Bidar and Yadgir districts. 

Nandini products 

Mr. Patil said that although the sale of Nandini milk had witnessed a gradual increase in 
the districts covered by the union, there was much to be done to increase production. 
Besides opening Nandini parlours in the jurisdictional districts, two more mobile vans to 
market the Nandini products would be introduced soon. Currently, only one such van is 
operational. 

Future plans 

As part of World Milk Day, the union will distribute milk and milk products to the 
inmates of the Nanda Gokula Orphanage in the city. June 1 to 7 will be observed as 
“Nandini Sehee Saptaha” and all 37 varieties of milk-based sweets will be sold at 
subsidised rates, Mr. Patil said. 

Mr. Patil said that after Bangalore, Gulbarga occupied second place in the sale of the 
curds and every day 15,000 litres of curds was sold in Gulbarga. The union produced 30 
tonnes of ghee, out of which 500 quintals of ghee was sold in Gulbarga, Bodar andYadgir 
districts. The rest of the production was sent to Bangalore for distribution in other 
centres. 



	  

Milk chilling plant at Dornalli in Shahapur taluk of the Yadgir district is 
ready 
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THIRUVANANTHAPURAM, May 26, 2014 
Updated: May 26, 2014 12:03 IST  

National Dairy Plan: Kerala to play key role 
T. NANDAKUMAR 

Kerala is gearing up to play a critical role in a national-level project to enhance milk 
production through genetic improvement of livestock. 

The three cattle semen production stations of the Kerala Livestock Development Board 
(KLDB) at Mattupatti in Idukki, Dhoni in Palakkad and Kulathupuzha in Kollam district 
have been awarded A grade by the Union Ministry of Agriculture, following a biennial 
assessment in 2013. 

The grading makes all the three KLDB stations eligible for funding under the National 
Dairy Plan, a World Bank- assisted Central sector scheme that seeks to improve the 
productivity of milch animals. KLDB Managing Director Jose James told The Hindu that 
the three stations were graded under the minimum standards protocol for production of 
quality frozen semen. He said the bull farms at the three stations would be strengthened 
to meet the increased demand for cattle semen from across the country. 

The three stations together produce more than 30 lakh doses of semen every year from 
stud bulls of pure and crossbred species including Jersey, Holstein Freisen, Gir, Rathi, 
Tharparkar, Red Sindhi, Sahiwal and local breeds like Vechur and Kasaragod Dwarf. The 
semen is used for artificial insemination of cattle. The stations regularly supply frozen 
bull semen to Tamil Nadu, Puducherry, Odisha, Uttar Pradesh and Punjab, apart from 
domestic dairy farmers. 

The farms are equipped with state-of-the-art facilities including semen banks, 
computerised semen analysers and integrated production systems that enable a semen 
sample to be traced back to the animal from which it was drawn. 

KLDB has a large-scale progeny testing project for genetic selection of breeding bulls. 

Dr. James said the NDP would require Kerala to double its current frozen semen 
production over the next three years. The output, he said, would contribute to the 
national cattle semen pool. 

 
 
 
 



	  

Insurance company told to pay Rs. 25k for 
cow’s ‘sudden’ death 
HT Correspondent, Hindustan Times  Chandigarh, May 25, 2014 
First Published: 13:04 IST(25/5/2014) | Last Updated: 13:07 IST(25/5/2014) 

	  
Harassed at the hands of insurance companies due to rejection of claims of dead 
animals, dairy farmers are now approaching the district consumer disputes redressal 
forum to get relief. 

 
Coming to aid of one such dairy farmer, the consumer forum presided over by Rajan 
Dewan directed United India Insurance Company Limited to pay a compensation 
of Rs. 25,000 to Kharar resident Narinder Singh on May 19. 

The company has also been directed to pay the insured sum of the cow of Rs. 65,000 to 
the complainant with 9% interest with Rs. 7,000 as cost of litigation. 

Singh, a villager from Kharar, claimed that he had purchased six cows through State 
Bank of India, Morinda, and got the same insured with United India Insurance Company 
Limited. All cows were inserted with microchips in the neck by a veterinary doctor. 

According to the complainant, on August 15, 2013, one cow died all of a sudden without 
getting sick. He claimed that the post mortem report said that it had died due to heart 
failure. 

Despite completing all formalities, the opposite party informed orally that the claim was 
not payable as the cow died within 15 days, said the complainant. 

Aggrieved, he sent a legal notice (C-3) to the opposite party calling upon it to settle the 
claim, but to no avail. 

The United India Insurance Company said Singh was informed that his claim was not 
payable as the cow had died within 15 days from the commencement of the policy. 

The company said the claim was rightly rejected. The consumer forum presided over by 
Rajan Dewan held, “Veterinary officer opined that the animal died due to sudden cardiac 
arrest. 

There is no mention in this report of any previous disease or illness suffered by the 
animal. 

Therefore, we do not find any reason to disbelieve the postmortem report. Thus, rejecting 
the claim as the animal had died with 15 days is totally misplaced and the insurance 
company is proved to be deficient in rendering proper service.” 

The forum also observed, “It is very strange that the insurance company, one of the 
leading insurance companies in the field, is dealing with the claims of consumers orally 
even though the claims are submitted to it in writing. 



	  

This practice adopted by the opposite party is highly deprecated and it must also be 
penalised for the same.” 

	  
Dairy farms take to tech boost 
Meenakshi Rohatgi,TNN | May 24, 2014, 12.52 AM IST 
 

PUNE: From fully automated plants to tagging cows and buffaloes to playing 
music for better yield and developing cellphone apps to managing cattle and milk 
production, dairy owners in the state are becoming innovators. 
 
In addition, tracking technologies for cattle and transport vehicles have brought a 
dose of modernity to traditional dairy farms. 
 
Both small and big dairies in Maharashtra are looking at raising their production, 
cutting down losses and increasing their client base. 
 
After Amul tagged each milk-yielding animal on their Anand farm using radio 
frequency identification (RFID), Chitale used the same technology at their 
Bhilawdi farm in Sangli to tag and track each animal and store the information on 
their private servers. Gowardhan Dairy in Manchar near Pune also adopted RFID 
to identify their cattle by numbers. 
 
Vishwas Chitale, founder and partner of Chitale Dairy, terms it as the 'cow-to-
cloud' phenomenon, where all information about the cattle is stored on the cloud. 
"Technology reduces the number of people required to look after 10,000 cattle to 
only five," said Chitale. Earlier, a team of 20 to 40 people were required. 
 
Information such as the animal's age, health, feeding habits, milk production is 
stored in the dairy-owned central server or data centre. This information is used 
to give out inputs on the farmer's hand-held devices, with in-house cellphone 
applications. Farmers get daily updates about what and when to feed a cow and if 
a cow is unwell, the medicine that should be administered. 
 
"We have used RFID on cattle in our Gujarat farms, but we haven't yet applied 
this in our Maharashtra facility in Virar," said RS Sodhi, managing director at 
Gujarat Cooperative Milk Marketing Federation, popularly known as Amul. 
 
Chitale and Amul have also started programmes for selective mating of cows to 
minimize the shortcomings. While Amul has a 'fertility improvement programme' 
in Anand, Gujarat, Chitale has a 'genetic mating system' in place in Bhilawdi. 
 
The programme has increased the yield drastically, dairy owners said. India's 
national average for milk production is 800 litres per lactation for a cow or 
buffalo, less than their counterparts in the US or the UK, where the averages are 
8,000 litres and 1,200 litres, respectively. 
 
"Acceptance of technology is necessary to increase yield and to balance costs and 
quality," said Chitale. "We have to make the business of milk and dairy seem 
lucrative for youths, hence cost effectiveness is critical for business too," added 
Sodhi. 
 



	  

There is a demand for better quality and value-added products like flavoured 
milk, flavoured cheese, probiotics and nutraceuticals in India, since people have 
been observing this in foreign markets, said Mahesh Israni, chief marketing 
officer at Gowardhan and 'Go', Parag Milk Foods. 
 
They procured technology from Germany for cheese production and got 
personnel trained in breeding and maintenance of cattle at the farm level. "It is 
cost-effective being able to churn out 40 tonne cheese a day. We are able to 
provide cheese of any kind and on demand without incurring losses. The data for 
every client is stored in our client relationship management systems and we are 
able to target customers better." 
 
Cattle are being looked after by nutritionists, selectively fed, their health and life-
cycle monitored. Soothing music and comfortable mats help produce maximum 
yield Automated systems like the rotary parlour at the Gowardhan facility collect 
milk. 
 
Cows get up on a platform, wait to be miked and get off after the process is over. 
"Cows are not hurt, and the machine has a massage setting and can detect if the 
cow needs a massage," added Israni. 
 
Traditional dairies have started venturing into nutraceuticals food - products 
mixed with nutrients, baby food and other fortified milk products. They are 
looking for companies who can provide the technology which has led to many 
small companies and startups joining the bandwagon. 
 
Navi Mumbai-based Promethean Power has come up with a thermal-battery 
based technology which cuts down the need for using generator backups at 
storage facilities. 
 
"Our technology helps keep the milk from spoiling, keeps it chilled at below 4 
degrees for more than two hours, if there is no power," said its managing director 
Kaushlesh Varshney. 
 
HRS Process Systems provides dairies the technology for energy-efficient heating 
systems. V Gokuldas, managing director at HRS Systems, said their thermal 
processing units and Ecoflux corrugated heat exchangers help save 60% energy. 
"The most energy spent in dairy plants is in the heating and cooling processes," 
he added. 
 
In comfort zone 
 
- Playing music to and relax cows so that the yield of milk is more. Jagrans and 
bhajans in the morning, old Hindi melodies in the daytime and English rap in the 
evening is played to set the cattle in the right mood. 
 
-Rubber mats are laid for each cow or buffalo for comfort 
 
- The air temperature is cooled for hybrid cows from other countries for premium 
brand of milk 
 
On the hybrid highway 
 



	  

- RFID tags are used to identify and tag each farm animal and record data. Each 
cow/buffalo's entire life-cycle is recorded in private data centres and monitored 
daily 
 
- The farmers are given updates on their hand-held devices through cellphone 
apps built in-house, regarding feeding times, pregnancy cycles, and medicines for 
their cows 
 
- Milk collection is done in fully automatic parlours, where cows hop on and hop 
off for milking 
 
- Selective mating programmes ensure the best quality in future generation of 
cows and buffaloes 
 
Quote 
 
We have to be open to innovation and integration of technology into our business 
now, to increase yield and cut down costs. We have been able to drastically 
increase the per-cow yield to 2,500 per lactation 
 
Vishwas Chitale, founder-partner of Chitale Dairy	  

	  
California has Four of the Top Five Dairy Cow 
Counties 
MAY 24, 2014 
By: Dairy Today Editors 

	  
You may already know that Tulare is No. 1. What are California’s three 
other leading dairy counties? 
Source: Western United Dairymen Weekly Update 
California had four of the top five counties for dairy cow numbers in 2012, according to 
the 2012 Census of Agriculture. Tulare County had the top milk cow inventory in the 
nation in 2012 with 489,436 head, according to the final 2012 Census of Agriculture, 
released by USDA’s National Agricultural Statistics Service. Those cows were on 244 
farms, with sales of $1.8 billion. 

Merced County came in second in cow numbers, with 285,235 cows on 230 farms, with 
sales of $1.1 billion. 

Stanislaus County came in third with 179,617 cows on 22 farms, with sales of $706 
million. 

Kings County in California placed fifth with 168,494 cows on 122 dairies, with sales of 
$625 million. 

California was the top dairy state with 1.82 million cows on 1,554 dairy farms in 
operation in 2012, with total sales of $6.945 billion, according to the census.   

See Comments 
RELATED TOPICS: Dairy, Farm Business, Livestock, USDA 

	   	  



	  

	  
Milk producers to hold sweet festival 
STAFF CORRESPONDENT 
  
May 24, 2014 
 
As a part of the World Milk Day celebration, the Dakshina Kannada Cooperative Milk 
Producers’ Union will be organising “Nandini Sihi Utsava” (Nandini Sweet festival) 
between June 1 and June 7. During this festival period, the Nandini Pheda, Nandini Byte 
and Nandini Mysorepak will be available at 10 per cent discount. 

The Union will also organise a vehicle rally from Mangalore Dairy to Nantoor junction on 
June 1 as part of the festival, according to a press release. 
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Kerala farm workers can earn up to Rs. 
30,000 a month 
eing a farm worker is no mean job in Kerala, where a labourer can earn upto Rs 30,000 a 
month. 

Believe it or not, many agriculture labourers earn five figure salaries in the State, thanks 
to the State government’s new “labour force” scheme. 

The Agriculture Department, with the support of village panchayats, has drawn up the 
scheme to ensure decent wages to farm workers and raise their status in society, sources 
said. 

Under the scheme, a ‘Karshika Karma Sena’ (farm workers’ army) with farm workers 
enrolled as members are formed in each village panchayat. 

They are then trained in all sorts of agriculture related works, ranging from tilling land, 
sowing seeds and harvesting crops, coconut plucking and even hi-tech farming, a 
department official said. 

Anybody in the village panchayat can hire the service of the ‘Karma Sena’ members giving 
them a fixed standard wage. 

A top official said that against the conventional practice of paying labourers immediately 
after the work is over, their wages are calculated based on the hours they work and is paid 
on a monthly basis, putting them on par with the salaried class. 

“Their daily wages are collected by either the panchayat or local Krishi Bhavan officials 
from each employer and credited to bank accounts,” state Director of Agriculture R Ajith 
Kumar told PTI. 



	  

Some hard working labourers even earn more than Rs 30,000 salary in many months, he 
said. 
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Modi govt. to develop agriculture as industry 
PUJA MEHRA 
 
Focus on creating new jobs in rural India 

The Agriculture Ministry is likely to get a high profile in the Narendra Modi government’s 
economic revival and rural jobs agenda. 

“Agriculture will be one of the most important Ministries for the new government,” a 
senior Bharatiya Janata Party leader told The Hindu on Thursday. “Mr. Modi will focus 
on building agriculture as an industry and will free up exports of dairy products and 
foodgrains, etc., with full back-end support for cold storage as there is no other real way 
creating jobs in rural India.” 

The source said dairy and other allied farm-related activities would receive a big push 
too. 

The new government was looking to “globalise” India’s agriculture, the BJP source said. 
“Given that the prices of rice and milk and other farm sector produce in the global market 
is several times that in India, Mr. Modi would like to give a big push to agricultural 
exports, for which output of the sector will have to expand fast,” he said. 

Back-end support for the agriculture sector — cold-storage and packaging and processing 
— would be developed across the country, the source added. Developing the farm sector 
was also important for creating jobs in rural India and arresting migration from villages. 

The bulk of India’s population resides in the countryside and would likely find non-farm 
jobs, such as in the industrial sector, somewhat alien, the source said. 

Mr. Modi will take the oath of office on May 26 along with his possible Cabinet 
colleagues. 

Senior BJP leaders who are also likely to be key ministers in Mr. Modi’s Cabinet have 
been meeting with bureaucrats for ideas pertaining to the various aspects of the economic 
revival agenda. The first such meeting was held in April, right after the conclusion of the 
first and second phase of polling when some opinion polls showed the BJP and NDA were 
ahead. 
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‘Hike in milk prices will not help dairy 
farmers’ 
The move to hike the price of milk is sure to hit the commoner hard. It will have a 
spiralling effect on many milk products. The dairy farmer who toils to supply milk to the 
consumers benefits little from the price hike. Nor has it helped Milma. The move is 
similar to increasing bus fare to save the Kerala State Road Transport Corporation 
(KSRTC). It is the private entrepreneurs who reap the benefits. Dairy farmers who 
manage things on their own can run the business well but those employing labourers will 
find the going tough. 

I think the government should extend subsidies on cattle feed at least in the case of diary 
farmers who manage things on their own. Usually, they do not expect huge profits from 
their business. For them, it is primarily a traditional job and a source of livelihood. Such 
social factors also need to be taken into consideration. 

— N.K. Vijayan, Kizhakkambalam 

As part of efforts to enhance security, the Mecanzie Garden Residents Association, 
Pattalam, Fort Kochi, has installed CCTV cameras in the colony. Four cameras were 
installed in the first phase, and four more will be set up in the second phase in June. 

The surveillance cameras were installed between Dronacharya Gate and Maritime 
Museum on K.J. Hershal Road. 

— V.T. Antony, president; Johnson V.J., secretary, Mecanzie Garden 
Residents Association, Pattalam, Fort Kochi 

The Ponnurunni wing of Ernakulam District Residents’ Associations Apex Council 
(EDRAAC) has demanded that the State government consider utilising the Vyttila 
Mobility Hub as a unified transport centre by coordinating water and road transport 
facilities. 

In a convention organised here recently, the association also demanded that the 
government take urgent steps to commence construction work on the second phase of the 
hub. Thousands of people could make use of transportation facilities at the hub once the 
Kochi metro rail becomes operational. 

The association has also brought to the attention of the government the need to speed up 
procedures for the construction of the flyover at Vyttila Junction. 

— Lenin. K.M., secretary, EDRAAC (Ponnurunni division) 

Compiled by 

K.K. Sankaran 
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Rajasthan plans to export milk to Arab 
nations 
Rajasthan government plans to export milk and dairy products to Arab countries after 
meeting the local demand. 

The state agriculture minister Prabhulal Saini said samples of the milk and products have 
been tested in the UAE wand have been found to be of good quality. 

The government will now plan to export surplus milk to the Arab countries, he said after 
unveiling publicity material about ideal cattle management and scientific cattle 
conservation at his residence. He said that expansion of Jaipur dairy was under process 
and quality milk of international standard was being made available to the people. 

The minister informed that the government would be reaching out to every cattle keeper 
to ensure that they were taking advantage of government schemes and programmes in 
the field of animal husbandry. 

Director, Animal Husbandry, Rajesh Mann, informed that the department has prepared 
15 types of posters and published booklets about ideal cattle management with latest 
scientific techniques which would be disseminated across the state to create awareness 
among the cattle keepers. -- PTI 

 

Study explores link between cows’ water quality, 
milk production 

By TED BOOKER 
TIMES STAFF WRITER 
PUBLISHED: MONDAY, MAY 19, 2014 AT 12:30 AM 

 
Milk consumption in Karnataka at new high 
Smriti Sharma Vasudeva, Bangalore, May 19, 2014, DHNS: 
 
Milk consumption in the State has gone up substantially in the past five years. As per 
statistics provided by Karnataka Milk Federation (KMF), the largest cooperative dairy 
federation in the region, in the past five years, the daily sales of liquid milk (other than 
milk products including milk powder) have shot up from 26 lakh litres per day five 
years ago, to 35 lakh litres on an average on any given day. 
 
Even the sale of curd has gone up by two lakh litres per day resulting in the sale of over four 
lakh litres daily across the State. The consumption of Nandini milk in Bangalore City alone 
has gone up from 13.5 lakh litres per day five years ago, to over 17 lakh litres per day 
currently. Officials say even though the overall milk production is about 55 lakh litres per day, 
the remaining milk is utilised for preparing milk products such as ghee, sweets and milk 



	  

powder. 
 
KMF Managing Director A S Premnath told this newspaper, “We have invested crores of 
rupees and keep on adding more, to keep a check on quality. Private milk providers do not do 
that. We invite anyone to come in groups and visit our plants and see for themselves the 
technology we use to ensure that people get the best quality product.” “To maximise our 
reach, we are opening more Nandini outlets across the State and in Bangalore particularly,” 
he said. 
 
 
Special milk sale picks up 
 
The new variant of Nandini milk launched in February this year at Rs 35 per litre is getting 
popular. On an everday average, about 41,000 to 42,000 litre of special milk is being sold and 
we are expecting the figures to pick up in the near future, a KMF official said. 
 

	  
	  

The price of milk 
  
  
Monday, May 19, 2014  
From Print Edition 
  
  
  
 Milk sellers have increased the rate of milk in order to gain more profit. In different areas 
of the city of Karachi milk has been selling at Rs80 to Rs84 per litre. Although the 
government claims that it is keeping a check on the prices, that is not the case; the 
government price is Rs70 per litre. 
 
Although the rate of petrol had decreased, the present rate of milk and yoghurt is still a 
question mark. Milk selling has become a profitable business. In 2012, according to the 
government, the price of milk was Rs64per litre. In 2013, it was Rs66per litre and now it is 
Rs70 but milk sellers are selling it at a higher price.  
 
Syeda Gohare Marium 
 
Karachi  

	  

Amul to invest Rs 4,000-4,500 
crore in two years on expansion 
By PTI | 19 May, 2014, 02.35AM IST 
 
NEW DELHI: Gujarat Cooperative Milk	  Marketing Federation (GCMMF), 
which sells products under Amul brand, is going to invest around Rs 4,000-
4,500 crore in next two financial years for processing higher quantity of milk. 
 
GCMMF has already increased its milk processing capacity to 230 lakh litres 
per day from 170 lakh litres per day in last three years. 
 



	  

"We are looking to invest around Rs 4,000-4,500 crore by the end of 2015-16, 
mainly on setting up new milk processing plants and other dairy products 
processing units," GCMMF Managing Director R S Sodhi told PTI. 
 
As per expansion plans, the company has proposed to set up 11 new milk 
processing plants across the country, including five in Gujarat, three in Uttar 
Pradesh, two in Haryana and one in Kolkata, he said. 
 
In Haryana, the company will set up a plant each at Rohtak and Faridabad of 
10 lakh litres day and 15 lakh litres per day respectively while it will put 
in place in Uttar Pradesh a plant each of 5 lakh litres per day at Lucknow, 
Kanpur and Varanasi. 
 
Besides these plants, the company will also establish five milk processing 
plants of two lakh litres per day at Saurashtra region in its home state Gujarat. 
 
"The aim is to with increasing milk procurement, raise the milk processing 
capacity and explore new markets," Sodhi said. 
 
Other than milk, Amul has plans to set up a cheese factory and a milk powder 
plant of 120 tonnes per day at its BanasBSE 0.00 % cooperative dairy in 
Palanpur in Gujarat. 
 
Sodhi added that work on all these proposed new units has already been 
started. 
 
For this financial year, the cooperative plans to achieve a turnover of Rs 
21,600 crore. 
 
Amul had reported a sharp 32 per cent growth in turnover to Rs 18,143 crore 
during 2013-14 from Rs 13,700 crore in 2012-13 on the back of strong sales. 
 
"There was substantial increase in sales in both volume and value terms in 
2013-14 which was the main driver of our growth," Sodhi said. 
 
Amul is at present associated with about 33 lakh farmers and has around 50 
milk processing units. Besides milk, the company deals in all other major dairy 
products like butter, cheese, paneer, ice-cream and others.	  

	  
Can we do without milk? 
TNN | May 18, 2014, 12.46 PM IST 

There is a constant debate these days about the benefits of milk in an adult's 
diet.  
 
In my personal opinion, one to two cups of skimmed milk, or curd is fine on a 
daily basis. But we also live in times where cases of lactose intolerance are on a 
high. 
Let's begin with what the term `lactose intolerant' means. Lactose intolerance is a 
condition where one cannot digest the milk sugar (lactose) due to partial or 
complete deficiency of lactase - an enzyme produced by the small intestine that 



	  

helps you breakdown or digest lactose. Such an intolerance is not dangerous, but 
the symptoms can be uncomfortable. 
 
Signs that indicate you're lactose intolerant:  
The most common symptoms of lactose intolerance are diarrhoea, gas and 
bloating, nausea, vomiting and abdominal cramps. These signs usually begin 
within 30 minutes to two hours of consuming a milk product. The symptoms are 
usually mild, but sometimes can lead to severe problems. 
 
The causes of lactose intolerance:  
Lactose intolerance primarily arises as an age-induced change where, slowly and 
gradually, the body finds it difficult to digest milk and its byproducts due to 
weaning amounts of lactase produced by the intestines. 
 
It is also known to arise as a result of illnesses such as cancer, Crohn's or celiac 
disease or even due to an injury to the small intestines, which affects its ability to 
produce the enzyme lactase. 
 
And lastly, in rare cases, this intolerance is congenital (existing since birth). 
Often, this disorder is passed on from generation to generation. In such cases, the 
baby is not able to even digest the lactose in breast milk and has diarrhoea as a 
constant symptom. Lactose-free infant formula then becomes the only 
alternative. Premature infants may also have lactose intolerance because of 
insufficient lactase levels, as these do not increase until the third trimester. 
 
Yogurt v/s frozen yogurt: Most individuals who cannot tolerate milk, can very 
well digest yogurt and hard cheese such as Cheddar and Swiss. This is because 
yogurt contains active and live bacteria that initially break down the lactose into 
lactic acid, which then doesn't load the intestines. Frozen yogurt, on the other 
hand, doesn't contain these bacterial cultures and is thus, not tolerated by those 
with lactose intolerance. Calcium supplements: Getting enough calcium is 
important for people with lactose intolerance. Non-milk products like fish with 
soft a bones such as salmon and sardines, green leafy vegetables like spinach, 
turnip, broccoli, soya bean, fortified breakfast cereals, sesame seeds (tahini), 
almonds and kidney beans are high in calcium. 
 
Other foods that contain milk and its byproducts 
Although most people with lactose intolerance can tolerate some amounts of 
lactose in their diet, it is important to note that milk and its products are added to 
many processed foods which you didn't know about. 
 
-Processed breakfast cereals 
-Bread and other baked items like waffles, pancakes and cookies 
-Margarine Salad dressings 
-Protein powders and bars. 
 
-by Pooja Makhija, Consulting Nutritionist & Clinical Dietician 
 

 



	  

Maine organic milk producer MOO 
Milk to close 
	  

Gabor Degre | BDN 
Jersey dairy cows are shown at Clovercrest Farm in Charleston. The farm produces 
certified organic milk and was selling to MOO Milk before the company went out of 
business.  

	  
By Darren Fishell, BDN Staff 

 Follow on Twitter  Find on Facebook 
Posted May 16, 2014, at 9:14 a.m.  
Last modified May 16, 2014, at 10:29 p.m. 

FALMOUTH, Maine — The Falmouth-based organic milk processor Maine’s Own 
Organic Milk announced Friday morning that it will shutter its operations because of 
obsolete equipment and the steep cost of building a new packaging facility in central 
Maine. 

“While we have worked tirelessly to find an alternative solution, including the possibility 
of building a new facility in central Maine, we realize these options are not possible in the 
short time frame needed to keep the retail brand viable,” said CEO Bill Eldridge in 
a letter announcing the closure. “Therefore it is with deep regret that we announce the 
end of MOO Milk as we know it.” 

Eldridge said in a telephone interview that Stonyfield’s yogurt-making facility in 
Londonderry, New Hampshire, has agreed to buy all of the milk from his company’s 12 
member farms for the next three months, while MOO Milk arranges long-term contracts 
for member farmers with Stonyfield, Organic Valley, Oakhurst and others. He said the 
company also is focused on finding longer-term contracts elsewhere for its member 
farmers. 

Wednesday was MOO Milk’s last production day. 

The decision to close came after studying what it would take to upgrade MOO Milk’s 
production facilities. Eldridge said an engineering feasibility study showed the company 
could be profitable with construction of new processing equipment, costing tens of 
millions of dollars. But he said donated equipment it has used to process about 8,000 
gallons of milk weekly was “on its last legs,” and the risk was too large to take on a 
massive investment while MOO Milk’s existing facilities were shaky. 

“It became more and more obvious that we could not continue processing and not be 
concerned with some sort of catastrophic failure,” Eldridge said. “If we started to build a 
plant costing tens of millions and we had a catastrophic failure, it would have left us high 
and dry.” 

And that’s the dire situation that gave the company its start, by a group of 10 farmers in 
Washington and Aroostook counties who lost contracts with H.P. Hood Inc. in 2009. 
They were left searching for a market for their organic milk and decided to form MOO 
Milk as an L3C, allowing the company to receive grants and endowments like a nonprofit 
or a co-op. 



	  

The farmers who supplied the company most recently are in the northern, Down East and 
central parts of the state. 

Since it started production in 2010, MOO Milk has processed all of its milk at Smiling 
Hill Farm in Westbrook, using a carton filling machine decommissioned by Oakhurst and 
donated to MOO Milk. Smiling Hill uses separate equipment for its milk packaged in 
glass bottles and is not affected by the shutdown. 

Eldridge said he doesn’t think the shutdown speaks to broader problems for the organic 
milk industry or for the experiment MOO Milk pursued of trying to build a regional brand 
supplied by a host of independent farmers. 

“We were done in not by the marketplace but by the fact that when we got started, we 
couldn’t afford anything and had to put together a virtual company with whatever we 
could get for equipment,” Eldridge said. “And, eventually, old equipment just dies.” 

In his letter, he said that the company has enough money to pay its creditors. 

“We have adequate cash on hand to honor all of our current financial commitments,” said 
Eldridge, “and while demand for our milk has been stronger than ever, we simply lost the 
ability to process our milk, which effectively puts an end to the MOO brand.” 

Almost a year ago, the company announced a $3 million anonymous donation through 
the group Slow Money Maine that its leaders expected would keep it operational for the 
foreseeable future. With that donation, MOO Milk also repurchased equity stakes it had 
given to its original members, eight of whom had left and split around $100,000 for their 
shares of the company. 

Eleanor Kinney, a member of Slow Money Maine and investor in MOO Milk said at the 
time that the money would be used to boost the company’s marketing budget. 

The company had struggled in the past, and in 2011, it nearly closed because of high 
organic milk prices and a shortage of cash on hand. 

As of last year, it was purchasing around 11,000 gallons of milk per week from its 
members. 

The company’s effort to provide processing for organic dairy farmers received attention 
and praise from beyond Slow Money as well. In 2012, the farm was the subject of a 
documentary titled “ Betting the Farm.” 

In its four years of operation, Eldridge said he thinks the company achieved something 
unique to Maine, and he will continue to stay involved with the agriculture sector, which 
he thinks could be a more substantial driver of the state’s economy. 

“Maine is where there is available agricultural land for production,” he said. 

The company has five employees in Maine, one salesperson in Massachusetts and an 
office in Falmouth. 

	  
	  
 



	  

Amul to add six million litres per day 
capacity 
Aims to cross Rs 21K crore turnover in FY15; posts 32% rise in FY14 revenues 
BS Reporter  |  Ahmedabad   
May 15, 2014 Last Updated at 20:58 IST 

	  
As the Gujarat Cooperative Milk Marketing Federation (GCMMF) registered its highest 
ever growth of 32 per cent in turnover crossing Rs  18,000 crore in FY14, the federation 
said that the new dairy projects coming onstream across the country would create an 
additional processing capacity of six million litres per day in the coming years. 
 
GCMMF managing director RS Sodhi said, “In line with increase in our milk procurement, 
our processing capacities across all member unions have also been enhanced from 17 
million litres per day to 23.2 million litres per day, in the last three years. Our new dairy 
projects in Amreli, Bharuch, Surendranagar, Kutch and Bhavnagar will help to further 
enhance our capacity. In the pipeline are new dairy projects at Rohtak, Faridabad, 
Kanpur, Lucknow and Kolkata. Once all these new plants are commissioned, our 
combined processing capacity will be enhanced by another 6 million litres per day.” 
 
Sodhi further informed that GCMMF plans to achieve turnover of Rs . 21,600 crores in 
the year 2014-15. GCMMF which markets the popular Amul brand of milk and dairy 
products has registered highest ever growth of 32.1 per cent , to achieve turnover of Rs 
. 18143.46 crores during 2013-14. 
 
The federation has managed to achieve impressive 23 per cent cumulative average 
growth rate (CAGR) over the last six years by leveraging on several marketing and 
technological innovations as well as enhanced distribution reach. 
 
In fact, the group turnover of GCMMF and its constituent member unions, representing 
un-duplicated turnover of all products sold under Amul brand was Rs  25,500 crores or $ 
4.2 billion. 
 
Moving ahead Amul plans to enhance and widen its product portfolio, based on demand 
and expectations of its loyal consumers. 
 
During the last four years, GCMMF has ensured 59 per cent increase in milk procurement 
price to its farmers, resulting in 46 per cent growth in milk procurement during the same 
period.   
 
During 2013-14, Amul long-life UHT Milk had shown an impressive value growth of 40 
per cent and sales of Amul UHT Cream also increased by 37 per cent in value terms. 
Amul’s milk beverages range showed quantum value growth of 25 per cent. 
 
In Ghee, their two mega-brands Amul & Sagar together achieved very impressive growth 
of 46 per cent in value terms. 
 
Sales of Amul Butter and Amul Cheese achieved impressive 21 per cent and  22 per cent 
value growth respectively.  Amul Fresh Milk sales increased by 23 per cent as Amul 
became the leading brand of fresh milk in several major cities of India. 
 
Jethabhai Patel, who represents Sabar Dairy, chaired the annual general meeting.	  



	  

	  
Expansion, innovation propel Amul to 32% 
growth 

OUR BUREAU 

AHMEDABAD, MAY 15:   
Gujarat Cooperative Milk Marketing Federation (GCMMF), which markets the Amul 
brand of milk and dairy products, on Thursday said it has registered the highest-ever 
growth of 32% to achieve turnover of Rs. 18,143.46 crore during 2013-14. 

GCMMF said it achieved a 23% cumulative average growth rate (CAGR) over the last six 
years by leveraging on several marketing and technological innovations as well as 
enhanced distribution reach. 

GCMMF plans to achieve turnover of Rs. 21,600 crore in 2014-15. 

During the last four years, GCMMF has ensured 59% increase in milk procurement price 
to its farmers, resulting in 46% growth in milk procurement during the same period. By 
continuously offering most remunerative price for milk to its dairy farmers, GCMMF has 
incentivised them to enhance their investment towards increasing milk production. 

The high growth in turnover is reflected in the performance of its various mega-brands. 

R S Sodhi, Managing Director, GCMMF, informed that Amul has planned rapid 
expansion across its entire value-chain. “In line with increase in our milk procurement, 
our processing capacities across all member unions have also been enhanced from 170 
lakh litres to 232 lakh litres per day in the last three years. Our new dairy projects in 
Amreli, Bharuch, Surendranagar, Kutch and Bhavnagar will help to further enhance our 
capacity. “ 

In the pipeline are new dairy projects at Rohtak, Faridabad, Kanpur, Lucknow and 
Kolkata. With their commissioning GCMMF’s combined processing capacity will be 
enhanced by another 60 lakh litres per day, he added. 

He said that Amul’s presence on Global Dairy Trade platform, in which only the top six 
dairy players of the world sell their products, has earned recognition across the world. 

(This article was published on May 15, 2014) 

 

 
 
 
 



	  

Need to change old rules on milk standards: 
NDRI head 
Vishal Joshi , Hindustan Times  Karnal, May 14, 2014 
First Published: 11:39 IST(14/5/2014) | Last Updated: 11:40 IST(14/5/2014) 

 
Director of the National Dairy Research Institute, Karnal, Dr AK Srivastava, has said that 
there is no scientific study to establish the gravity of milk adulteration in the country. 
However, he told HT on Tuesday that there was a dire need to change dairy standard 
rules and to protect the interests of progressive dairy farmers. 

Advertisement 

Srivastava said t he dairy industry in Punjab banks on the cross-bred animals, but quality 
standardisation laws of milk and other dairy products had not been changed in the last 
six decades. “Milk is the only food item in which any kind of mixture is prohibited and 
media reports on fake milk do occur. Food and Standard Authority of India is raising the 
demand for provision of life imprisonment since long for milk adulteration,” he said. 

Srivastava said that while introducing strict punitive measures was welcome, 
standardisation exercise should also be carried out. “Milk samples are bound to fail tests 
on fat, protein etc on the cross-bred animals mainly on the technical points and scientific 
basis. 

Milk standardisation was fixed soon after Independence when India had only indigenous 
breeds,” said Srivastava while adding that it would be premature that the region was 
facing an acute problem of milk laced with chemicals or harmful components. 

Danone joins India’s white revolution 

MEENAKSHI VERMA AMBWANI 
VISHWANATH KULKARNI 
 

Launches pouch milk in Pune 

NEW DELHI, MAY 13:   
The Indian liquid milk market is attracting global dairy companies. France’s Groupe 
Danone is the latest to enter the Indian pouched milk segment. 

Danone, which has been operating in the Indian market for several years now, has 
launched its co-branded pouched milk packs under the Danone Dynamix brand in Pune. 

This is in collaboration with Schreiber Dynamix, which is procuring and packaging the 
milk for the French company. 

Danone currently sells the toned milk in Pune. 



	  

Good response 
 
“At this moment, we have launched our pouch milk in Pune. We are trying to understand 
the market. It’s a huge opportunity and we are looking into this segment. We are getting a 
decent amount of sales in Pune,” said Jochen Ebert, Managing Director, Danone Food 
and Beverages India. 

However, Ebert did not give any details on the volumes. 

Earlier this year, Le Groupe Lactalis, another French dairy company, acquired 
Hyderabad-based Tirumala Milk Products, which gave it a direct access to the world’s 
largest dairy market. 

Market potential 
 
India’s milk production is expected to have exceeded 139 million tonnes in 2013-14. 
Organised players account for only about a fourth of the milk market. 

Multinationals such as Nestle and Danone have largely focussed on value-added dairy 
products and sell ultra high temperature (UHT) treated milk in special packs. 

They have stayed away from the liquid milk segment as it is considered a low-margin and 
high-volume business. 

Co-operatives led by the Gujarat Co-operative Milk Marketing Federation (GCMMF), 
which owns the Amul brand, and private players such as Hatsun Agro Products dominate 
the liquid milk sales. 

“About four crore litres of liquid milk is sold in pouches by the organised players daily,” 
said RS Sodhi, Managing Director, GCMMF. 

Pouch milk 
 
Amul, which sells about one crore litres a day across various cities, is the largest player in 
the pouched milk sales. 

Sodhi said Danone’s entry into the liquid milk segment reflects the potential of the Indian 
market. “It would help expand the market.” 

Danone’s Ebert said the milkman and the loose milk still constitute 75 per cent of the 
milk market in India and the key breakthrough innovation that came in from organised 
players was the pouch milk. 

He added the contribution of the milk distributed through tetra-pack, or UHT milk, to 
the overall market is still very small. 

In India, Danone is selling milk, slim milk, milkshakes, chocolate smoothie, masala 
buttermilk and sweet lassi as ready-to-drink UHT products. 

(This article was published on May 13, 2014) 
 

 



	  

Of 253 milk samples collected by health 
dept, 64 found adulterated with water 
Vandana Singh , Hindustan Times  Ludhiana, May 13, 2014 
First Published: 15:03 IST(13/5/2014) | Last Updated: 15:04 IST(13/5/2014) 
 

The prices of milk are soaring high, but vendors are still not providing pure milk to 
consumers. This was proved in the recent sampling done by the Punjab Dairy 
Development Board, Ludhiana, at six different places. 

Advertisement 

The board officials visited various areas of the city during past 15 days, and checked milk 
samples on the spot for adulteration. 

Out of total 253 samples collected from six places, including Dream Lane near Haibowal, 
Tagore Nagar, Durga Puri near Haibowal, Model House near Model Gram, Virendra 
Sweets and Basant Nagar, 64 samples were found adulterated. 

Though adulteration found was of water mixing, it ranged up to 25% and even more in a 
few samples. 
The fat percentage was also found less. It was only 3 to 4%. 

As per norms, in buffalo milk standard fat percentage should be 6% and it should be 4% 
in cow milk. 
Santokh Singh Bhatti, district inspector of Dairy Development Board, said, “The samples 
were checked on the spot and people were also made aware about milk adulteration. 
The reports of the samples have been sent to district health officer and additional deputy 
commissioner development (ADC-D). 

He said awareness pamphlets were also distributed. A team team comprising Jaswinder 
Singh and Dilip Raj visited Basant Nagar area on Monday, where they checked 46 
samples. 

Punjab dairy farmers seek hike in milk 
procurement rates 
PTI  Chandigarh, May 12, 2014 
First Published: 17:16 IST(12/5/2014) | Last Updated: 17:17 IST(12/5/2014) 
 

Amidst brands like Amul, MotherDairy raising milk rates, dairy farmers in Punjab have 
now sought hike in milk procurement prices from the state-owned milk federation Milkfed, 
citing 25-30 per cent hike in input cost. 

Advertisement 

 
"We are demanding from Punjab Milkfed to further increase milk procurement rates as it 
has become increasingly difficult to supply at current rates in view of considerable 



	  

increase in our input cost," Progressive Dairy Farmers' Association (PDFA) Punjab, 
president Daljeet Singh said on Monday. 

Progressive dairy farmers supply about 3 lakh litres per day to Punjab State Cooperative 
Milk Producers Federation (Milkfed Punjab) which is almost 30 per cent of Milkfed's total 
milk procurement, he said. 

Dairy farmers are demanding milk procurement rate of Rs. 600 per kg fat from Milkfed 
Punjab. 

"Amul brand has now started giving milk procurement rate of Rs. 590 per kg fat to its 
farmers but here we are getting very low prices as compared to rates being given by 
Amul," he claimed. 

Milkfed Punjab, which sells milk and milk products under Verka brand, has raised milk 
procurement rates for farmers by Rs. 20 per kg fat to Rs. 540 per kg fat on May 1. 

However, Punjab Milkfed has not yet taken any decision on raising retail milk and milk 
products prices yet on account of raising milk procurement prices. 

"We had to raise (milk procurement) prices (for farmers) because in summers milk 
availability is less and to boost milk supply, prices are raised for farmers. If that has an 
implication on our cost of production, we will take a call on whether to raise prices (retail 
rates) or not," Milkfed (Punjab) MD, Alaknanda Dyal said. 

However, she made it clear that retail milk prices of Verka brand would not be raised in a 
day or two. 

Milkfed, which is the biggest player in the organised dairy market in Punjab, had already 
raised milk prices by Rs. 4 per litre since December last. 

Milkfed is currently selling milk at Rs. 44 per litre (full fat), Rs. 40 (Standard), Rs. 36 
(toned) and Rs. 32 (double toned). 

During hot weather conditions, milk production usually goes down due to heat stress in 
animals. 

Milkfed, which sells milk and milk items in Punjab, Chandigarh and few places in 
Himachal Pradesh, is currently procuring milk in the range of 13 lakh litres per day from 
small and big dairy farmers. 

Dairy farmers noted that input cost had gone up by 25-30 per cent, making it "unviable" 
for them to run dairy farms while many of farmers had shut down their businesses. 

"Soybean rates have gone up by 30 per cent to Rs. 3,100 per quintal while mustard cake 
prices went up byRs. 250 per quintal and prices of mustard cake has also shoot up 
to Rs. 1,050 per quintal," he said. 

Meanwhile, PDFA which is also selling milk with its own brand 'La Pure', will raise its 
prices by Rs. 2 per litre. "We will raise our milk prices by Rs. 2 per litre soon," said Singh. 



	  

PDFA which started selling own milk last year is currently processing 40,000 litres of milk 
per day and it is selling a few markets in Punjab. 

 

Low on supply, your favourite dairy will cost 
you more this summer 
 
Zia Haq and Gaurav Choudhury, Hindustan Times  New Delhi, May 11, 2014 
First Published: 00:47 IST(11/5/2014) | Last Updated: 08:52 IST(11/5/2014) 
Dairy products, including your favourite ice cream and lassi, could cost more this 
summer. Supplies are drying up again, which will need good rains to replenish, and 
consumer-end charges have started heading north. At least two branded milk-sellers 
have told HT that stocks of skimmed milk powder are running low. The season’s first 
round of countrywide “price correction” began with Amul, the nation’s largest seller of 
packaged milk, raising rates by Rs. 2 effective Saturday, citing higher procuring costs. 

Advertisement 

“We decided to hike milk prices by Rs. 2 per litre across all variants in the Delhi-NCR 
region, since there has been a substantial increase in the cost of raw materials, like cattle 
feed as well as labour, and this has led to a rise in the cost of milk production,” RS Sodhi, 
managing director of Gujarat Cooperative Milk Marketing Federation Ltd, which owns 
Amul, said. 

Mother Dairy, the largest seller of branded milk in the Capital, is also likely to increase 
prices. 

Strong global demand, particularly in China, along with a dip in milk output in some 
countries, led to increased exports from India last year. India’s milk output has 
substantially risen, on an average by 5 million tonnes a year in the last six years, making 
the country the largest producer globally. 

With improving supplies, India allowed free exports on June 8, 2012, along with an 
incentive of 5% under the “Vishesh Krishi & Gram Udyog Yojana”. 

While milk-sellers particularly profited from a stronger dollar, which make exports more 
gainful, the government continued the stimulus because each dollar earned helped plug 
the precarious current account deficit, a measure of a country’s trade in which the value 
of goods it imports exceeds the value of goods it exports. 

“Although international dairy prices have since fallen due to better supply from New 
Zealand, the prospect of a drier summer has kept domestic prices from dropping,” an 
official of a leading branded milk-seller told HT, requesting anonymity. The Indian 
Meteorological Department has predicted below-average monsoon rainfall for 2014. 

The bigger worry lies in output failing to keep pace with demand. “Milk consumption has 
been growing at a very healthy rate of 5%,” said Shiva Mudgil, a dairy analyst with 
Rabobank International. 



	  

Domestic demand for milk is growing at about six million tonnes a year whereas annual 
incremental production over the last ten years has been about 3.5 million tonnes, 
according to a government report. 

“Considering that requirement of milk in 2021-22 is expected to be 180 million tonnes, 
according to India’s economic survey, milk production must increase at 5.5% per annum 
for the next 12 years,” a government projection shows. 

 

 
Mother Dairy hikes milk prices by Rs 2/litre 

PTI 

NEW DELHI, MAY 11:   
Leading milk supplier Mother Dairy will increase milk prices by Rs 2 per litre in Delhi-
NCR from tomorrow due to increase in procurement cost. 

Mother Dairy, the largest milk supplier in Delhi-NCR with sales of about 30 lakh litres 
per day, has increased the rates just two days after Amul hiked the its price by a similar 
amount. 

“Mother Dairy raises its milk prices in Delhi-NCR for all its variants with effect from May 
12, 2014,” the company said in a statement. 

Full cream milk will be sold at Rs 48 per litre from tomorrow as against Rs 46 per litre, 
while price of toned milk has been raised to Rs 38 per litre from Rs 36. 

Prices of double toned milk have been hiked to Rs 34 from Rs 32 per litre and rate of 
token milk has been revised to Rs 36 per litre from Rs 34 per litre. 

Mother Dairy had last increased the milk prices in Delhi-NCR on February 1 this year. 

“The company is compelled to raise the retail prices because of the ongoing rise in the 
prices of raw milk in the last few months coupled with the need to ensure availability of 
milk in the market,” the statement said. 

The company said it has always attempted to strike a balance between the consumers’ 
interest and the milk producers’ interest and believes in giving remunerative price to the 
farmer to ensure sustainability of milk farming. 

The company said it passes on 80 per cent of the total sales proceed towards the 
procurement on milk. 

Amul, a major supplier of milk to the national capital region, sells about 26 lakh litres per 
day. 

(This article was published on May 11, 2014) 

 



	  

Kwality to increase milk prices by �2/litre 
on Wednesday 

NEW DELHI, MAY 11:   
After the recent hike in milk prices by Amul, dairy firm Kwality Ltd will increase its milk 
prices by �2 per litre across all variants in the Delhi-NCR region from Wednesday. 

Kwality Ltd, a city-based BSE and NSE listed firm, has attributed the increase in the cost 
of procurement to the recent price hike. 

“We have decided to increase milk prices by �2 per litre across all variants from May 13, 
that is on Wednesday,” Kwality Ltd Chairman and Managing Director Sanjay Dhingra 
told PTI. 

Dhingra added that they are compelled to increase prices as the cost of procurement of 
milk has gone up in the last few months. 

After the proposed increase, Kwality full cream milk will cost �48 per litre, toned milk 
will be priced at �38 a litre and double toned would be available for �34 a litre. 

On May 9, Amul had increased its milk prices by �2 per litre across all variants. 

Mother Dairy, the largest milk supplier in the Delhi-NCR region, had also said it is 
keeping a close watch on procurement costs, but did not specify whether it will hike 
prices or not. 

Kwality Ltd sells about 3.5 lakh litres of milk per day, whereas Mother Dairy sells about 
30 lakh litres a day and Amul about 26 lakh litres per day. 

(This article was published on May 11, 2014) 

 
Amul hikes milk prices, yet again 

OUR BUREAU 

Higher cattle feed, labour costs cited as reasons for the rise in prices 

 
New Delhi, May 9:   
Amul hiked milk prices by Rs. 2/litre across all variants in all markets on Friday. 

This is the second such increase by the market leader in the current calendar year. 
Earlier, it had hiked prices in late January. 

As a result of the latest hike, toned milk Amul Taaza will now cost Rs. 38 a litre, while the 
price of Amul Gold (full cream milk) will now be Rs. 48/litre. 

Amul Diamond, the premium quality milk, will now cost Rs. 50/litre. 



	  

RS Sodhi, Managing Director, Gujarat Co-operative Milk Marketing Federation 
(GCMMF) that owns the brand Amul, attributed the latest hike in prices to the increased 
cost of production. “There has been a substantial increase in cattle feed and labour costs 
and this has led to increase in cost of milk production,” he said. 

Prices of all other Amul products will see a commensurate rise soon, Sodhi said. 

Amul had raised the prices of milk in Gujarat and Mumbai last week. 

Sodhi said milk demand during summer has increased by about 20 lakh litres a day, 
whereas procurement has slowed a tad. Amul sells about one crore litre of packaged milk 
a day. 

Industry sources said the latest price hike by Amul would prompt other players to follow 
suit. 

“Mother Dairy aims in striking a balance between consumer interest and producers’ 
interest. Regarding Delhi NCR, we are keeping a close watch on the procurement prices 
and other input costs that finally impacts the consumer price,” a Mother Dairy 
spokesperson said. 

(This article was published in the Business Line print edition dated May 10, 2014) 
 
 

Dairy farming training for the farmers of 
Punjab starts at Guru Angad Dev 
Veterinary and Animal Sciences 
University 
Shariq Majeed,TNN | May 9, 2014, 04.05 PM IST 
 

LUDHIANA: Dairy farming training for the farmers of Punjab started in the 
department of Veterinary and Animal Husbandry Extension Education, at Guru 
Angad Dev Veterinary and Animal Sciences University (GADVASU), here. 

R.S Sahota, director of Extension Education, GADVASU, said that after getting 
such training from the university, the unemployed youth can start their own 
enterprise, which on one hand can provide the needed employment and on the 
other hand bring diversification in agriculture. He added that although livestock 
population has declined over the years, but still there is increase in milk 
production, which is indicative of high and better producing animals being reared 
in the state. He stressed upon the value addition of dairy products, record 
keeping of dairy farming and especially on the issue of raising of calves born on 
farmer's own dairy farm for the breed improvement. 

J S Bhatti , head, department of Veterinary Animal Husbandry Extension 
Education informed that Experts from College of Veterinary Science will deliver 
lectures on various aspects of dairy farming. He interacted with the farmers and 
dealt with their queries. "The farmers were advised to have proper planning in 
connection to land, funds and availability of loans etc. Further they advised to 



	  

keep high yielding dairy animals in their herds", Bhatti said. "They will be 
instructed to construct cheap but comfortable sheds for their animals which will 
help them in better hygienic conditions and excellent management. Major part of 
the expenditure in dairy farming is on feed and fodder". 

M P Gupta , technical coordinator of training course told that t he farmers will be 
guided to make the green fodder available to their animals throughout the year. 

"They will also be encouraged to make the concentrate feed at the farm itself. This 
will be ensured quality of the feed and it will be economical too. The farmers will 
be trained to differentiate between healthy and sick animals. Role of regular 
vaccination, deworming and hygiene in prevention of diseases will be stressed", 
M P Gupta said. "The first aid methods for various ailments will be taught and 
practical demonstrations will be held. Tips for timely detection of heat, timely 
Artificial Insemination and care of pregnant and new born animals will be 
emphasized. The experts from Bank and Insurance Company will also deliver 
their lectures regarding facilities provided by them". 
 

Global food prices drop 1.6% in April 
Dairy sees biggest fall due to reduced purchases in Russia and China 
Press Trust of India  |  New Delhi   
May 9, 2014 

 
Global food prices fell by 1.6 per cent in April this year 
asdairy, sugar and vegetable oil costs saw a decline over the previous month, 
as per the United Nations food agency FAO. 
 
"Last month's decline was mostly caused by a sharp drop of dairy prices, 
although sugar and vegetable oil also fell. By contrast, cereals and meat prices 
firmed slightly," Food and Agriculture Organisation (FAO) said in its latest 
report. 
 
The FAO's food index of 55 items averaged at 209.3 points in April this year, 
down by 1.6 per cent from March and 3.5 per cent below April 2013, it said. 
 
According to the Rome-based agency, dairy prices fell by 6.9 per cent in April 
over the previous month as the market of all dairy products has been affected 
by reduced purchases by China and Russia. 
 
China is the main importer of Whole Milk Powder and second largest importer 
of Skimmed Milk Powder, while Russia is the main importer of butter. 
 
Additionally, the FAO said, an extended season in New Zealand and a good 
start to the dairy-year in the northern- hemisphere have meant that supplies 
for export have increased. Prices of all dairy commodities subsided, 
particularly butter and milk powder. 
 
Similarly, global sugar prices dropped by 1.6 per cent in April over the 
previous month amid reports of large availabilities in the main producing 
regions, including Thailand, India and Australia. 
 



	  

Vegetable oil prices also declined by 2.8 per cent in the review period on 
decline in palm oil prices following reports of lower-than-anticipated import 
demand, most notably from the European Union. 
 
Soybean oil prices, on the other hand, appreciated slightly as the market 
responded to the lingering tightness in global soybean supplies, FAO said. 
 
However, cereal prices in April rose slightly by 0.5 per cent from March but 
was still 10.3 per cent below its value in April 2013. 
 
"The monthly increase was less pronounced than those registered in February 
and March, as weather conditions improved in the US and tensions in Ukraine 
had little effect on the country's pace of grain shipments," FAO said. 
 
Global meat prices also rose by 0.4 per cent in April as compared to the 
previous month due to stronger prices for pigmeat, in part on concerns over 
the effect of Porcine Epidemic Diarrhoea virus on export supplies in the US. 
 

 

It's milk price rise season 
Cost of production has gone up coupled with lower supply of milk during 

summer months 
Sohini Das & Kalpesh Damor  |  Ahmedabad   
May 6, 2014 Last Updated at 22:32 IST 

	  
AWith temperatures starting to rise across the country, milk prices are on a boil. 
 
Gujarat Cooperative Milk Marketing Federation (GCMMF), a leading entity in the dairy 
sector (it owns the Amul brand) raised prices of milk by Rs 2 a litre in parts of the state 
earlier this week. Several dairies in the north and west are likely to follow. 
 
Though, Chennai-based Hatsun Agro, a leading private company in the sector, after 
having raised prices around a month and a half earlier, has ruled out any rise for now. 
 
 GCMMF raised prices from Sunday in the Ahmedabad and Saurashtra areas, saying 
other regions in the state would follow soon. R S Sodhi, managing director, said the cost 
of production had gone up, coupled with the lower supply of milk during summer 
months. 
 
“In the last two to three months, we are already paying 10-12 per cent higher 
procurement price to farmers, and if we compare to the year-before period, the prices 
are up around 18 per cent. Milk production is also down by around 25 per cent during 
the summer months,” he said. 
 
GCMMF procures nearly 12 million litres of milk daily and sells around 4.5 million litres a 
day in Gujarat. 
 
Vipin Gupta, managing director of Delhi-based Karnal Milk Foods, said: “Production of 



	  

liquid milk is down around 30 per cent compared to the flush season, and there is a 
possibility of a price rise in the region in a week or two.” 
 
In western India, several dairies plan to meet and decide whether to raise prices in the 
near term. “We are planning a meeting in a week or 10 days. Production has already 
gone down, and procurement prices are up almost 30 per cent on a year-on-year basis,” 
said Devendra Shah, chairman and managing director of Parag Milk Foods. 
 
Maharashtra-based Mahanand Dairy says it is keeping a watch on the supply side. 
Explains V K Agnihotri, general manager, marketing: “We already raised prices in 
February. Some dairies in the region have also raised prices recently. We will consider 
raising prices if the supply goes down considerably. As of now, with skimmed milk 
powder exports down, and lesser demand of liquid milk with the closing of schools and 
colleges, the supply has more or less been able to meet demand so far.” 
 
Demand for value-added products such as yogurt and ice-creams, however, had gone 
up, he said. 
 
In the south, however, supply has improved after a few rainy spells. “We are expecting 
arrivals to improve in the coming few days, as summer rains have come. Also, we had 
raised prices around a month and a half back. We have no plans of a price increase for 
the next two to three months,” said R G Chandramogan, chairman and managing 
director of Hatsun Agro. 
 
“Mother Dairy aims at a good balance between the consumer interest and the producers’ 
interest. Regarding Delhi and the National Capital Region, we are keeping a close watch 
on  procurement prices and other input costs,” said a Mother Dairy spokesperson. 

	  
Mother Dairy to ramp up production in West 
Bengal 

OUR BUREAU	  
SHARE  ·   PRINT   ·   T+   

The Howrah plant’s capacity will be increased from 12 to 100 tonnes-a-day in a year 

 
Subhashis Basu Business Head of Dairy Products, at a press conference in Kolkata to launch Mother 
Dairyʼs “aam doi” and “lassi”. Ashoke Chakrabarty 
Kolkata, May 6:   
New Delhi-based Mother Dairy Fruit and Vegetable Pvt Ltd is looking to ramp up its 
fermented and fresh dairy product facility in West Bengal to around 100 tonnes a day 
over the next one year. 

Mother Dairy is a wholly-owned subsidiary of the National Dairy Development Board. 
Apart from milk and dairy products being marketed under the ‘Mother Dairy’ brand, the 
company operates in two other verticals — fruit, vegetables and processed foods under 
the ‘Safal’ brand and edible oils under the ‘Dhara’ brand. 

According to Subhashis Basu, Business Head, Dairy Products Division, Mother Dairy, the 
plant located in Howrah has a capacity of 12 tonnes a day. 



	  

Immediate plans include shoring up capacity to 18 tonnes a day, Basu told reporters on 
the sidelines of the launch of its “Lassi” here. He, however, did not share investment 
details. 

Fermented and fresh dairy products include curd and curd-based offerings such as 
“mishti doi” (sweet yogurt), dahi, “aam doi” (mango-flavoured curd) and lassi. 

“Considering the increased demand for our products, we will ramp up our production 
facility to 18 tonnes a day. The increase should happen within this month. Over the next 
one year, we look to increase capacities to 100 tonnes,” Basu said. 

Asked if the new additions would be through company-owned facilities or through third-
party manufacturers, he said all possible options are being explored. 

Plans are also on to extend offerings to other districts of West Bengal and into new cities 
such as Ranchi, Jamshedpur (both in Jharkhand) and Bhubaneswar (Odisha). 

Southern entry 

Meanwhile, Mother Dairy is planning to tap the South Indian markets with its curd and 
yogurt variants. 

After successful test marketing (with curd variants) in the region, the company has 
entered Chennai, Hyderabad and Bangalore. 

It also brought on stream its Tirupati unit (Andhra Pradesh) in April this year to leverage 
local production. 

“We would look to introduce other fermented and value-added products for the Southern 
market over the next three-to-four months by leveraging the Tirupati unit,” Basu said. 

Fresh dairy products accounted for nearly Rs. 800 crore out of Mother Dairy’s Rs. 6,300-
crore turnover in FY14. It is expected to clock Rs. 1,100 crore in sales in FY15. 

(This article was published in the Business Line print edition dated May 7, 2014) 

	  
Danone is a ‘dahi’ not a ‘dairy’ company: 
India MD 

MEENAKSHI VERMA AMBWANI/ RICHA MISHRA 
 

Sees yoghurt as the money spinner 

NEW DELHI, MAY 6:   
French food-products multinational Groupe Danone has turned to Indian women, 
instead of relying on its tested global strategies, for developing and packaging products 
for the local market. 

“The young females, housewives and professionals in the age group of 18-29 will be 
fuelling the growth of packaged yoghurt in the country rather than make at home,” 
Jochen Ebert, Managing Director Danone Food and Beverages India, told Business Line. 



	  

The Indian subsidiary of the French company is regularly engaging with its key 
consumers — ‘young working women’ — for guidance on product development. 

As a result, the company has launched products such as stirred Dahi, Mishti Doi, lassi 
and chaas(buttermilk). 

“We work like a typical start-up when planning our investments. It varies from product-
to-product depending on their success and failure. India is a unique country in terms of 
food habits which tells us that we cannot copy and paste from, say, our portfolio in 
Europe,” Ebert said. 

Per capita consumption 
 
Danone is not a dairy company, but a “dahi” (read yoghurt) company, said Ebert, adding 
that “ultimately, all boils down to growing the per capita consumption of yoghurt 
or dahi in India.” 

Though the product may be expensive, the intent is to offer a product which a consumer 
wants to buy again, he said. 

Accordingly, the company has also decided on its consumer base, targeting metro cities. 

Sourcing norms 
 
“Our strategy in India is to grow the per capita consumption of yoghurt or dahi. Today, 
the per capita consumption of yoghurt is just 3 kg, which includes homemade dahi in 
comparison to France where the per capita consumption is 30 kg. So, India is still in a 
nascent stage and we believe growing the per capita consumption of yoghurt is the key 
right now,” he said. 

Ebert believes only in the long-term will India become the market share game for yoghurt 
makers. On the retail front, while he agrees that Danone has smaller footprints than its 
peers, Ebert said the market here is highly fragmented and the modern trade is still in the 
nascent stage. Besides, strict sourcing norms of the company make its expansion in fresh 
dairy products challenging. 

It is not the Indian Food Laws, but the company’s internal sourcing norms which make it 
difficult to use almost 90 per cent of the local milk. Danone also follows the direct 
distribution model which means it transports products from the factory to the kirana 
stores through its own trucks. 

However, the company is now also looking to work with distributors provided they follow 
strict quality norms. 

To capture the Indian market, it has introduced its ready-to-use products such as 
chocolate smoothies and milk. 

(This article was published on May 6, 2014) 

	  
Mother Dairy to ramp up capacity at Howrah 
facility to 100 tonnes-a-day 



	  

ABHISHEK LAW  	  

 
Fermented and fresh dairy products include curd and curd-based offerings such as mishti doi, dahi, aam 
doi (mango-flavoured curd) and lassi. 
 
KOLKATA, MAY 5:   
New Delhi-based Mother Dairy Fruit and Vegetable Pvt Ltd is looking to ramp up its 
fermented and fresh dairy products facility in the State to approximately 100 tonnes-a-
day over the next one year. 

Mother Dairy is a wholly-owned subsidiary of the National Dairy Development Board 
(NDDB). Apart from milk and dairy products being marketed under the ‘Mother Dairy’ 
brand, the company operates in two other verticals – fruits, vegetables and processed 
foods under the ‘Safal’ brand and edible oil under the ‘Dhara’ brand. 

According to Subhasis Basu, Business Head, Dairy Products Division, Mother Dairy, the 
existing manufacturing facility located in Uluberia, Howrah, has a capacity of 12 tonnes 
per day. 

Immediate plans include shoring up capacity to 18 tonnes daily. He, however, did not 
share investment details. 

Fermented and fresh dairy products include curd and curd-based offerings such as mishti 
doi, dahi,aam doi (mango-flavoured curd) and lassi. 

“Considering the increased demand for our products, we will ramp up our production 
facility to 18 tonnes, a day. The increase should happen within this month. Over the next 
one year we look to increase the capacity to 100 tonnes-a-day,” Basu told reporters on the 
sidelines of the launch of its “Lassi” here in the city. 

Asked if the new additions would be through company-owned facilities or through third-
party manufacturing, he said all possible options were being explored. 

Plans are afoot to extend offerings to other districts of Bengal and into new cities such as 
Ranchi, Jamsedhpur and Bhubaneswar. 

Southern foray 

Meanwhile, Mother Dairy is planning to tap the South Indian markets with its curd and 
yogurt variants. 

After successfully test marketing (with curd variants), the company has entered into 
Chennai, Hyderabad and Bangalore. 

It also brought on stream its Tirupati unit in April to leverage local production. 

“We would look to introduce other fermented and value-added products for the southern 
market over the next three to four months by leveraging the Tirupati unit,” he added. 

Fresh dairy products accounted for nearly Rs 800 crore out of Mother Dairy’s Rs 6,300-
crore turnover in FY14. It is expected to clock Rs 1,100 crore in FY 15. 

(This article was published on May 5, 2014) 



	  

 

Mother Dairy aims Rs 1100cr from value-added 
products 
PTI	  |	  May 05, 2014, 17.05 pm IST 
 
Kolkata: Mother Dairy is aiming at Rs 1,100-crore business from dairy based value-added 
products in 2014-15. 

"We are targeting Rs 1,100 crore from value-added products this year. We had done Rs 800 
crore business in 2013-14," Mother Dairy business head S Basu said here today. 

Mother Dairy as a company had a turnover of around Rs 6,300 crore in the last fiscal, he said. 
In the eastern region, the dairy major launched new fresh fermented products like aam dahi, 
and with the exciting response it received, the company is also planning to increase its 
capacity from 12 tonnes per day to 17 tonnes per day, Basu said. "By next summer, the 
present capacity will increase to 100 tonnes per day with expanding our market beyond 
Kolkata. We are planning to launch in other eastern region cities like Jamshedpur, 
Bhubaneshwar and Rachi," he said. 

However, these products from Mother Dairy Fruit & Vegetable cannot be available from 
Mother Dairy booths spread across the city. They are available in other retail outlets, 
however. "This is because Mother Dairy Calcutta owns these booths and markets its own 
fermented products and thus our packaging color is different," Basu said. State-owned dairy 
products sold under Mother Dairy cannot use the logo and Delhi-based Mother Dairy cannot 
sell fresh pasteurised milk in city, he pointed out.  

 
 

Mother Dairy aims Rs 1100cr from value-added 
products 
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Gujarat tops in dairy products output with 
21% share 

Ahmedabad, May 2:   
Gujarat tops in output of dairy products with 21 per cent share of the total output of 
around Rs. 60,000 crore in the country. Its annual dairy output is worth over Rs. 12,500 
crore, according to an Associated Chambers of Commerce and Industry of India 
(Assocham) study on dairy sector. 

“However with 12 per cent share, Gujarat ranks third in terms of generating direct 
employment in the dairy sector. Besides, the State ranks fourth with a share of about 7.5 
per cent in 1,493 dairy factories across India,” a study ‘Unlocking growth potential of 
Indian dairy industry’, done by Assocham, said on Friday. 

White revolution 



	  

In terms of milk production, Gujarat, which ushered in the White Revolution during 
1960s and 70s, is ranked fifth with some eight per cent share across the country in total 
milk production of over 120 million tonnes. Besides, Gujarat has recorded fifth highest 
growth rate of about 24 per cent in milk production which is above the all-India growth 
rate of about 19 per cent, the study prepared by the Assocham Economic Research 
Bureau said. 

The State ranks fifth in terms of per-capita milk availability and has clocked a growth rate 
of about 17 per cent in this regard, well above the all-India growth rate of 12 per cent. 

While Andhra Pradesh has recorded highest growth in terms of both, milk production 
and per-capita milk availability with a growth rate of over 41 per cent and about 36 per 
cent during 2006-10, the southern State ranked third in terms of milk production with 
over 1.1 million tonnes of milk produced annually. 

Rajasthan (28 per cent), Kerala (24.8 per cent), Karnataka (24 per cent) and Gujarat 
(23.7 per cent) are among top five States in terms of clocking high growth in milk 
production. 

“Milk production across India has grown at a significant rate of about 19 per cent during 
the aforesaid period with overall milk production crossing 121 mt mark as of 2010-11, but 
despite being the largest milk producer in the world, per-capita milk availability in India 
at 252 grams falls below the global average of 279 grams per person per day,” said DS 
Rawat, National Secretary-General, Assocham. 

Inherent strengths 

Streamlining the value chain processes and integrating the smallholder dairy producers 
into the processing chain could improve the industry’s performance as it already has 
inherent strengths such as low production costs, lower liabilities and limited liquidity 
risk. 

New Zealand (9,773 grams), Ireland (3,260 grams) and Denmark (2,411 grams) are top 
three countries in terms of per-capita milk availability. 

Growing at a compounded annual growth rate (CAGR) of over four per cent, milk 
production in India is expected to rise to about 177 mt by 2019-2020. It would help meet 
the projected demand of 150 mt by 2016-17 as envisaged in National Dairy Plan Phase-1, 
he said. 

Uttar Pradesh commands the highest share of over 17 per cent in total milk production, 
followed by Rajasthan (11 per cent), Andhra Pradesh (nine per cent), Punjab and Gujarat 
which are amid top five States with a combined share of over 53 per cent. 

Punjab has recorded the highest per-capita milk availability of 937 grams, followed by 
Haryana (679 grams), Rajasthan (538 grams), Himachal Pradesh (446 grams) and 
Gujarat (435 grams). 

“Concentration of milk production in some pockets together with high cost of 
transportation has led to rising disparity amid States in terms of per-capita milk 
availability,” noted the Assocham study. 

 
Gujarat has recorded fifth highest growth rate of about 24 per cent in milk 
production which is above the all-India growth rate of about 19 per cent. 



	  

 
(This article was published in the Business Line print edition dated May 3, 2014) 
 
  

Amul raises milk prices by Rs 2 a litre 
Prices to go up in Ahmedabad and Saurashtra region from May 4, other 

regions to follow 
BS Reporter  |  Ahmedabad   
May 3, 2014 Last Updated at 19:04 IST 
 

Federation (GCMMF), which markets the Amul brand of milk, has decided to raise the 

price of all Amul milk variants by Rs 2 a litre with effect from May 4, Sunday in 

Ahmedabad and Saurashtra region. 

R S Sodhi, managing director, GSMMF, said that,"We are raising prices in Ahmedabad 

and Saurashtra region from tomorrow, and other regions would follow soon, in around a 

week or 10 days time." 

The last time Amul had raised prices of milk in October 2013. Following the price rise, 

Amul Gold (full cream) milk will cost Rs 46 a litre, while Amul Shakti would cost Rs 42 a 

litre. Sodhi informed that Amul Taza (toned milk) will cost Rs 34 a litre and Amul Slim 

and Trim double toned milk will be Rs 32 a litre. 

As for the reasons behind the price rise he said, "Cost of production as well as inflation 

are the major reasons, and production is also down during the summer months." Sodhi 

added that GCMMF had been paying 10-12% higher price for procurement from farmers 

in the last two to three months, while compared to the year before period, the prices are 

up by around 18%. Milk production is also down by around 25% during summer months, 

which is traditionally the calving season for bovine animals. 

GCMMF procures nearly 12 million litres of milk per day and sells around 4.5 million litres 

per day in Gujarat. 

 

Guj records highest share in total dairy 
output: Assocham 
In terms of milk production, Gujarat is ranked fifth with about 8% share 

across India 
BS Reporter  |  Ahmedabad   
May 2, 2014 Last Updated at 22:24 IST 

 

With an annual dairy output worth over Rs  12,500 crore,Gujarat has acquired highest 

share of about 21 per cent in terms of total dairy output worth over Rs  60,000 crore 

across the top 20 states in India, according to an Assochamstudy on the dairy sector. 



	  

 

“However with 12 per cent share, Gujarat has ranked third in terms of generating direct 

employment in the dairy sector, besides, the state is ranked fourth with a share of about 

7.5 per cent in 1493 dairy factories across India,” noted the study titled ‘Unlocking 

Growth of Potential of Indian Dairy Industry,’ conducted by The Associated Chambers of 

Commerce and Industry of India (ASSOCHAM). 

 

In terms of milk production, Gujarat is ranked fifth with about eight per cent share 

across India in total milk production of over 120 million tonne. Besides, Gujarat has 

recorded fifth highest growth rate of about 24 per cent in milk production which is above 

the all-India growth rate of about 19 per cent, highlighted the study prepared by the 

ASSOCHAM Economic Research Bureau (AERB). 

 

In terms of per-capita milk availability, the state has ranked fifth and has clocked a 

growth rate of about 17 per cent in this regard which is well above all-India growth rate 

of 12 per cent. 

 

While Andhra Pradesh (AP) has recorded highest growth in terms of both milk production 

and per-capita milk availability thereby clocking a growth rate of over 41 per cent and 

about 36 per cent approximately during the five year period of 2006-10, however the 

state ranked third in terms of milk production with over 1.1 million tons (mt) of milk 

produced annually. 

 

Apart from AP, the states of Rajasthan (28 per cent), Kerala (24.8 per cent), Karnataka 

(24 per cent) and Gujarat (23.7 per cent) are amid top five states in terms of clocking 

high growth in milk production. 

 

“Milk production across India has grown at a significant rate of about 19 per cent during 

the aforesaid period with overall milk production crossing 121 mt mark as of 2010-11 but 

despite being the largest milk producer in the world, per-capita milk availability in India 

at 252 grams falls below the global average of 279 grams per person per day,” said D S 

Rawat, national secretary general of ASSOCHAM while releasing the chamber’s study. 
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Growing with the grain 

Equipment makers are riding high on the mechanisation wave 
29th April, 2014. 



	  

 
After three decades in a farm equipment manufacturing outfit, Sunil Foreman from 
Raava, near Shahbad Markanda in Haryana, has turned entrepreneur with his own 
fabrication unit, Azad Engineering Works. He fabricates a range of agri-implements, such 
as threshers, seed drills, potato planters and potato diggers, targeting markets as far as 
Raxaul in Bihar. 

Like Foreman, many have taken the entrepreneurial plunge to take advantage of the 
rising demand for farm implements. Larger players from Punjab, Haryana and Gujarat 
have witnessed significant growth over the past decade riding this mechanisation wave. 

Down south in Hubli, Karnataka, Shri Sai Agro Equipment, a manufacturer of 
implements such as hydraulic ploughs and rotavators, has seen its business triple in the 
past 10 years, says Malatesh Niranjan, its promoter. 

“The growing awareness about mechanisation and the subsidy provided by the 
Government is driving the implements industry,” adds Niranjan. Buoyed by the growth, 
Sai Implements is looking to tap export markets, mainly in Africa and South Asia. 

“The Government policy of subsidising the implements for farmers has been playing a 
key role in the growth of the agro-machinery industry,” says SV Raju, Secretary of the 
Agriculture Machinery Manufacturers Association, the apex industry body, which 
consists of about 440 equipment makers. 

While tractor sales continue to grow, the next wave of mechanisation is seen driving the 
growth of agro machinery. 

Growth has not been restricted to domestic companies. Global majors such as John 
Deere, New Holland and Same Deutz Fahr have witnessed robust demand and continue 
to invest in expanding manufacturing infrastructure, making India their export hub for 
tractors and other equipment, including sugarcane harvesters, balers and reapers. 

The latest entrant Lemken, a German agri-implement maker, has begun exporting to 
Africa while trying to expand its market here by customising implements for the local 
market. A host of German and Italian farm equipment makers are also keen on tapping 
the Indian market. 

(This article was published in the Business Line print edition dated April 29, 2014) 

	  
	  
 

 

Farmers as entrepreneurs 

The rapid adoption of mechanisation has opened new income streams for 
farmers 
29, April, 2014 
 
Ramesh Kumar with his land leveller. Vishwanath Kulkarni  



	  

 
Ramesh Kumar, a farmer in his mid-forties from Dongali in Haryana, is busy these days 
levelling the land of fellow farmers in neighbouring villages. Kumar, who acquired a 
laser-leveller about two years ago, charges about Rs. 600 per acre for the service. 

“Levelling of farmland at least once in two years is crucial as it helps irrigate the field 
effectively, thereby helping farmers conserve water,” says Kumar. Annually, Kumar earns 
an additional income of up to Rs. 2 lakh through this service. 

About 700 km away in Central Uttar Pradesh, Shamsuddin Siddiqui, the owner of 
Siddiqui Krishi Farm Centre in Budha village near Hardoi, has become an agricultural 
technology service provider. 

Siddiqui has been renting out a range of farm implements, such as rotavators, disc 
harrows, threshers, trench planters and tractors, for a fee. He employs four workers 
trained in handling the equipment and earns about Rs. 4.5 lakh a year from his services. 

The rapid adoption of mechanisation is creating a new breed of farmers-turned-
entrepreneurs, such as Kumar and Siddiqui, offering custom services for hire. 

Siddiqui is one of 60 farmer-turned-entrepreneurs shortlisted by Mitha Sona, a 
sugarcane productivity improvement project launched by DCM Shriram and IFC. He will 
soon be trained in financial management. “We are facilitating entrepreneurs to gain 
access to credit, and putting them in touch with farmers who are in need of these 
services,” says Joy Mukherjee, Deputy GM (Cane) at DCM Shriram’s sugar factory in 
Loni. 

“A farmer just needs to own land and not equipment,” says Siddiqui, explaining that the 
entire spectrum of operations — tillage, planting, weeding and harvesting — can now be 
outsourced. 

Yet another example is that of Ravindar Singh, a farmer in his mid-thirties, from Ugala, 
near Ambala. Singh not only cultivates land on a lease basis, but also offers his 
equipment and services for hire. 

Dattatreya Kalokhe, a farmer in early sixties from Dehugaon near Pune, is another. “We 
have been using two tractors and a range of implement for our farming operations. We 
rent them out whenever we don’t use them,” says Kalokhe, adding that it helps him earn 
incremental income. 

(This article was published in the Business Line print edition dated April 29, 2014) 

 

Now, dairy farmers can insure newborn 
calves for justRs. 60 
Debashish Sarkar, Hindustan Times  Jamshedpur, April 27, 2014 
First Published: 16:46 IST(27/4/2014) | Last Updated: 16:59 IST(27/4/2014) 

 

This is music to the dairy farmers and may perhaps also lead to a white revolution in 
Jharkhand. 



	  

 
Farmers involved in dairy farming across the state can now insure their newborn calves 
for just Rs. 60 for coverage of Rs. 7,000-Rs 14,000 for accidental injuries and death. And 
if this weren't enough, there is also a bonus of additional self-insurance accident 
coverage of Rs. 1 lakh for every farmer opting for this novel calf-insurance policy. 

The requirement of milk in the state is 92 lakh metric tonnes (MT) per year, but the 
supply is a meagre 58 lakh MT. 

In fact, the deficit is so high that the Bihar state milk co-operative federation, under the 
brand Sudha, supplies 3 lakh litres of milk to Jharkhand. 

With the calf insurance policy in place, the deficit in the supply of milk is likely to reduce. 

This policy is currently being offered by the United India Insurance Company and comes 
as a part of the unique initiative by Bharatiya Agro-Industries Federation (BAIF) to 
upgrade the animal breed across 24 districts of the state. 

"Under the policy, farmers can insure the calves as they reach the age of one month for 
just Rs. 60 and avail the coverage benefits of Rs. 7,000-Rs 14,000. They will get Rs. 7,000 
in case of accidental death of the calves aged six month and Rs. 14,000 for calves aged 
12 months," Arun Kumar Sinha, the East Singhbhum district dairy development officer, 
said. 

The USP of the unique policy is, however, the self-insurance cover of Rs. 1 lakh for 
farmers concerned, which comes for the same Rs. 60 as an added incentive. 

"In fact, a farmer in Sahebgunj district already got the benefit of this policy,"  
added Sinha. 

"The idea is to promote artificial insemination among dairy farmers so as to improve the 
cow breeds and increase the milk yield dramatically," said Sinha. 

The charge for every insemination bid is Rs. 100 and the farmers are provided with 2kg 
mineral mixture twice and 2 litre calcium once after insemination. 

"While the domestic breed of cows delivers 1-2 litres of milk every day, the progeny 
breed will deliver about 6-7 litres of milk a day. But we need to publicise this as only 
6,000 of the 29,000 cows in the district have so far opted for artificial insemination and 
the policy," said Sinha. 

Traders forced to pay Rs. 15 lakh at gunpoint 

Miscreants looted Rs. 15 lakh from a group of villagers at gunpoint near Murathakra 
under the Gurabandha police station area on Saturday. 

The incident occurred when the villagers from Jugisole village of Dhalbhumgarh block 
were on their way to Saraskona weekly market in Odisha. 



	  

The villagers are in cattle business and they regularly visit the weekly market to buy and 
sell cattle in the Dhalbhumgarh and  
Baheragora areas.  

With inputs from Sanjoy Dey and Probal Sanatani 

 

Getting that glass of milk 
Madhusheel Arora , Hindustan Times   April 27, 2014 
First Published: 09:39 IST(27/4/2014) | Last Updated: 09:41 IST(27/4/2014) 
 

Nothing perhaps satiates our appetite more than milk, the universal food across cultures. 
Have you ever wondered what it takes for that cold or hot glass of the fulfilling drink to 
end up at our table? Here’s a snapshot of the dairy business in the region, with only milk 
as the peg, though the business does have several side-products like butter, ghee and 
others. 

Advertisement 

 
The business is dependent on the humble milch animal, but marketing is what makes it 
sustain. Keep in mind though that great marketing of a bad product will annihilate the 
product. 

The company that makes the final product gets its raw material in small batches from 
small individual farmers. The milk is monitored for quality and then bought at the pre-
determined rate, which is roughly 60% of the price it is sold to you and me. 

There’s also a surprise. Even as sophisticated machines bring out the specifics of the 
milk quality, the sense of smell is the first benchmark that a sample has to pass before 
procurement. 

“The milk received is tested for smell and only the rest if put to the machine for giving us 
data on components like fat. We have olfactory specialists for this,”says Karan Arora, of 
Baba Milks, a maker of dairy products in the Faridkot segment. 

Business aside, why do prices have to keep rising? The answer we all are used to is that 
the price of feed for the animals has risen and thus the hike. However, will this cycle ever 
stop? 

Most in trade seemed to agree that feed prices are cyclical, but the downside is not 
passed on to the customer as other input costs have by then been internalised by the 
customer. 

Another reason could be that of the manufacturers selling milk and milk products, only a 
few have their own farms or animals. 



	  

Most, except cooperatives, find it cost-efficient to source from hundreds and thousands of 
small farmers, using sub-agents and agents and only process, store and transport the 
milk. Some have invested in sustainable practices like a feed factory. 

For the tricity, it is instructive to see the consumption patterns though Verka remains the 
leader. Several private companies have ventured into the business and all are forced to 
sell at the same price as differentiating the product remains a challenge, though 
packaging can be one. 

Transport and the care that farmers (suppliers) take of the real VIP in the chain, the milch 
animals. 
The transport van needs to be refrigerated, the driver and the helper need training and 
pilferage is a real headache. 

Another key is packaging. Have a fancy name and you could end up alienating your 
consumer. You need to either link your brand to mother, something priceless or a place 
to get the connect. 

Habits could also be a hindrance as packed milk is a relatively recent addition to our 
shelves. 
 
At the national scene, Amul, a cooperative of farmers from Anand, Gujarat, is now a 
great brand with the iconic little-girl billboards part of our consciousness and to an extent, 
Verka for the state. 

 

 

Rahul Gandhi sees Adani hand 
in Narendra Modi’s 
growth model 
Says Modi will milk India’s cows for other countries if voted to 
power 

Claiming that the ‘Gujarat Model’ propagated by BJP’s prime ministerial 
candidate and the state’s Chief Minister Narendra Modi was benefiting only one 
business group — the Adanis, at the cost of farmers and small businessmen, 
Congress vice-president Rahul Gandhi on Saturday said in Amreli and Botad that 
this was either a ‘Modi Model’ or even an ‘Adani Model’. He also scoffed at BJP’s 
claims of women empowerment, citing the case of his government snooping on 
the woman architect. 



	  

Addressing an election rally in Amreli, Rahul said the RSS’s “poisonous” ideology 
was engrained in the BJP’s PM candidate, something that Sardar Patel had 
warned as being potent enough to destroy the country. 

    
to help us personalise your reading experience. 
Reiterating his earlier statement that Gujarat thrived on a “toffee model” under 
Modi, Rahul said, “They gave away 45,000 acres of land to Adani for Re 1 per 
sqm, they awarded Adani power contracts worth Rs 26,000 crore at a meager 
amount of Rs 10,000 crore and also gave away land belonging to poor farmers 
and labourers. This is the Gujarat model,” Rahul said, also alleging that the BJP 
was setting up huge billboards with money given by Adanis. 

Gandhi went on to allege that education has become a business in Gujarat that 
only the children of the rich can afford. “We spent Rs 30,000 for NREGA across 
the country. But Modi handed over gifts, worth Rs 40,000 crore, to only one 
businessman in Gujarat. This means, he gave away more money to one 
businessman (Adani) than our total spending on NREGA for the entire country… 
Gujarat government’s budget for education and health is Rs 10,000 crore. But he 
gave away four times that amount to one businessman,” he said, adding on a 
sarcastic tone, “Gujarat is shining…”. 

Gandhi alleged that the Gujarat government was taking away farmers’ land “in 
two minutes”, while the the UPA amended the 100-year-old land acquisition act to 
stop just that. 

While maintaining that Congress was the party that worked for the poor, he toed 
Congress president Sonia Gandhi’s line when he described the 2014 elections as 
a “fight between two ideologies”, in Botad, and said, “…And on the other side 
there is the BJP ideology .an ideology of anger…an ideology that makes people 
fight against each other…an ideology that forms a government of 2-3 
businessmen.” 

According to Rahul, it was because of Modi favouring Adani that a few other 
businessmen that senior BJP leaders like L K Advani, Sushma Swaraj, Jaswant 
Singh and Yashwant Sinha had been sidelined. 

Also taking a dig at Modi over the alleged snooping on a woman by Gujarat 
police, Rahul said, “There are posters in Delhi telling he would empower women. 
But women in India are already powerful. All they need is some respect. But what 
do they here? Gujarat police taps phone calls of a woman. 

They ask police  to keep a watch on her movements.” 
Speaking in the newly formed district of Botad, he said, “Neither would women 
have any respect, nor would farmers or labourers…there will be only be one word 
…I did this…I did that…I, I,. I, I,.)” 

    



	  

to help us personalise your reading experience. 
Accusing Modi of spreading lies, Gandhi said, “Modiji’s style is to snatch from the 
poor and give to that one person, so that he would take care of his 
marketing…speak lies before the country and that is how he will pull it off.” 

Taking further potshots at Modi, he said that he does not get sleep “.until he tells 
5-6 lies a day”. Praising Gujarat’s age-old dairy co-operatives and diamond 
industry, he slammed Modi for taking all the credit, when he said, “Modiji the 
cows of Gujarat and that is how India got milk. India drank that milk…what he did 
to Gujarat, .he will now do to the country. He will milk each and every cow in the 
country and distribute it to the entire world,” Gandhi said. 

 

D’lecta Foods forays into consumer segment 

PRIYANKA PANI 
MUMBAI, APRIL 26:   
 
D’lecta Foods Pvt. Ltd, a B2B player in the dairy product segment, is getting into the 
consumer segment by launching a slew of new products in the next one year. 

Currently, only a section of D’lecta products are available in the retail market. The 
products, available in supermarkets and online stores, include tetra pack cow milk, cow 
ghee, cream, cheese slices, cheese block, cheese spread and Milke, which is India’s first 
and only single serve liquid dairy creamer. 

“D’lecta cow milk has already started gaining market preference in its category, especially 
in Mumbai and Pune. D’lecta Milke, in the meantime, is slowly replacing milk powder 
sachets in hotels, airlines, offices and high income households. It is not only a more 
convenient option, but also a healthier and tastier one,” said Deepak Jain, Founder & 
Managing Director, D’lecta Foods. 

“We are looking at increasing support to the existing products by strengthening our 
distribution channels and reinforcing marketing initiatives. In addition, we will be 
introducing products like butter, mozzarella, natural cheddar and cream cheese to the 
retail market in the immediate future. These products already are part of our existing 
product portfolio, but currently available only on bulk order and for institutional sales,” 
he added. 

The market size for milk and milk products is currently estimated at Rs 3.6 lakh crore. 
Unorganized sector and a few large milk co-operatives and private companies dominate 
this market. 

“With the organised market growing at more than 10 per cent per annum, we see a huge 
opportunity for ourselves. We have more than 20 products that are tried, tested and 
appreciated by some of the finest hotels, restaurants and other institutions of 
Mumbai/India. We are certain that consumers, who value quality and freshness, will seek 
our products,” Devendra Garg, Executive Director, said. 



	  

“In the intermediate to long-term future, we will also look at introducing ready-to-eat 
soups, upma, poha and other snacks. As a brand, we are not restricted to dairy products. 
D’lecta will associate itself with any food items that fulfill four key criteria. It should be 
healthy, the taste should appeal to an urban Indian audience, it should be convenient to 
cook or it should be part of our beverage / tea solutions,” Jain added. 

(This article was published on April 26, 2014) 
 

Dairy challenge from French quarters 
Danone is intent on localising its products to prepare for entry of other foreign 

players 
Sohini Das  |  Ahmedabad   
April 23, 2014 Last Updated at 22:40 IST 

Soon Amul's shrikhand will see some competition from unlikely quarters. French dairy 

major Danone is developing an India-centric portfolio to make a mark in the 

complex dairy market. Having launched quintessential desi products like lassi 

(sweetyogurt drink), dahi (yogurt) and chaas (spiced buttermilk) recently, the company 

is looking at products like shrikhand. With a host of foreign dairy players such as Lactalis 

and Bongrain setting sight on the world's largest milk-producing nation, Danone, which 

entered in 2008 (at first, in a JV, and then solo), is trying to stay ahead of the pack. 

 

"We want to establish Danone as the most-preferred premium dairy brand. Hence 

expanding into local segments is important," Jochen Ebert, managing director, Danone 

Dairy, Danone Foods & Beverages India, says, adding that its chaas, lassi and mishti doi 

(sweet yogurt) have earned a positive response. 

 

Brand experts feel that Danone is taking what is called the classic 'toe-hold' approach. 

"You first bring products from overseas, and eventually develop products that cater to 

local taste. It boosts visibility and reach, but not necessarily margins," explains Harish 

Bijoor, chief executive of Harish Bijoor Consults. 

 

The yogurt specialist is trying its hands at all things fermented. Having launched mishti 

doi, a version of yogurt popular in eastern India, the company is now exploring another 

local yogurt variant, shrikhand, that is popular in western India. "We are very open to 

look at more local products," Ebert explains. 

 

He adds, "India potentially is a very big market and it is the biggest producer and 

consumer of milk. However, the per-capita-consumption of yogurts is still lower than in 

Europe or the US. Including home-made dahi, it is about 1/10th of more mature dairy 

markets like France. If we consider only packaged yogurts, this drops to about 1/100th. 

So, there is scope." 

 

Even arch rival, Gujarat Cooperative Milk Marketing Federation (GCMMF) which markets 



	  

dairy products under the popular Amul, says that there is a shift towards dairy products 

from the organised sector. R S Sodhi, managing director of GCMMF says, "Consumers 

are preferring products from the organised sector." 

 

Bijoor says, "There is scope for branded curd and lassi. Packaged formats is definitely 

gaining popularity as 'loose' is no longer considered as wholesome." 

 

Danone has refreshed its communication too, displaying new energy through social 

network (taglines like When in 'Doubt, Drink more Lassi' or 'Keep Calm, Eat Aam' on 

Facebook) or by signing a brand ambassador (Karishma Kapoor). 

 

"Of the top 20 dairy companies in the world, seven have already set foot in India in 

some way or the other. Many others are assessing the market, considering options to 

enter, although the market here is very complex," says Shiva Mudgil, assistant vice-

president (food and agribusiness research and advisory), at Rabobank. Rabobank 

expects value-added dairy products such to grow at 20-30 per cent in the next four-five 

years. 

 

The world's largest dairy Le Groupe Lactalis, for example, has set foot in India. In 

January this year, Lactalis had acquired South-India-based private player Tirumala Milk 

Products for about Rs 1,750 crore. Lactalis develops well-known international brands 

such as President, Galbani and Parmalat and is head-quartered in Danone's homeland 

France. Nestle already retails its dairy products. The others making inroads include 

Bongrain and Schreiber. 

 

An Euromonitor report on the dairy sector says, "Sour milk drinks and flavoured 

spoonable yogurt are likely to emerge as preferred snacks among health-conscious 

consumers. The trend would be supported by the increased visibility of yogurt and sour 

milk drinks in modern retail stores. Additionally, many manufacturers are likely to make 

an entry into yogurt and sour milk drinks to tap into the growing consumption." 

 

Industry insiders says that Danone's local turn will open doors to the volume segment. A 

Mumbai-based analyst says, "Danone has to make a choice between high-margin foreign 

products and local tastes." Danone has launched creamy yogurt Cremix and Danette 

smoothies, apart from flavoured yogurts. 

 

The company is also expanding reach: "Today we have presence in five cities, Delhi-

NCR, Mumbai, Pune, Bangalore and Hyderabad, in all modern trade stores. In traditional 

trade, we focus on the upper-end of the market where we can fully control cold chain 

and product quality. In the beginning of next year, we will start to expand," Ebert says. 

 

Market-leader Amul, is not yet worried. Sodhi says, "We not only have a pan-India 



	  

presence but enjoy a high market share. In branded lassis, Amul has more than 90 per 

cent share. Danone still has limited distribution reach." Bijoor adds that distribution 

would unlock further gains for the brand. 

 
CITIES » VIJAYAWADA 

VIJAYAWADA, April 24, 2014 
Updated: April 24, 2014 00:03 IST  

Buffalo milk gains popularity again 
RAJULAPUDI SRINIVAS 
 
From dawn, heavy rush is seen at dairies on the city outskirts for the milk. 
Farmers are selling loose buffalo milk at Singh Nagar, Poranki, Gunadala, 
Ibrahimpatnam and other areas. 

The demand for pure and un-skimmed buffalo milk continues to exist despite many milk 
dairies which have come up in the past few years to meet the increasing demand for milk 
in the city. 

Heavy rush is seen at the dairies since dawn on the city outskirts for fresh buffalo milk, 
thanks to the health consciousness among the public, say farmers. 

“Several local and non-local packaged and stored milk packs are being sold in the market. 
But, the demand for fresh milk is good and the dairy business is thriving every day. We 
sell more than 200 litres a day,” said a farmer Bezawada Prasad, who is running a dairy at 
Yanamalakuduru village. 

Good food 
“Milk is a compulsory food item rich in vitamins, nutrients and proteins. There is a lot of 
difference between packaged and fresh milk. It is our luck that we could get fresh buffalo 
milk though we are in the city,” said a buyer P. Madhu. 

“I am into dairy business for the last 25 years. Though it is difficult to maintain a dairy, I 
am very much satisfied with the field as I am able to supply quality milk to the people,” 
says B. Sambasiva Rao, another farmer. 

“I sell pure milk at the dairy from 5 a.m. to 7 a.m. and later go for door delivery. 
Residents, particularly lactating mothers, wait for fresh milk. Many farmers are not doing 
the business for a profit but for a good cause,” said Mr. Prasad. 

Farmers are selling loose buffalo milk at Singh Nagar, Poranki, Gunadala, 
Ibrahimpatnam and other areas. 

“While the packaged milk is being sold at Rs.40 to 50, depending upon the quality, we are 
selling fresh buffalo milk at a reasonable price of Rs.50 per litre,” say the farmers. 

 
 
 



	  

Milk production grows 19%, crosses 121 
mn tonnes: Assocham 
This finding was part of a study titled 'Unlocking the growth potential of 

Indian dairy industry' 
Prashanth Chintala  |  Hyderabad   
April 22, 2014 Last Updated at 20:33 IST 

Milk production across India has grown at a rate of about 19 per cent during the five-

year period of 2006-10 and crossed 121 million tonnes (mt) as of 2010-11. 

 

However, despite being the largest milk producer in the world, per capita milk availability 

in India at 252 grams falls below the global average of 279 grams per person per day, 

according to a study titled ‘Unlocking the growth potential of Indian dairy industry,’ 

conducted by The Associated Chambers of Commerce and Industry of India (Assocham). 

 

New Zealand (9,773 grams), Ireland (3,260 grams) and Denmark (2,411 grams) are the 

top three countries in terms of per-capita milk availability. 

 

The study states that Andhra Pradesh (AP) recorded the highest growth rate of over 41 

per cent and about 36 per cent in terms of milk production and per-capita milk 

availability respectively during the aforesaid period.  The state ranked third in terms of 

annual milk production with over 1.1 mt. 

 

Apart from AP, Rajasthan (28 per cent), Kerala (24.8 per cent), Karnataka (24 per cent) 

and Gujarat (23.7 per cent) are amid the top five states in terms of clocking high growth 

in milk production. 

 

Uttar Pradesh  commands the highest share of over 17 per cent in total milk production 

followed by Rajasthan (11 per cent share), Andhra Pradesh (nine per cent), Punjab 

(about eight per cent) and Gujarat (about eight per cent), which are amid the top five 

states with a combined share of over 53 per cent. 

 

According to the study, it is imperative for India’s dairy industry to streamline its value 

chain processes and integrate the small dairy producers into the processing value chain 

to improve the overall performance of the industry. 

 

“Growing at a compound annual growth rate (CAGR) of over four per cent, milk 

production in India is expected to rise to about 177 mt by 2019-2020 and that would 

help in meeting the projected demand of 150 mt by 2016-17 that has been envisaged in 

the National Dairy Plan Phase-1,” Assocham secretary general, DS Rawat, who released 

the study, stated in a press release on Tuesday. 

 



	  

The study highlights the increase in the income level of an average Indian is being 

accompanied by a change in the food basket as the monthly per-capita consumption 

expenditure on milk and milk products in both rural and urban areas has grown 

significantly at about 92 per cent and 72 per cent respectively. 
 

	  
	  
	  
	  
	  
AP clocks highest growth in milk production 

PRESS TRUST OF INDIA	  
Assocham study finds 19% growth across the country in five years 

HYDERABAD, APRIL 22:   
Andhra Pradesh has recorded highest growth in terms of both milk production and per-
capita milk availability at over 41 per cent and about 36 per cent respectively during the 
five-year period of 2006-10, industry body Assocham said today. 

However, the State ranked third in terms of milk production with over 1.1 million tonnes 
(mt) milk produced annually, it said. 

Significant growth 
 
“Milk production across India has grown at a significant rate of about 19 per cent during 
the aforesaid period with overall milk production crossing 121 mt mark as of 2010-11. 

“But despite being the largest milk producer in the world, per capita milk availability in 
India at 252 grams falls below the global average of 279 grams per person per day,” a 
study titled ‘Unlocking the growth potential of Indian dairy industry’ conducted by the 
Associated Chambers of Commerce and Industry of India (Assocham) said. 

New Zealand (9,773 grams), Ireland (3,260 grams) and Denmark (2,411 grams) are top 
three countries in terms of per capita milk availability. 

Top 5 States 
 
Andhra Pradesh, Rajasthan (28 per cent), Kerala (24.8 per cent), Karnataka (24 per cent) 
and Gujarat (23.7 per cent) are the top five states in terms of clocking high growth in milk 
production in the country. 

“It is imperative for India’s dairy industry to streamline its value chain processes and 
integrate the smallholder dairy producers into the processing value chain in order to 
improve the overall performance of the industry. More so as they possess inherent 
strengths like low production costs, lower liabilities and limited liquidity risk,” noted the 
Assocham study. 



	  

However, lack of knowledge and technical knowhow, poor access to support services, 
limited access to credit and poor milk quality together limit the ability of smallholder 
dairy producers to take advantage of market opportunities, it said. 

Growing at a compounded annual growth rate (CAGR) of over four per cent, milk 
production in India is expected to rise to about 177 mt by 2019-2020. 

The growth rate would help in meeting the projected demand of 150 mt by 2016-17 that 
has been envisaged in National Dairy Plan Phase-1,” said DS Rawat, national secretary 
general of Assocham, while releasing the study. 

The increase in the income level of an average Indian is being accompanied by a change 
in the food basket as the monthly per capita consumption expenditure on milk and milk 
products in both rural and urban areas has grown significantly, the Assocham study said. 

Uttar Pradesh (UP) commands highest share of over 17 per cent in total milk production 
followed by Rajasthan (11 per cent share), Andhra Pradesh (9 per cent), Punjab (about 8 
per cent) and Gujarat (about 8 per cent) with a combined share of over 53 per cent, it 
said. 

Per capita availability 
 
Punjab has recorded highest per capita milk availability of 937 grams as per latest 
available data followed by Haryana (679 grams), Rajasthan (538 grams), Himachal 
Pradesh (446 grams) and Gujarat (435 grams). 

Andhra Pradesh has recorded highest growth rate of about 36 per cent in terms of 
improvement seen in per capita milk availability followed by Kerala (21 per cent), 
Rajasthan (20 per cent), Karnataka (19 per cent) and Gujarat (17 per cent). 

“Concentration of milk production in some pockets together with high cost of 
transportation has led to rising disparity amid States in terms of per capita milk 
availability,” noted the study. 

There is an urgent need to build up strategies to increase competitiveness in all segments 
of dairy chain, input supply, milk production, processing, distribution and retailing, the 
Assocham study said. 

“For promotion of the dairy sector in India, emphasis now needs to be more on how to 
involve and encourage the village population into proactively adopting dairy industry as a 
viable alternative to the agricultural activity.” 

Promoting dairy entrepreneurship, strengthening economic viability of dairy farms, 
increasing the link between rural production areas and urban markets and promotion of 
small quantity packaging to meet the needs of poor are certain key areas highlighted by 
the study. 

(This article was published on April 22, 2014) 

 

Agri-science varsity to tap milk producers’ 
cooperatives 



	  

(This article was published on April 20, 2014) 

 

K Narayana Gowda Vice-Chancellor, UAS-B 
Mulls developing an effective, sustainable model for dissemination of farm 
advisory 

BANGALORE, APRIL 20:   
University of Agricultural Sciences, Bangalore (UAS-B), plans to utilise the milk 
producers’ cooperative society network (MPCS) to develop an effective and sustainable 
model for dissemination of farm advisory to farmers. 

According to the university’s initiative, it plans to tap the MPCS network already present 
in Karnataka. Currently there are 12,000 MPCS in the State, spread across 30,000 
villages. In the country there are about 1 lakh milk producers’ cooperatives. 

K Narayana Gowda, Vice-Chancellor, UAS-B, said: 

“The new initiative developed by us will effectively involve MPCS at village level as 
farmers visit MPCS twice daily to deposit milk they produce.” “We have developed a 
model to tap MPCS infrastructure readily available for extension services of Krishi Vigyan 
Kendras. Further, services of MPCS will also be utilised to generate accurate local 
information database needed for customised extension service to farmers,” he added. 

A sum of �5 crore has been sanctioned to initially implement the project in Bangalore 
Rural and Chickballapur districts involving 500 MPCS in the State. 

Extension services 
 
MB Raje Gowda, Registrar, UAS-B, said, the University through its extension services so 
far trained 21,086 farmers, 4,380 extension personnel, and has organised 494 different 
field level demonstrations. “This year we have recommended five technologies in crop 
production, four in crop protection, two in weed control and three other technologies for 
inclusion in package of practises,” he added. 

New varieties 
 
UAS-B has released new varieties of groundnut and pigeonpea. “The new variety UAS-B 
Groundnut is called KCG-6. It is a Spanish bunch with medium duration of 108-112 days 
with average pod yield potential of 20 quintals per hectare,” said Gowda. 

“KCG-6 has kernel yield of 15 quintal a hectare and oil yield of 735 kg a hectare 
registering 38 per cent increased yield over the TMV-2 (which yields 15 quintal a hectare) 
and high oil content of 49 per cent,” he added. 

The variety has tolerance to late leaf spot and rust disease. The university has 
recommended this groundnut variety for cultivation under rainfed as well as irrigated 
conditions. 

The new Pigeonpea variety is a fusarium wilt resistant with duration of 165-170 days. This 
variety, according to Narayana Gowda, has an average yield potential of 25 quintal a 
hectare under field conditions. This has been recommended for cultivation in Zone 5 and 
is suitable for both rainfed and irrigated conditions. 



	  

 

IT professionals switch career to actively run 
dairy venture 
By Vasumita S Adarsh, ET Bureau | 18 Apr, 2014, 03.12AM IST 
 
PUNE: Nearly half a dozen startups have entered the Indian dairy sector as improved technology and 
demand for innovation in the supply chain makes the sector attractive for new ventures.  
 
These companies, many of which are being set up by software professionals who are switching careers, 
are offering better packaging, wider range of dairy products and creating more efficient supply chains in 
areas like Orissa, interior Karnataka, Andhra Pradesh and even the national capital region.  
 
"I had invested in land and my brother decided to start this dairy farm as I felt the potential for this sector 
was big," said Santhosh Singh, who runs Amrutha Dairy Farms in Dodaballapur, adjacent to north 
Bangalore. The 36-year worked with technology companies Dell and American Online before he quit to 
start his new venture. But not before he acquired some learning by way of a course at the National Dairy 
Research Institute.  
 
"We went through a rough patch during the drought a year ago. We had to stop our expansion plans 
due to acute shortage of green fodder," said Singh, whose farm produces around 300 litres of milk daily. 
With an investment of Rs 80 lakh so far, the next step for the four-year-old venture is a partnership with 
a Netherlands-based company to start production of exotic cheese.  
 
"Almost half the prospective entrepreneurs who consult us to enter the dairy sector are from the IT 
industry," said Kuldeep Sharma, principal mentor at Suruchi Consultants, a 25-year-old dairy consulting 
organisation. The dairy market is estimated to be Rs 4.3 lakh crore and is growing at a rate of 17% 
every year according to the Investor Relation Society of India.  
	  
"Amul and Mother Dairy are among the largest players and they have done the work of creating 
awareness regarding a host of dairy products from lassies to milkshakes, and this has eased the way for 
new start-ups to enter the segment," said Sharma. Companies like Milk Mantra in Odisha, Neo Milk 
Products in Gurgaon and Milk Route in Bangalore are amongst those active in the sector.  
 
Milk Mantra, started by Srikumar Mishra in 2010 in Bhubaneshwar, has raised venture funding from 
social venture firm Aavishkaar. "We have raised around Rs 35 crore of investment and had a turnover of 
Rs 50 crore last year. This fiscal we plan to double our turnover," said Mishra, whose company has 
launched a range of probiotic dahi products.  
 
	  
Aavishkaar managing director Vineet Rai said there are sections of India where there is milk deficit and 
the presence of dairy brands are nil or few. "We are investing in start-ups who are entering markets 
such as Chhattisgarh, Jharkhand and the eastern India, where milk demand is high and organised 
supply chains are lacking," he said.  
	  
Since the sector deals with perishable products, start-ups typically set up locally focused businesses.  
 
Purica Foods founder Sachin Tandon, 33, started his venture as a social enterprise in 2012 to reach out 
to farmers and form a direct link between them and consumers in Unnao, UP. The company has set up 
a new plant with a capacity of one lakh litres with an investment of Rs 18 crore.  
 
	  
"We should break even before the winter season this year, when we start processing 5,000 litres of milk 
per day," said Tandon.  
	  
 
 



	  

Rajkot Dairy again hikes procurement 
price by Rs 15 
Vimukt Dave  |  Rajkot   
April 18, 2014 Last Updated at 20:56 IST 

 
Barely a fortnight after it increased milk procurement price by Rs 10 to Rs 535 per kg fat, 
Rajkot District Co-operative Milk Producers Union Limited, also known as Rajkot Dairy, 
has again raised the milk procurement price by Rs 15 to Rs 550 per kg fat. 
 
With this, Rajkot Dairy has become the second highest payer in Gujarat after Surat 
District Co-operative Milk Producers Union Limited, also known as Sumul Dairy. The 
revised rate will be applicable from April 21. 
 
Earlier, Rajkot Dairy had increased the milk procurement price on April 2 by Rs 10 to Rs 
535 per kg fat. 
 
"Generally, milk production decreases in summer and fodder prices increase. Farmers 
face fodder shortage for animals and have to pay high price for fodder. To provide 
financial support to milk farmers, we have decided to revise the procurement rate again 
this month," said A C Sinha, managing director, Rajkot Dairy. Rajkot Dairy is a member 
of Gujarat Cooperative Milk Marketing Federation (GCMMF). 
 
According to data available with Rajkot Dairy, during April, per day milk supply has 
decreased from 695,000 litres to 460,000 litres and it will reduce even more in the 
coming days. 
 
Sinha said, "We have increased milk procurement rate in April by Rs 25 and if necessary, 
we will revise it upwards next month also." 
 
According to dairy official, during summers, milk supply from producers come down by 
30 per cent. By May end, milk supply could be below 300,000 litres a day, the official 
said. 
 

	  
 

Hatsun Agro opens dairy parlour 

R BALAJI 
   

Chennai, April 15:   
Hatsun Agro Product Ltd has set up a 50-seat Arokya Milk parlour in Chennai to serve 
milk-based beverages, snacks and other dairy products. 

The parlour is modelled along the lines of modern fast food outlets. The company is 
planning one more outlet in the city. 



	  

Dubbed “Goodness of Arokya Milk”, the dairy parlour is aimed at familiarising the brand 
and highlighting the varied, healthy milk-based food items that can be prepared with 
Arokya Milk, the company’s branded milk, said RG Chandramogan, Chairman and 
Managing Director. 

Hatsun Agro is experimenting with the concept. It offers a range of milk shakes with the 
choice of toned, standardised or full cream milk. It also sells Arokya milk packets. 
Chandramogan said the company plans to use these outlets as a testing ground for 
products that it can develop. It will be an opportunity to gauge the market reaction and 
get people’s feed back directly. 

More milk-based snacks are in the pipeline. 

(This article was published in the Business Line print edition dated April 16, 2014) 

	  
	  

‘Agriculture should emulate dairy sector’ 

 
Name RG Chandramogan Designation Chairman & MD Company Hatsun Agro Product 
WHAT should be the agenda for the new government? 

·It should be corruption free 

WHAT would you like the new government to focus on? 

·Agriculture needs renewed focus; water management, fertiliser management and 
increasing productivity per hectare and per worker must be focus areas 

·Agriculture should emulate the dairy sector by procuring from the small and marginal 
farmers who should be provided with technical and knowledge support 

WHAT would you like the new government to do differently? 

·Freebies have eroded the value systems of people. The new government should give 
people the means to a livelihood and ability to be independent 

·Creating employment opportunities must become an absolute necessity 

WHAT are the pressing issues you would like the new government to solve 
with utmost priority? 

·Speed up the process of getting justice 

·Should move away from bureaucratic approach and enable faster systems and processes 

·Income-tax laws must be simplified 

WHAT are the signals that the new government should send out? 

·Demonstrate that it will be consistently transparent and dependable for domestic and 
foreign players 



	  

(This article was published in the Business Line print edition dated April 7, 2014) 

	  
	  

Pricier inputs sours Hatsun’s fourth quarter 

Continues focus on branded products such as skimmed milk and ghee 

CHENNAI, APRIL 7:   
An increase in production costs and slowdown in milk procurement have posed a 
challenge to Hatsun Agro Product Ltd in the fourth quarter of the last fiscal, according to 
its Chairman and Managing Director RG Chandramogan. 

The deficient monsoons over the last couple of years have led to a 15 per cent increase in 
production costs for dairy farmers. 

Procurement price was increased �3-4 a litre in Tamil Nadu and Karnataka in December 
2013. Both the cooperative and private sector hiked procurement prices. 

Costly delays 
However, the private sector was handicapped because the cooperatives did not hike the 
sales price. 

Hatsun Agro opted to hike the sales price a month later as the packaging and MRP 
printing had to be done , he said. Hatsun hiked the sales price by about �3.50 a litre of 
milk and also hiked prices of ice cream and dairy products. Chandramogan feels the delay 
in hiking sales price will have an impact. During the lean procurement season between 
January and March, the company focussed on branded products rather than commodity. 
Branded products include, skimmed milk powder and ghee. 

These are large volume products as well, he said. 

In 2013-14 the company continues to focus on branded, value-added products. Over 90 
per cent of its business during the year will come from them against 75 per cent in the 
previous year, when business was about �2,150 crore. 

Largest in pvt sector 
Hatsun is the largest private sector dairy company in India offering liquid milk, ice 
creams and dairy products. 

It handles over 70 crore litres of milk annually. 

With a capacity to process about 19 lakh litres of milk a day, Hatsun markets liquid milk 
under the brand name Arokya; dairy products under Hatsun; and ice creams under the 
Arun brand and an exclusive chain of Ibaco ice cream stores. 

(This article was published on April 7, 2014) 

	  
	  
What Pink Revolution? 



	  

HARISH DAMODARAN 
SHARE  ·   COMMENT (2)   ·   PRINT   ·   T+   

 
Rather than protecting the cow, the Sangh Parivar is only hastening the process of 
‘buffaloisation’ 

It is unfortunate that the cow has once again taken centre-stage in political discourse, 
with insinuations that a Centre-promoted ‘pink revolution’ is endangering India’s cattle 
population. 

In recent poll campaign speeches, the BJP’s prime ministerial candidate Narendra Modi 
claimed that those owning slaughterhouses and exporting cow meat are being given 
subsidies and tax breaks. 

The country, according to him, wants a Green and White Revolution, but the government 
in Delhi is only interested in a Pink Revolution: “When animals are slaughtered, the 
colour of their flesh is pink”. 

A different meat 
I don’t know whether cow meat is being exported illicitly from India. What is going 
out officially at least is only buffalo meat, with 11.08 lakh tonnes of shipments in 2012-13 
fetching $ 3.2 billion. The latter figure would have touched $ 4.5 billion in the fiscal just 
ended, making India the world’s No. 1 beef exporter. 

All this is, however, meat from buffaloes, not cattle. 

If cow meat isn’t being officially exported, can those doing it clandestinely be benefiting 
from fiscal incentives? Quite unlikely. 

The wrong target 
Modi and the Sangh Parivar may be right about depleting cattle numbers. The country’s 
total cattle population did fall from 204.58 million to 199.08 million between the 1992 
and 2007 Livestock Censuses. 

Where they are completely off the mark, though, is in blaming this on evil slaughterhouse 
owners and meat export with a conniving Centre. 

The real ‘culprit’, instead, is the Indian farmer. Sounds preposterous? 

Well, a dispassionate analysis would reveal it is the farmer’s rational choices that are 
leading to increased ‘buffaloisation’, reducing the cow in the process to little more than a 
venerated gomata. 

Farmers traditionally reared cattle for three main purposes. 

The first was for draught – the cow being the mother of bullocks that ploughed the 
farmer’s fields and pulled his cart. The second was for dung used both as manure for 
fertiliser application and as fuel. The third was for milk. 

With the advent of tractors, diesel engines and electric motors, the estimated share of 
draught animals in the total power deployed in Indian farms has dropped from around 53 
per cent in 1971-72 to just above 5 per cent now. 



	  

Likewise, with crop nutrient requirements increasingly being met by chemical fertilisers 
— and only 10.9 per cent of rural households using dung-cake as cooking fuel, going by 
the 2011 general Census — the second reason for maintaining cattle has also been 
undermined. 

Cow economics 
As a result, the utility of cattle for farmers is today largely restricted to being milk-
producing machines. 

That explains why despite overall cattle numbers falling, the adult females within them — 
namely cows — have gone up from 64.36 to 72.95 million between 1992 and 2007. 

But even as milch animals, there is competition to cows from buffaloes, which produce 
milk with twice the fat content and higher price realisation. 

Roughly 53 per cent of India’s total bovine milk output in 2011-12 came from buffaloes. 
Even within the balance 47 per cent from cows, nearly 54 per cent was accounted for by 
cross-breds containing genetic material of ‘western’ cattle stock such as Holstein Friesian, 
Jersey and Brown Swiss. 

Indigenous desi cattle — the true Holy cows — produce just over a fifth of the country’s 
milk. 

That being the case, the choice before farmers is essentially between exotic cross-bred 
cattle yielding more milk and buffaloes that give milk of higher value – both not 
particularly holy options. 

Buffaloes have an added advantage of being reasonably good draught animals, especially 
in the current context where most tillage and field operations are anyway performed by 
tractor-drawn implements. 

To the extent animal draught application is limited to carrying load, buffaloes even score 
over their bovine cousins. A single male buffalo can easily lug 25 quintals over 10-15 km, 
whereas cattle bullock cannot do beyond 15 quintals or so. 

Buffalo nation 
No wonder, the share of cattle in India’s bovine population has declined from 78 per cent 
to 65 per cent since Independence. The fall is sharper in respect of milch animals (see 
chart). 

Moreover, the all-India figure doesn’t tell the whole story. 

While buffaloes make up 34.6 per cent of the country’s total bovines, the proportions are 
higher for Haryana (79.3), Punjab (74), Uttar Pradesh (55.8), Andhra Pradesh (54.2), 
Gujarat (52.4), Rajasthan (47.8) and Bihar (34.8). 

Most of these are states where the cow is specially revered. On the other hand, the buffalo 
percentages are just 3.2 in Kerala, 3.8 in West Bengal and 4.6 in the North-East states – 
which have no blanket laws prohibiting cow slaughter! 

The irony of more buffaloes in the Hindi heartland — the so-called Cow Belt — is best 
exemplified by Mathura. This district of Uttar Pradesh houses Gokul and Vrindavan, the 
holy sites of Lord Krishna’s early life centered around cows, milk and gopis. 



	  

In the 2007 Livestock Census, there were 722,854 buffaloes in Mathura, as compared to a 
mere 141,326 cattle. 

Such outnumbering of cattle clearly has nothing to do with slaughter houses. The blame, 
if at all, should go to Mathura’s farmers who, through their marked preference for 
buffaloes, have ensured there aren’t enough cows for slaughtering in the first place. 

A rational solution 
If the gomata has to be saved, the focus ought to be on incentivising farmers to keep 
cattle. By using it as a political tool to target familiar enemies, the Sangh Parivar is only 
hastening the process of buffaloisation. 

The buffalo wins hands down in the farmer’s calculations because there is no religious 
taboo on its slaughter. Farmers typically sell their buffaloes after 5-6 calvings when milk 
yields start tapering. These animals — and bulk of the young male progeny — head to the 
slaughter house. 

There is no such flexibility when it comes to cows. The more stringent the laws 
prohibiting slaughter, the less inclined farmers are to rear cattle. Why venture into it 
when there is no viable mechanism for disposing animals that have stopped giving milk 
or happen to be male? The farmer is ultimately under no obligation to shoulder the 
cultural burden of saving the gomata without any compelling economic rationale. 

The gomata surely deserves protection, but not so much for religious reasons as the need 
to conserve precious germplasm from our finest indigenous cattle breeds: Sahiwal, 
Tharparkar, Rathi, Red Sindhi, Gir, Kankrej and Ongole. 

These valuable animal genetic resources are now getting lost, thanks to a combination of 
random breeding (most of our desi cattle are ‘nondescript’, having no recognisable 
pedigree or breed characteristics), unregulated slaughtering and growing buffaloisation. 

It would hurt to know that the best breeding tracts and organised farms for the Sahiwal 
and Tharparkar cattle are today found in Pakistan. 

We must move to a system that enables culling of unproductive and undesirable cattle, 
both from a farmer’s as well as organised breeding/genetic upgradation perspective. 

This, along with a policy of strict licencing and regulation of slaughterhouses, can allow 
the White and Pink revolutions to co-exist. Far from being in conflict, they are mutually 
beneficial. 

If only those shedding crocodile tears for the gomata understood this. 

(This article was published on April 6, 2014) 
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GCMMF	  plans	  set	  up	  nine	  units	  across	  the	  
country.	  
	  Gujarat	  Cooperative	  Milk	  Marketing	  Federation	  Ltd	  (GCMMF)	  that	  markets	  the	  Amul	  
brand,	  has	  firmed	  plans	  to	  invest	  Rs.3,000	  crore	  over	  the	  next	  five	  years	  to	  expand	  its	  
existing	  plants	  and	  set	  up	  nine	  manufacturing	  units	  across	  the	  country.	  

The expansion is a part of the federations aim to achieve a turnover of Rs.30,000 crore by 
2020, said managing director R.S. Sodhi. 
	   

	  

 

	  
GCMMF sales jump 32% to record �18,150 
cr 

OUR BUREAU 
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AHMEDABAD, APRIL 1:   
Milk cooperative major, Gujarat Co-operative Milk Marketing Federation Ltd (GCMMF), 
which markets milk products under the Amul brand, has registered a 32 per cent growth 
in sales turnover for the year 2013-14, a record for the federation in its 40-year history. 

The milk body’s sales turnover jumped to �18,150 crore for the fiscal against �13,750 
crore last year. GCMMF passes on 80-85 per cent of consumer rupee back to milk 
producers thus encouraging them to produce more. The projected unduplicated group 
turnover of member unions of GCMMF crossed �26,000 crore, up 37 per cent compared 
with last fiscal, GCMMF said in a statement on Tuesday. 

RS Sodhi, MD, GCMMF said: “We have achieved volume sales growth in all product 
categories. Pouch milk, which contributes around 45 per cent of sales turnover, has 
shown volume growth in double digit.” The Federation eyes sales turnover of �30,000 
crore by 2019-20. 

GCMMF has exported milk and milk products worth �525 crore during 2013-14 against 
�140 crore during 2012-13. 

(This article was published on April 1, 2014) 
 

Amul gets innovation award 

OUR BUREAU 
SHARE  ·   PRINT   ·   T+   

Ahmedabad, April 1:   
The Gujarat Cooperative Milk Marketing Federation (GCMMF), which markets the Amul 
brand of milk and dairy products, has been conferred with the CNN-IBN “Innovating for 
a Better Tomorrow” Award. 

The award has been given to GCMMF for its innovative contribution to nation-building 
and its role in creating a socio-economic revolution in rural India. The award was 
instituted by Network 18, CNN-IBN and CNBC TV18 to honour exemplary innovations 
that transformed the lives of millions of Indians and also left indelible impressions 
globally. 



	  

RS Sodhi, Managing director, GCMMF, who received the prestigious award in New Delhi, 
said it was a recognition of the wisdom and efforts of dairy farmers of Gujarat who 
created the innovative Amul model, enabling India to become the largest milk producing 
nation in the world. 

(This article was published in the Business Line print edition dated April 2, 2014) 
 

Amul sales jump 32% to record Rs. 18,150 cr 
in 2013-2014 

OUR BUREAU 
SHARE  ·   PRINT   ·   T+   

Ahmedabad, April 1:   
Milk cooperative major, Gujarat Co-operative Milk Marketing Federation Ltd (GCMMF), 
which markets milk products under the Amul brand, has registered a 32 per cent growth 
in sales turnover for the year 2013-14, a record for the federation in its 40-year history. 

The milk body’s sales turnover jumped to Rs. 18,150 crore for the fiscal against Rs. 13,750 
crore last year. GCMMF passes on 80-85 per cent of consumer rupee back to milk 
producers thus encouraging them to produce more. 

The projected unduplicated group turnover of member unions of GCMMF crossed Rs. 
26,000 crore, up 37 per cent compared with last fiscal, GCMMF said in a statement on 
Tuesday. 

RS Sodhi, MD, GCMMF said: “We have achieved volume sales growth in all product 
categories. Pouch milk, which contributes around 45 per cent of sales turnover, has 
shown volume growth in double digit.” 

The Federation eyes sales turnover of Rs. 30,000 crore by 2019-20. 

GCMMF has exported milk and milk products worth Rs. 525 crore during 2013-14 
against Rs. 140 crore during 2012-13. 

(This article was published in the Business Line print edition dated April 2, 2014) 
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Mother Dairy targets juice drinkers with fruit ice 
cream 
John Sarkar, TNN | Mar 22, 2014, 05.57AM IST 
 

NEW DELHI: Mother Dairy wants you ditch fruit juices for ice cream this 
summer. 



	  

 
The company is planning to target consumers of fruit-based drinks and fruit 
juices with a portfolio of frozen treats that will have 17-40% fruit content. Called 
Fruitolicks, these ice candies will be sweet, colourful and lickable and will be sold 
for Rs 10 a piece. The company is also planning to launch a new range of frozen 
desserts called sorbet made from sweetened water, flavouring and a significant 
amount of fruit pulp. 
 
Subhashis Basu, dairy head at Mother Dairy Fruit and Vegetable, feels that the Rs 
2000-crore domestic ice cream market will gain traction if major players 
continue to innovate. "Apart from a high-voltage umbrella campaign that we will 
launch next month, we will also inform consumers through local advertising why 
our frozen desserts are healthier than fruit-based drinks," he says. 

Compared to the US that boasts a per capita consumption of 17 litres of ice cream 
per year, India lags far behind with 300 ml. Mother Dairy, which is the third 
largest ice cream maker after Kwality Walls and Amul, has over the last six 
months invested more than Rs 80 crore to increase capacity, upgrade technology 
and pay for retail assets like ice cream carts to increase its reach. 
 
For someone who does 40% of his yearly ice cream business in the peak summer 
months of April, May and June, Basu can ill afford to sit back and relax. "People 
will curse me if they hear this but I was praying for the weather to turn on the 
heat," he says. 
 
Apart from foraying into 25 cities from just being a dominant player in the north, 
Mother Dairy is also focusing on its premium brand Classic in the take home 
category and its more affordable impulse products. Currently, these two segments 
contribute nearly 60% to its total sales volumes from only 35% three years ago. 
Another launch in the premium category is also is the offing in vanilla flavour, 
which is the largest-selling flavour in the world with 40% market share. 
 
And last but not the least, Mother Dairy might soon enter the scooping business 
following the likes of Baskin Robbins and Haagen Dazs with ice cream boutiques 
in various locations across the country. "We are working on the model at the 
moment," says Basu. 

	  
	  
Kwality plans to invest Rs 300 crore on 
expansion of dairy business 
By PTI | 21 Mar, 2014, 05.47PM IST 
 
NEW DELHI: Dairy firm Kwality Ltd is planning to invest about Rs 300 crore in 
the next fiscal to expand its milk procurement operations and launch more 
value-added products to its portfolio.  
 



	  

The national capital based company has six plants in Haryana, Uttar Pradesh 
and Rajasthan with processing capacity of 30 lakh litres a day.  
	  
Kwality Ltd posted a turnover of Rs 3,700 crore in 2012-13 and is looking at 
20-25 per cent growth in the topline this year.  
 
A few years back, Kwality Ltd started selling milk to retail consumers and is 
selling 3.5 lakh litres a day under 'Dairy Best' brand, out of which 2.25 lakh 
litre is in Delhi-NCR.  
	  
"We are procuring about 28 lakh litres of milk per day, of which 5 lakh litres is 
purchased directly through our 22 milk chilling centres. We want to strengthen 
our milk procurement capacity," Kwality Ltd CMD Sanjay Dhingra told 
reporters here.  
 
The company plans to increase the number of milk chilling centres from 22 to 
90 over the next 2-3 years.  
 
Kwality has also decided to expand product basked through launch of value-
added dairy products like flavoured milk, yoghurt, cheese and UHT milk. It is 
currently selling ghee and skimmed milk powder (SMP).  
Asked about investment on expansion, Kwality Director Sidhant Gupta said it 
could be about Rs 250-300 crore.  
 
The launch of value-added products would boost the company's profit 
margins, he added.  
	  
On fund raising plans, Gupta said the company has taken shareholders 
approval to raise Rs 1,000 crore through various instruments including equity 
but nothing has been finalised.  
 
Kwality is also into exports of SMP. It has also set up a subsiidary in UAE that 
is engaged in exports and imports of skimmed milk powder, ghee, butter and 
aother dairy products.  
 

	  

 
Milk scheme to come under Mother's 
care 
Shishir Arya,TNN | Mar 21, 2014, 02.08 AM IST 

NAGPUR: Nagpur Government Milk Scheme which remained a household name 

for years is soon set to become history. There was a time till much in the mid-

1980s when waiting in long queues to get the daily quota of milk in glass bottles 

supplied by this agency was a daily exercise for every household in the city. After 

bottles replaced plastic pouches the scheme still remained the sole organized 



	  

supplier of milk in Nagpur, till private players entered the market. 

 

After selling under the famous Aarey brand for more than a couple of decades, 

Government Milk Scheme which has its sprawling premises at Seminary Hills, 

will be wound up after March 31. In deep losses this government-run dairy plant 

is being taken over by Mother Dairy, a part of National Dairy Development Board 

(NDDB). Before Aarey was introduced the pouches simply carried the name 'milk 

scheme'. 

 

"It is a move to revamp this sick dairy. It is only in Maharashtra where the dairy 

services are run by government. Elsewhere there are private players or large 

cooperatives. It is difficult to compete with private dairies," said a source in the 

milk scheme. 

 

NDDB takes over sick dairies and later hands them back to the original agency 

after reviving it, said the source. 

 

However, nothing will change for the consumers though after March 31 the milk 

scheme premises will be taken over by Mother Dairy. The supply will continue as 

usual except that the brand name in the packets will change, the source said. 

 

The milk scheme has been so far vending cow's milk under the Aarey brand. 

Apart from the regular packaged milk, Mother's Dairy is likely to come up with a 

range of other products in the market too. This is expected to bring competition 

for private players in this business. There is a likelihood of slight changes in the 

prices which cannot be confirmed yet, the source said. 

 

To bridge the likely gap in supply, the milk scheme has tied up with Mahananda 

Dairy to route its supplies through the former's vendors. 
	  
	  
 

Amul MD to join France's Lactalis group 
 

TNN | Mar 15, 2014, 10.59 AM IST 

 

	  



	  

Vadodara/Anand: After working with the co-operative sector for 22 years, Rahul 

Kumar, managing director of the Kheda District Co-operative Milk Producers 

Union Limited (KDCMPUL) popularly known as Amul Dairy is all set to join 

world's largest dairy group - Le Groupe Lactalis. 

 

Kumar, who has served as managing director of Amul Dairy for eleven years, is 

set to head Indian operations of France-based Le Groupe Lactalis, which has 

recently entered India's dairy market. While Kumar did not comment on the 

development, Amul Dairy's chairman Ramsinh Parmar confirmed that the dairy 

co-operative's managing director has informed him about his decision. "He has 

intimated me that he would like to take a new job," Parmar told TOI. 

 

Before joining Amul Dairy as managing director, Kumar had worked with the 

Gujarat Co-operative Milk Marketing Federation (GCMMF) that markets brand 

Amul, for 11 years. 

 

Amul Dairy is a member union of GCMMF, the apex marketing body of all the 17 

district dairy unions of Gujarat. 

 

An engineer from IIT Roorkee, Kumar had done his post graduation in rural 

management from Anand-based Institute of Rural Management, Anand (IRMA) 

founded by Dr Verghese Kurien. In January this year, Lactalis entered the Indian 

dairy market by acquiring South-based private player Tirumala Milk Products for 

around Rs 1,800 crore. 

 
11 Mar 2014,12:49 IST 
 
Nagpur Veterinary College, Seminary Hills, is organizing a five-day training 
on "Scientific dairy farming" from March 11 to 15 for farmers, unemployed 
youths and anyone who is interested. For more details contact Department of 
Veterinary and Animal Husbandry Extension, Veterinary College, Seminary 
Hills or 2511259 

 
Respect women's contribution to dairy 
sector: Patel 
Pramod Panwar,TNN | Mar 5, 2014, 11.12 AM IST 

 
READ MORE National Dairy Development Board|Banas Dairy 



	  

PALANPUR: Asia's biggest dairy, Banas Dairy, bid farewell to former chairperson 
of National Dairy Development Board (NDDB) Dr Amrita Patel at a special 
function 'Rin Swikar (acceptance of indebtedness)' programme held on Tuesday. 
 
Thousands of women milk producers from the district turned emotional seeing 
their leader on the stage. Many called her symbol of "woman power" for showing 
the way to bring economic prosperity. 
 
"Once selling milk was frowned upon and it was Parthibhai and Amritaben who 
had showed us the way to take up dairy farming," a woman milk producer 
Lakshmi Loh said. 
 
Lauding her 15 years as chairperson of NDDB, Banas Dairy chairman Parthi 
Bhatol recalled the days when the dairy was just trying to get on its feet. 
 
"But for her wholehearted co-operation, we farmers of a backward district of 
Banaskantha would never have been what we are today," he said. 
 
Earlier, Patel was honored with shawl and a citation. 
 
Addressing the women, Patel urged the dairy authorities not to ignore the 
contribution of women to the dairy's prosperity. 

 
 
Mother Dairy, Reliance increase milk price 
HT Correspondent, Hindustan Times  Chandigarh, March 04, 2014 
 
Following Milkfed which sells its products under the brand name of Verka increased the 
milk prices by Rs. 2, Mother Dairy, Reliance and Vita all increased the prices by Rs. 2. 
For Mother Dairy, the full fat milk which was available forRs. 42 a liter, will now be 
available for Rs. 44, its standard milk which cost Rs. 38, will now cost Rs. 40 and the toned 
milk that was for Rs. 30, will now cost Rs. 32. 

Vita and Reliance too have increased the prices likewise. Milkfed had cited reasons as 
increase in input costs responsible for the price hike and now, these companies are also 
citing the similar reasons. Sources in markets said now the affect will be soon seen on 
milk products and also the local dairy owners too will increase the costs. 

 

 

NDDB may help market fruits, vegetables in 
state 
HT Correspondent  Ranchi, March 03, 2014 



	  

The national dairy development department board (NDDB) may help Jharkhand in 
marketing and product enhancement of vegetables and fruits in the state. 
The state government on Saturday inked an agreement with the board for five years for 
dairy development in the state. 

As the NDDB’s Mother Dairy will be sold with the tag of Medha milk in Jharkhand, the 
union minister Jairam Ramesh suggested the state government to use the brand of 
Mother Dairy even for marketing and product enhancement of vegetables and fruits. 

“Mother Dairy is not a brand of milk products but it is also popular for fresh vegetables 
and fruits,” Ramesh said. 

Under the brand name ‘Safal,’ the Mother Dairy Fruit & Vegetable Pvt Ltd has been 
undertaking integrated marketing of horticultural produce. An official of the state 
horticulture department said that they would soon prepare a strategy in this regard. 

Jharkhand has been the surplus state in terms of vegetable production. However, owing 
to lack of marketing strategy, storage facility and processing plants, the state is yet to 
reap desired results from the vegetable productions. As per the Jharkhand economic 
survey 2013-14, vegetables’ production is 4325.38 million tons cultivated on 3.21 lakh 
hectare area in 2012-13. Jharkhand’s annual vegetable demand is just 3000 million ton. 

Similarly, production of production of fruits has also increased many folds in last 13 
years. The production of fruits was 265.1 million tons in 2000-01 that increased to 889.74 
million ton. The area for fruits’ production has also increased by three fold in last 13 
years. In 2000-01, areas for fruit cultivation were just 29,900 hectares that increased to 
93,820 hectares in 2012-13. 
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SC directs Amul to elect new chairman 
TNN | Feb 27, 2014, 08.08 AM IST 

VADODARA: The Supreme Court (SC) has passed an order directing the Gujarat 
Co-operative Milk Marketing Federation (GCMMF) - the marketers of brand 
Amul - to elect a new chairman. 
 
The director, who will be elected as chairman, will, however, remain officiating 
chairman till the apex court decides on the final outcome of an appeal filed by 
Mehsana Dairy's chief Vipul Chaudhary. 
 
A bench of Justice R M Lodha and Justice Dipak Mishra passed this order on 
Monday in connection to the appeal filed by Chaudhary, the former chairman of 
GCMMF, who has moved the court against GCMMF, the apex marketing body of 
all the district dairy unions of Gujarat. The appeal will be heard by the court after 
four weeks. 



	  

 
The post of chairman at GCMMF, country's largest co-operative union, is lying 
vacant ever since Chaudhary ceased to be chairman of the federation last month. 
 
In Supreme Court, Chaudhary has challenged the order of the division bench of 
the Gujarat high court allowing implementation of the no confidence motion 
passed against him by majority of directors of the GCMMF board. 
 
On January 10, a division bench of Justice Ravi Tripathi and Justice Mohinder 
Pal of the Gujarat high court had rejected an appeal filed by Chaudhary against 
implementation of the no confidence motion, which was passed by a majority of 
directors on December 5 last year.	  
	  

Mother Dairy identifies 800 vegetable 
outlets in Delhi & NCR for selling the 
product 
By Sutanuka Ghosal, ET Bureau | 26 Feb, 2014, 11.41AM IST 
 
KOLKATA: You may not have to visit the neighbourhood supermarket or 
sweetmeat shop anymore to get fresh paneer. Now you can pick it from your 
local vegetable vendor in the morning and evening while you shop for your 
daily needs.  
 
Mother Dairy has introduced this concept in Delhi and the national capital 
region, and is planning to expand its footprint in Mumbai and Kolkata in the 
next financial year.  
Talking to ET, Subhasish Basu, business head (dairy products division), 
Mother Dairy, said: "Till now, we have identified 700-800 vegetable outlets in 
the Delhi & NCR area through which we have just started selling fresh paneer. 
We plan to have 4,000 outlets in the region within the next 3-4 months. The 
idea is to make fresh and pure paneer available beyond the regular Mother 
Dairy booths. We have termed this service as Suvidha Express."  
 
Basu added that the time has come to target the country's young generation. 
"If he gets fresh, branded paneer at the vegetable shop, he will not visit the 
nearby sweetmeat shop to buy it. This saves his time and he gets better 
product too," he said. The overall paneer market in India is around 40-50 
tonne a day.  
 
Mother Dairy is witnessing a 40% growth in paneer year-to-date. Basu said 
that southern and eastern regions are the fastest growing paneer markets in 
the country. Mother Dairy has already started this service in the vegetable 
clusters in Greater Kailash, Faridabad, Mayur Vihar and Indirapuram areas.  
 
The company will enter the Mumbai market within the next 4-5 months. "This 
will be followed by Kolkata, where paneer consumption is increasing, as the 
population in the metro is becoming more cosmopolitan," Basu said. And the 
company is not stopping to paneer only. "We also plan to sell lassi, buttermilk 
and dahi through vegetable vendors so as to grow these categories. This will 



	  

be a seasonal affair depending upon the demand in the market," Basu said.  
	  
For supplying fresh paneer to the vegetable outlets, the company has initially 
arranged 20 motorcycles. The product will be delivered twice a day. Once the 
morning shopping time is over, the suppliers will collect the unsold paneer and 
keep them in the cold chain. A similar exercise will be repeated in the evening 
too. "We will see that the vegetable vendors do not alter the temperature that 
is critical for paneer," Basu added.  
	  
	  

Dairies in Maharashtra demand subsidy 
By Jayashree Bhosale, ET Bureau | 25 Feb, 2014, 02.35PM IST 
PUNE: Pouched milk suppliers from Maharashtra have demanded a subsidy of Rs 4/litre. The 
dairies department has cleared the proposal and it is now pending with the finance 
department. The representatives of dairies in the state have claimed that they are facing 
losses as there is competition from powder manufacturers. 
Following the dairies' refusal to procure milk from farmers due to the glut in 
the market, last year, the state government gave subsidy for manufacturing of 
milk powder. The co-operative dairies in Maharashtra have now demanded 
subsidy of Rs 4/litre for pouched milk.  
 
Nagawade of Mahanand said, ""The state government gave a subsidy of Rs 
33 crore last year to dairies, which produced milk powder. Now we are making 
losses in pouched milk. The dairies department has cleared our proposal for 
subsidy and it is now pending with the finance department before it goes to 
the cabinet."" Mahanand has also asked for a subsidy or a soft loan from the 
state government equivalent to the losses it incurred during the four months 
from August.  
	  

Amul milk processing unit opened in 
Virar 
TNN | Feb 17, 2014, 02.36 PM IST 
READ MORE Amul Milk Processing Unit|Amul Dairy	  
THANE: Gujarat-based Amul Dairy recently inaugurated a milk processing unit 
at Virar. It has a capacity of one million litres per day and can expand up to 2 
million litres in the future. The plant, Amul Virar Dairy 
 
was set up spending Rs 180 crore. It also has a ice cream making facility with a 
capacity of 2 lakh litres per day. 
 
The dairy will source milk through a cooperative model from near-by villages. 
 
At present, four village level cooperative societies have been made operational 
with a membership of 500 farmers associated with Amul Dairy. The dairy will 
serve consumers in Mumbai and suburbs. 
	  
	  



	  

Aavin procurement hit as suppliers flock 
to pvt milk companies 
Harish Murali,TNN | Feb 17, 2014, 03.29 AM IST	  
TRICHY: Demand for milk has spiked to such an extent that the Tamil Nadu Co-
operative Milk Producers' Federation Limited is finding it difficult to procure 
enough milk. Of late, private milk companies have raised their procurement, thus 
hitting the purchase plans of the popular co-operative that sells milk products 
under the Aavin brand. 
 
In the past two weeks, the Aavin procurement centres in the region have started 
receiving less milk than the usual levels from producers since most farmers are 
selling to private companies. About 850 cooperative unions in Ariyalur, 
Perambalur, Karur and Trichy districts used to supply at least 3,20,000 litres of 
milk every day to Aavin centres in the region. While 1,40,000 litres was utilised in 
Trichy district itself, the rest is sent to Chennai. 
 
Aavin officials said Trichy district alone has now reported a short supply of 
40,000 litres. However, supply to Chennai is being maintained at the old level as 
the demand is high in the state capital. 
 
Tamil Nadu government has revised the procurement price for a litre of cow's 
milk to Rs 23 and to Rs 31 for buffalo's milk. The new rates came into effect from 
January 1, 2014 after several days of protest by the Tamil Nadu Milk Producers' 
Welfare Association (TNMPWA), seeking higher rates. The milk producers were 
demanding further revision, citing hike in fodder prices. Private milk companies 
are offering them better rates in the recent weeks. 
 
Though dairy farmers are benefitting from competition, public dependent on 
government dairy have been hit. They are now forced to buy private milk sachets 
that are sold at higher prices. While a 500 ml toned milk is sold at Rs 22 at the 
Aavin outlets, private milk companies sell the same product at about Rs 25. 
 
TNMPWA joint secretary N Ganesan said that private milk companies offer a 
good commission for milk vendors. They too turn towards these companies rather 
than to state cooperatives. "Producing milk in the current environment has been 
really difficult for farmers. They depend solely on cooperative unions, but the 
unions disappoint," he noted. 
 
The government has to give subsidies or allowances to farmers if the procurement 
prices have to be maintained at the same level, added Ganesan.	  
	  
	  

Milking the organic market 
Parakram Rautela,TNN | Feb 16, 2014, 06.39 AM IST 

At five every morning and then again at the same time in the evening, the 
soothing strains of sitar waft over the farmlands of Bhirauti in Haryana, about an 
hour's drive from Gurgaon. It is time for the 1,000 cows of the Wholly Cow dairy 
to be milked. 
 
Kiran Balhara, who looks after marketing for the dairy — which home delivers 



	  

"organic, unadulterated, and farm-fresh" cow milk to residents of Gurgaon, south 
Delhi, and Faridabad — says the music has a purpose. It makes the cows happy 
and "happy cows give happy milk". 
Rahul Jain, co-owner of Doctor Moo, which again delivers organic and farm-fresh 
cow milk to residents of Mumbai and Pune, shares Balhara's belief. Jain, 27, 
investment banker-turned-dairy entrepreneur, says the cows on his 60-acre farm 
near Pune are never tied up, which makes them less stressed. 
 
A number of boutique dairies have sprung up in recent years — there's Sarda 
Farms near Nashik, Pride of Cows (owned by Parag Milk Foods) and Doctor Moo 
near Pune, Milk Company near Alwar and Wholly Cow which deliver to the 
National Capital Region. Not all of them are organic but all are automated — they 
advertise their products as being "untouched by human hand", and claim fewer 
contaminants in their milk. 
 
Sarda Farms' Holstein cows, according to its website, have "special hay beds to 
ensure they are comfortable while sleeping or resting, industrial fans to keep 
them cool" and "a designated ruminating area to help the cows ruminate in 
leisure". 
 
Two years ago, a survey conducted by the Food Safety Standards Authority of 
India showed that nearly 70% of milk samples tested were adulterated. Some of 
that adulteration was caused by pretty stomach-churning stuff — like detergents 
and starch. 
 
Discerning consumers are now happy to have an alternative. Anuradha Kumar, 
Gurgaon resident and entrepreneur, says standard, branded milk and milk 
products used to give her six-year-old daughter a stomach ache. The family 
moved to Wholly Cow and the child has been better ever since, says Kumar. 
 
Chandra Bhushan, head of the Centre for Science and Environment's food safety 
and toxins team, says that a lot of the milk available in the market is adulterated, 
especially in the north. But, he adds, the FSSAI survey mostly found problems 
with the milk sold loose in India, not packaged milk. 
 
RS Sodhi, managing director of Amul, says the milk the cooperative buys is 
checked and tested at four different points from the time the farmer pours it out 
of his bucket to the time it is dispatched. Prabhakar Kanade, chief R&D officer for 
Mother Dairy, says farmers are paid as per the fat content of the milk they supply, 
making it difficult for them to adulterate it. 
 
Even then premium milk is slowly finding a clientele. Wholly Cow milk costs Rs 
70 a litre, Sarda charges between Rs 65 to Rs 80 depending on how long you 
order from them for, and a litre of Doctor Moo costs Rs 60. Full cream milk from 
Amul or Mother Dairy, on the other hand, will cost you Rs 44. 
 
Jain and his partner Anmol Trikannad buy, and then market and distribute the 
milk they buy from an existing farm. Their USP is that their milk is adulteration 
and contamination-free and that it is organic, which again means it is free of 
chemicals, pesticides and injected hormones. 
 
Bhushan adds that there is a growing market for organic foodstuff among 
discerning consumers. Kumar, for example, says she gets her chicken and pork 



	  

from a nearby organic farm. And of course there is the fact that Mother Dairy and 
Amul sell you a mix of cow and buffalo milk, while the boutique dairies stick 
purely to cow milk. 
 
The organic market, however, is hard to cultivate. Sandeep Chhillar, chairman of 
the Landmark Group which owns Wholly Cow, says they'd sent, gratis, two bottles 
of their milk to every flat in Aralias, one of Gurgaon's poshest residential 
complexes but got no response. "Which homeowner worries about the milk 
coming into the house?" asks Chhillar. "The maid probably accepted delivery of 
the bottles and then did what she felt like with them." 
 
And maintaining organic farmland and ensuring wholly organic feed for the cattle 
is an expensive proposition given the low demand for this milk. The cost of 
production of ordinary milk, on the other hand, is close to zero. On most small 
farms, says Chhillar, the man looks after the fields while the wife looks after the 
cows. And the feed for the cows comes from the leftover parts of the crops grown 
in the fields. 
 
None of the organic dairy entrepreneurs have yet broken even. Balhara has 2,000 
customers while Pride of Cows says it currently caters to over 5,000 families on 
its Facebook page; others choose not to share their numbers. Also, the 
conservative Indian palate might take time adjusting to the taste of organic milk. 
Chhillar says his customers complain that the smell of his milk changes from time 
to time. "They don't realize that it has not been chemically treated and its smell 
will depend on the fodder given to the cow. And since fodder changes with the 
seasons, the smell of the milk will change too," he says. 

	  
	  

National Dairy Plan rolled 
out in key milk-producing 
states to boost output 
feBureau | Chennai | Updated: Feb 06 2013, 01:01 IST 

The first phase of the National Dairy Plan (NDP), a central sector scheme funded by the 

World Bank and being implemented by the National Dairy Development Board (NDDB), 

has commenced operations in major dairying states of the country. Gujarat, UP and 

Tamil Nadu are among the 13 out of the 14 major dairying states where work has begun. 

Discussions are at advanced stage with Bihar. 

“The National Steering Committee (NSC) has approved an outlay of R130.71 crore for the 

year 2012-13. This outlay covers 49 proposals — pertaining to progeny testing, pedigree 

selection, strengthening of semen stations, ration balancing programme, fodder 

development and village-based milk procurement systems — from eight states including 

Karnataka, Tamil Nadu, Punjab, Gujarat, Uttar Pradesh, Madhya Pradesh, Orissa and 

Maharashtra that have been approved by the project steering committee,” said Amrita 

Patel, chairman, NDDB, while reviewing the progress made by NDP till January 2013. 

Rajasthan, Andhra Pradesh and West Bengal are likely to be covered in a month’s time. 



	  

“These activities will contribute to production of high genetic-merit bulls and 

strengthening of existing semen stations for production of disease-free semen doses. 

They will make available high-quality fodder seeds, improve nutrition of milch animals 

using ration balancing and provide milk producers better opportunities for selling 

surplus milk by facilitating fair and transparent transactions. A baseline survey has been 

completed in nine states and all the 14 major dairying states will be covered by end of the 

current financial year,” she said. 

According to Patel, a focused scientific and systematic process to increase productivity of 

milch animals to meet the rapidly growing demand for milk is being adopted under NDP. 

Cooperatives are also being supported in providing rural milk producers greater access to 

the organised milk processing sector. 

NDDB has conducted three national-level orientation workshops on NDP-I for various 

stakeholders. State-level meetings have also been conducted in Gujarat, Madhya Pradesh, 

Kerala, Punjab, Tamil Nadu and Rajasthan to orient EIAs (environmental impact 

assessment) on issues critical to implementation of NDP-I. Training programmes for 

farmers and officials of dairy cooperatives have been initiated and so far about 400 

participants have been trained in 20 

	  
	  

Retail sale of Oxytocin banned to stop 
misuse by dairy farmers 
By Soma Das, ET Bureau | 4 Feb, 2014, 04.05AM IST 
NEW DELHI: The health ministry on Monday banned the sale of controversial 
veterinary drug Oxytocin through pharmacies to curb the misuse of the 
injection by dairy farmers who used it to extract more milk from cows and 
buffaloes.  
	  
This hormone drug is also used by many farmers to plump up vegetables like 
pumpkin and bottle-gourd. Medical experts point out that sustained use of the 
drug can cause hormonal imbalance in humans and harms the reproductive 
system of animals, reducing their life span.  
	  
"With immediate effect, Oxytocin bulk drug producers can sell it only to those 
with licence to make the drug formulations. Drugmakers can supply it directly 
to veterinary hospitals," an official at the drug regulator's office told ET.  
 
"We need to tighten the supply chain and plug all points of leakages, including 
at ingredient stage to stop the misuse of the drug," he added.  
 
Until now, the drug was available at pharmacies on prescription of a 
veterinary doctor or a registered medical practitioner. But according to media 
reports, the drug was also available at general stores in parts of the country 
and was dispensed without prescription, which made it easy for farmers and 
dairy farmers to use it as a staple on animals and vegetables for commercial 
gains.  



	  

 
Earlier, to restrict its use in bulk, the government had mandated that the drug 
be sold in single blister pack only. While health ministry was considering a 
ban on the animal use of the drug, department of animal husbandry, dairying 
and fisheries and veterinary medical experts cautioned against the move, 
citing the therapeutic importance of the drug.  
 
"The state drug regulators would also be asked to conduct raids on possible 
hide-outs of clandestine manufacturers and sites of sale," the official added.  
 

Govt slips on dairy plant, 
Amul sneaks ahead 
Lalmani Verma | Lucknow | Updated: Feb 04 2013, 10:10 IST 

Kanpur: Gujarat co-operative body buys 40 acres to set up state’s biggest milk 

processing plant 

While the Samajwadi Party government’s plan to set up a dairy plant near Lucknow with 

milk-processing capacity of 5 lakh litre a day is yet to take off, the Gujarat Cooperative 

Milk Marketing Federation (GCMMF) will set up a milk processing plant of double 

capacity in Kanpur. It will be the largest milk processing plant in the state and will 

market products of Amul brand. 

The GCMMF has bought 40 acres of land in Jainpur industrial area of Kanpur Dehat to 

set up the plant with an investment of Rs 125 crore. UP State Industrial Development 

Corporation Joint Managing Director Sushil Kumar Yadav said,“GCMMF has paid some 

amount and is likely to start work at the site soon.” 

GCMMF managing director R S Sodhi told The Indian Express that the dairy plant might 

be completed in one-and-a-half years. Sodhi said GCMMF had been trying to launch the 

project in UP for more than one year, but it got land only recently. Sodhi and other 

GCMMF officials had met top officials of the UP government two weeks back. 

Sodhi said GCMMF will take milk for processing from local farmers of UP. Earlier, they 

had planned to bring milk from Gujarat. 

While GCMMF has aggressive plans, the UP government-owned Pradeshik Cooperative 

Development Dairy Federation Limited (PCDDF), which processes milk and markets its 

products with the brand name Parag, is losing market share. Several district units of 

PCCDF are running in loss and the government has recently engaged Ahmedabad-based 

National Institute of Design to redesign the packaging of Parag products and make it 

attractive. 

Plans for a dairy plant of 5 lakh litre daily capacity, for which the government has 

identified 25 acres at Chak Ganjaria farm in Lucknow, remain on paper. On September 3, 

Chief Minister Akhilesh Yadav had laid the foundation stone of the plant with much 

fanfare, and it was announced that the project would be completed before the 2014 Lok 

Sabha elections so that it could be showcased as an achievement of the SP government. 

Initially, 
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Amul hikes milk prices by Rs 2 again 
Bella Jaisinghani,TNN | Jan 25, 2014, 05.40 AM IST 

MUMBAI: Dairy producer Amul on Friday increased milk prices by Rs 2 per litre. 
This is the fourth such increase since April 2013 and has pushed up prices by Rs 
8-10 per litre since that time.  
 
Amul's Taaza brand of toned milk that sold for Rs 34 now costs Rs 36. In early 
2013, it was available for Rs 24-26 per litre. Amul Gold, the full cream variant, 
now costs Rs 46 over Rs 44. The rate in 2013 was Rs 34-36 per litre. The Gujarat 
Cooperative Milk Marketing Federation (GCMMF), which owns this brand, has 
been increasing rates with alarming frequency. It has cited a familiar argument of 
"hiking prices to benefit dairy farmers". On Friday, its Mumbai representative 
could not say if the farmers, who constitute this wealthy cooperative, had 
demanded an increase or were granted it voluntarily.  
 
The dairy blames "increased cost of cattle feed and fodder" for each spike.  
 
"For every rupee taken from you, almost 80 paise is paid back to dairy farmers 
who are our owners. It is the best consumer-to-producer price ratio in this part of 
the world," read an advertisement by Amul on October 15. The argument of 
farmers' welfare was first advanced by agriculture minister Sharad Pawar when 
he permitted dairies to frequently increase prices in 2006. This is the 19th hike 
since that time. Until 2006, milk prices had remained stable for years. Other 
dairies are likely to follow Amul's lead as they always do. In October 2013, Mother 
Dairy had increased rates by Rs 2 per litre within a fortnight of GCMMF doing so, 
bringing rates at par.  
 
Amul's Mumbai office admits consumers are calling to complain about the 
frequent increase in prices.	  

	  

Kwality eyes stake sale to raise Rs 500 crore  
By John Sarkar, TNN | 21 Jan, 2014, 10.19AM IST  
 
NEW DELHI: Kwality (KDIL), a large New Delhi-based dairy foods company, 
is selling stake to raise around Rs 500 crore to expand its footprint globally 
and across the country. The company, with portfolio comprising dairy products 
sold under the Dairy Best brand, is in talks with Rabo Equity Advisors to 
offload 14-15 per cent of its stake, said people familiar with the matter.  
 
When contacted by TOI, Sidhant Gupta, executive director, KDIL, said: "We 
are planning to expand aggressively but I cannot comment on market 
speculation."  
 
India Agribusiness Fund, Rabobank's private equity fund focused on the 
Indian food and agri-business sector with a committed capital of $120 million, 
is said to be the PE player interested in picking up the KDIL stake. However, 



	  

Rajesh Srivastava, chairman and MD of Rabo Equity Advisors, declined to 
comment. "It's too early to confirm," he said. 
KDIL, which processes 1.2 million litres of milk per day at its three-lakh square 
feet plant in Faridabad, Haryana, will launch a range of new dairy products, 
including butter, and revamp its existing line-up, according to sources. 
Additional funds from a stake sale would help it gain a strong foothold in the 
Rs 3.6-lakh-crore Indian dairy market, of which 80% is largely unorganized.  
	  
It would also help the dairy firm gain traction in overseas markets through its 
subsidiary Kwality Dairy Products, which it established in Dubai to import 
skimmed milk powder, whole milk powder and various derivatives of milk from 
Eastern European countries. KDIL plans to sell these products domestically 
as well as export them to markets such as the GCC, Middle East, Far East, 
Bangladesh and Thailand.  
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International Finance Corp provides $15 million loan to Parag 
Milk Foods  



	  

 
 
NEW DELHI: Global development finance institution International Finance 
Corp has provided a $15 million loan to dairy company Parag Milk Foods to 
expand its milk processing facilities, the private investing arm of the World 
Bank announced on Wednesday.  
 
The loan will also be used by the Pune-based venture to enhance dairy farm 
productivity and boost incomes in rural India, according to a press statement 
released by IFC.  
Parag Milk Foods will expand supply chain linkages across over 50,000 
farmers and food suppliers and improve food safety standards. It will also 
create more jobs, especially for women in the town of Manchar in Pune district 
in Maharashtra where one of dairy product company's plants is located. The 
loan will also assist the dairy company in expanding its portfolio to more 
value-added products like whey powder and ultra-high temperature milk.  
 
The loan financing is also expected to have a positive effect on the privately 
held company's operational efficiency through plant automation, and expand 
its procurement and distribution networks. Parag distributes its products 
through 60 super-stockists, 1,000 distributors and over 120,000 retail outlets 
across India.  
Parag Milk Foods has a milk processing capacity of around two million litres 
per day at its two plants in Maharashtra and Andhra Pradesh. The company's 
product portfolio ranges from liquid milk to value added products such as 
cheese, paneer and butter, among others.  
 
In 2012, it had raised $29 million from IDFC Private Equity, and prior to that, it 
had raised Rs 55 crore from Motilal Oswal Private Equity. The latter has since 
partially exited the company.  
 
Read more at: 
http://economictimes.indiatimes.com/articleshow/27601972.cms?utm_source
=contentofinterest&utm_medium=text&utm_campaign=cppst 
 
 
 
 
 
 
 

French firm Lactalis to close Tirumala deal in Jan 
2014 

Hyderabad, Dec. 24:   



	  

 

French multi-national dairy company Lactalis Group will conclude 
acquiring majority stake in Tirumala Milk Products in the first 
week of January. 

According to reliable sources, the deal involves the buying 70 per 
cent stake in the Hyderabad-based company by Lactalis. 

Private equity firm Carlyle Group, which owns 20 per cent stake, is 
expected to totally exit Tirumala, while the four promoters will 
divest 50 per cent of their 80 per cent equity. 

The entire valuation of the deal is €220 million. 

Lactalis, one of the largest dairy products groups in the world with 
operations in over 150 countries, has completed most of the 
formalities, sources said. Tirumala Milk Products is the largest 
dairy processor in Andhra Pradesh, with a reported sales turnover 
of Rs 1,500 crore last fiscal. 

Carlyle Group had picked up 20 per cent stake in Tirumala in 
2010-11. Tirumala Milk Products officials said they would be able 
to provide details once the deal was completed. The company has 
manufacturing and procurement units in Wadiyaram in Medak 
district, Singhavaram in West Godavari, Gudur in Nellore and a 
procurement unit in Chittoor district. 

In 2007, Tirumala Dairy and Tirumala Milk Products merged to 
form a larger firm Tirumala Milk Products. 
 
 
 
 
 
 
TN hikes milk procurement price 
 
CHENNAI, DEC 23:   
Dairy farmers supplying milk to the cooperatives will get Rs 3 



	  

more a litre from January 1, with the Tamil Nadu Government 
announcing hike in milk procurement prices. 

The selling price is, however, unchanged and consumers will not 
have to shell out more for ‘Aavin’ milk, the cooperative milk brand. 

According to an official press release, procurement price of cow 
milk and buffalo milk goes up by Rs 3 a litre. From next year, 
farmers will get Rs 23 a litre for cow milk from Rs 20 and for 
buffalo milk Rs 31 from Rs 28. 

The release said the hike will benefit over 22.50 lakh dairy farmers 
under thecooperatives. The total additional annual outgo for milk 
procurement will be Rs 273.75 crore, according to the release. 

The decision follows a review meeting after the demand for hike in 
milk procurement from dairy farmers, the release said. 

The hike will offset the increase cost of inputs, including feed and 
fodder. The procurement price increase is in line with the prices 
paid by the private sector dairy and the cooperative sector in 
neighbouring States, the release said. 

Despite the procurement price increase, the prices of Aavin milk 
will not change. Toned milk will continue to be sold at Rs 24 a litre 
for monthly card holders and Rs 27 in the open market; 
standardised milk at Rs 14.50 a 500 ml packet and Rs 15.50 in the 
open market; full cream milk at Rs 16.50 a 500 ml packet and Rs 
17.50 in the open market; and double toned milk at Rs 11.50 a 500 
ml packet and Rs 12 in the open market. 

 
 
 
 
 
Non-biscuit bakery & dairy market a big 
opportunity 
 
Britannia Industries is seeing its non-biscuit portfolio growing 
faster than its biscuit category, in a novel development which has 



	  

made analysts sit up and take notice. India’s leading publicly-held 
food company, which posted a 66% jump in its consolidated net 
profit for the September quarter, has recently introduced new 
products in the high fibre and diabetic-friendly categories, in a bid 
to fortify its health food segment. In an interview, Varun Berry, 
executive director and head of India operations, Britannia 
Industries, tells Debojyoti Ghosh & Darlington Jose Hector that 
the non-biscuit bakery and dairy market is providing the company 
a huge new opportunity. Edited excerpts: 
Britannia is seeing a rise in revenues from its non-biscuit category. 
Isn’t this a new trend? 
Our non-biscuit business is growing even faster than biscuits. This 
portfolio generates revenue in excess of R1,000 crore and 
contributes over 20% of domestic turnover. Non-biscuit bakery 
and dairy market is large and provides a big opportunity for us. 
Product and packing innovation have always been typical Britannia 
features. How do you see this driving growth for the company? 
Product and packaging innovation has been a key growth driver. 
We have introduced several new products in the market. Our 
endeavor is to deliver products that are inviting and have ecstatic 
and organoleptics appeal with packaging design that are exciting, 
aspirational and distinctive. This will help us drive sustainable 
growth and achieve our purpose of facilitating every Indian to 
experience Britannia products four times a day. 
Input costs have remained low (sugar, palm oil) in recent times. 
How much has that helped FMCG companies such as Britannia? 
While sugar and oil prices have been stable, dairy product prices 
have significantly increased in the last few months and is currently 
ruling firm despite flush season. Additionally, fuel prices have 
increased significantly and resulted in increase of input cost. We 
have driven profitable growth by leveraging our strong brands and 
focusing on fundamental levers of operation. We have also driven 
efficiency across the value chain and focused on complexity 
reduction. 
 
 
 
 
Danone, Fonterra & Nestle vie for Hyderabad-based 
Creamline Dairy stake  
	  



	  

 HYDERABAD: Three of the world's biggest dairy firms - Danone, Fonterra and 
NestleBSE -0.44 % - are in contention to acquire a stake in Hyderabad-based 
Creamline Dairy Products after the promoters and private investor Godrej Agrovet 
initiated the sale.  
 
The divestment could value Creamline, the fourth-largest private supplier of milk in 
South India with a 15% market share, at about Rs 1,000 crore, said two people with 
direct knowledge of the negotiations.  
 
Godrej Agrovet, the country's largest animal feed manufacturer, bought a 26% stake 
in the 27-year-old company in December 2005 and is looking to sell it, said the 
sources. Almost 60% of the company is held by four families and another 14% by 
their associates. The company has hired HDFC BankBSE 0.74 % to manage the 
deal.  
 
Creamline Dairy, which reported revenue of around Rs 700 crore for the fiscal to 
March 2013, expects to close the current fiscal with sales of over Rs 800 crore with a 
net profit margin of about 8%.  
 
One of the sources said the company could sell as much as 49% to a global player 
who can add significant value to the product portfolio and help it expand its footprint. 
"Though the promoters want to sell substantial minority stake of up to 49% they are 
not completely averse to the idea of selling a majority stake of 51% if the valuation is 
attractive," a source said. The negotiations come close on the heels of a reported 
deal by France's Lactalis to buy a majority stake in Tirumala Dairy Products, valuing 
south India's second-largest dairy firm at Rs 2,000 crore. The Indian dairy industry is 
worth more than Rs 4 lakh crore and growing at over 15% annually.  
 
Creamline Dairy, which has a capacity of nearly 7 lakh litre of milk processing a day, 
has operations spread across Andhra Pradesh, Tamil Nadu, Karnataka and parts of 
Maharashtra. The company, which sells its milk products under 'Jersey' brand, has 
30 own and nine associate milk chilling centres, seven packaging centres and a milk 
powder plant.  
 
"We are looking at forging alliances with foreign partners with modern technologies 
who can help us launch more value-added products with longer shelf life," said K 
Bhasker Reddy, Creamline Dairy 's founder and managing director. He declined to 
divulge details about stake sale negotiations.  
 
While Danone and Nestle did not reply to mails, Fonterra and Godrej Agrovet said 
they would not comment on what they called market speculation.  
	  
  
 
 
Consumer products maker Dabur to launch milkshake under the 
'Real' brand 
 
 Sagar Malviya, ET Bureau | Oct 24, 2013, 01.37PM IST 
MUMBAI: Consumer products maker Dabur will soon enter the packaged milkshake 
market by extending its juice brand Real into the Rs 500-crore flavoured milk 
category dominated by dairy product companies such as Amul, Vadilal and Parag 
Foods.  



	  

 
The product, Real Fruit Shakes, is being test-marketed in Delhi and Punjab, Praveen 
Jaipuriar, marketing head - foods at Dabur India, said.  
 
It will be Dabur's second dairy product after yoghurt, launched earlier this year. With 
increasingly health-conscious Indian consumers slowly moving from carbonated soft 
drinks to healthier options, flavoured milk represents one of the fastest growing 
segments in the dairy market.  

 
"With increasing urbanisation and sedentary lifestyles, the ready-to-drink 
flavoured milk segment represents a very convenient option for the Indian middle 
class where there are no hassles to boil, add external ingredients or serve this 
milk," said a report by IMARC Group, which expects the segment to grow at 
a CAGR of around 21% during 2012-2016.  
 
While Dabur's Real has a dominant share in the juice segment, the dairy market 
is flooded with strong regional players. Parag Milk Foods and ice cream maker 
Vadilal recently launched flavoured milk under 'Topp Up' and 'Power Sip' brands, 
respectively, to take on Amul's 'Kool'. Dabur, the world's 
largest ayurveda products company, operates across home, food and personal 
care categories with brands such as Odonil, Chyavanprash and Vatika shampoo 
and hair oil. 
 
 
 

 
 
 
Government to fast-track National Dairy Plan to 
meet growing demand of milk in India 
Sutanuka Ghosal, ET Bureau Nov 20, 2013, 04.29PM IST 

	  
KOLKATA: The Government will fast-track the National Dairy Plan in the coming years to 
meet the fast growing demand of milk in the country. Briefing Members of Parliament about 
the first phase of the National Dairy Plan, which is being implemented in 14 States, 
agriculture minister Sharad Pawar on Wednesday informed that the country would need 
about 150 million tonnes of milk by 2017 and over 180 MT by 2022. 
 
The Minister said that though the milk production has grown from 17 MT at the time of 
independence to more than 130 MT, productivity of milch cattle will need to be increased 
significantly to meet the growing demand. 

Elaborating the importance of the dairy sector and the strategies being adopted under the 
National Dairy Plan, the Minister said "Dairy sector in the country is one of the most vibrant 
sectors of Indian economy. The value of milk production in the country is much higher than 
value of paddy and wheat production together. This sector engages around 7 crore 



	  

households, mainly women from the families of small and marginal farmers. While the world 
milk production grew at the rate of 2.2 per cent in last decade, our growth rate at 4.2 per cent 
is almost double than the world average. In fact, not only in the dairy sector, but in majority of 
sectors of agriculture and allied activities such as food grain production, vegetable and fruits 
production, and even in fisheries we have achieved great success. In last few years, 
agriculture and allied sector has been credited with more than satisfactory performance. 

"With growing incomes, the demand for milk is increasing rapidly in the country. Emerging 
trends indicate that milk demand is likely to be 150 million tonnes at the end of 12th five year 
plan and more than 180 million tonnes by the end of 13th five year plan. To meet these 
demands the incremental annual production of milk must grow at a rate of 6 million tonnes 
per year over the next 10 years. Access to good quality milk as a source of nutrition, 
especially for children and women, could be ensured from higher levels of production of milk. 
Furthermore, it is essential to assist rural farmers to gain greater access to organized 
markets. 

"In this background Phase I of National Dairy Plan, with an expected investment of Rs 2242 
crore, was launched by the Ministry in April, 2012 with a focus to improve milch animal 
productivity and increase milk production through a scientific approach to breeding and 
feeding. The NDP strategy involves increasing the genetic potential of bovines, 

producing the required number of quality bulls, producing superior quality frozen semen and 
adopting adequate bio security measures. The scheme is being implemented by NDDB 
through various end implementing agencies like State Livestock development Boards, State 
Milk Federations, Producer Companies, Subsidiaries of Statutory bodies, ICAR Institutes and 
Veterinary/Dairy Institutes/Universities and Trusts. NDP-I will focus on 14 major milk 
producing States which account for over 90% of the country's milk production. Coverage of 
NDP I will however be across the country in terms of benefits accruing from the scheme. 

"As a part of scientific approach, the programme implementation requires an enabling policy 
environment by the 14 eligible states such as notification of bovine breeding policy and 
prevention and control of infectious and contagious diseases in Animal Act, adoption of 
common protocol and standard operating procedure, only the best grade (A&B) semen to be 
used for breeding purposes etc. All the 14 States have either complied or committed to 
comply with the requisite policy measures within a given timeline. Although the compliance of 
key policy measures by the State Governments took some time in procedural formalities 
during the first year of programme implementation, the speed of project approval and 
implementation has gained momentum during current financial year. 

Hatsun Agro acquires Hyderabad-based 
Jyothi Dairy 
Hatsun’s board has given in-principle approval for further investment in Jyothi 
Dairy for amount not exceeding Rs65 crore 
	  
Hyderabad/Chennai: Chennai-based dairy company Hatsun Agro Product Ltd on 
Wednesday said it has acquired Hyderabad-based Jyothi Dairy Pvt. Ltd to expand 
its business in Andhra Pradesh. 



	  

Hatsun, in a statement to Bombay Stock Exchange, said the board has given “in-principle 
approval for the acquisition of the business of Jyothi Dairy Private Limited in Andhra 
Pradesh and also further investment in it for amount not exceeding Rs65 crore.” 
“The Rs65 crore investment will include the acquisition cost of the Hyderabad-based 
company and we will have spend on revamping and restructuring of the diary 
company,” S. Subramaniam, chief financial officer of the company, said. 
Jyothi Dairy, established in 1992, has a turnover of around Rs100 crore. It has 
operations throughout Andhra Pradesh with production facilities in Hyderabad and 
Chittoor. It has a production capacity of two lakh litres of milk and other dairy products a 
day, milk collection facilities at 10 different locations and an extensive procurement 
network across Andhra Pradesh. 
“The acquisition will help us expand our business operations in Andhra Pradesh,” 
said RG Chandramogan, managing director of HAPL. 
The company said it is “yet to take a call on the 400 employees of Jyothi Diary direct and 
on contract.” 
“The experience of HAPL will help in expansion and better utilisation of the existing 
infrastructure,” said T. Balaji, managing director of Jyothi. 
For the year ended March, HAPL had a turnover of Rs2,165 crore and net profit of 
Rs44.7 crore. 
HAPL exports dairy products to 38 countries and has various products likeArun ice 
creams, ibaco store, Arokya milk and Hatsun dairy products. 
Shares of HAPL were up 3.68% to close at Rs166.25 on the BSE, while the benchmark 
Sensex rose 0.50% to 21,033.97 points. 
	  

Local companies see a churn in 
dairy business 
MUMBAI: Dairy firms are witnessing increased interest from investors as a changing consumption 
pattern in the Indian household is showing a clear preference towards protein-rich foods like milk 
products, pulses and non-vegetarian foods like egg, fish and meat. Close on the heels of the Tirumala 
Milk Products deal with a French dairy major expected to take a majority stake, Creamline Dairy 
Products — another Hyderabad-based dairy firm — is scouting to raise up to Rs 250 crore from 
strategic par ..  
	  
 Creamline, which sells its products under the 'Jersey' brand name with Andhra Pradesh and 
Maharashtra as its main markets, is looking at foreign as well as domestic companies for partnership. At 
present, Godrej Agrovet holds 26% stake in the company and its promoters are willing to give a 
substantial stake to the incoming partner, two people involved in the deal said.  
 
In the last fiscal, Creamline had clocked a revenue of about Rs 800 crore but, being in the basic dairy 
product business, had a margin of about 6-8 % compared to the 15-20 % range large and established 
pan-India players enjoy, industry reports showed. "The company is looking to enhance its portfolio of 
value-added products that enjoy much higher margins than what one gets in products like milk, curd, 
ghee and buttermilk," one of the people involved in the deal said. "It's now looking to bring in a partner 
who can help it grow the product variety."  
 
In India, the dairy business is worth about Rs 3.5 lakh crore and growing at a rate of about 15% 
annually. Increasingly, the rate of growth of demand for dairy products is outmatching the rate of growth 
of production, which in turn is reflecting in the rise in its prices. In October 2010, Subir Gokarn, a former 



	  

RBI deputy governor, had for the first time pointed out how household affluence was leading to greater 
preference for protein-rich foods was as high as 35%.  
	  

 Indian dairy sector set to touch $140 bn by 
2020: Report 
	  
Mumbai: The size of Indian dairy industry in both organised and unorganised sectors is 
expected to double to USD 140 billion by 2020, on the back of growing demand and 
rising disposable income. 
 
"The Indian dairy industry, currently pegged at USD 70 billion (organised and 
unorganised), is expected to double by 2020," a report by Investor Relations Society 
(IRS) said. The society is a global network of investor relations professionals. 
 
"On the back of a rise in disposable income and strong demand for dairy products, the 
Indian dairy industry is all set to experience high growth rates in the next 5-6 years." the 
report said. 
 
While the dairy industry is growing at a compounded annual growth rate (CAGR) of 15-17 
percent, the value-added products alone are growing way beyond 24 percent, it said. 
 
Milk is the country's biggest agricultural produce, contributing 22 percent to agricultural 
GDP. India overtook the US in 1998 to become the world's leading milk producer, 
accounting for over 15 percent of the global output, it said. 
 
The industry, which had been a national heritage, is now re-emerging and catching the 
eye of investors due to its growth potential, it added. 
 
Growth in financials of existing domestic players, diversification into dairy sector by other 
companies, surge in private equity deals, entry of foreign firms in the segment are some 
of the broad indications that India's organised dairy industry will remain on growth path at 
least till 2020, the report said. 
 
"The operating margins in value-added products are almost 2x liquid milk business, 
thanks to changing consumption pattern due to rapid urbanisation," IRS Chief Executive 
Officer Kailash Nichani said. 
 
The milk production alone is expected to cross 200 million tonnes by 2016 from the 
current 125 million tonnes. 
 
The government, too, appears to have realised the potential in this industry and has 
come up with some proactive measures to guide investors interested in setting up food 
processing units in different parts of India, the report said. 
 
The dairy sector has been liberalised in a phased manner since 1991. Many private 
players entered the market to set up processing facilities in areas with surplus milk.  
 
PTI 
	  
 	  
 	  
	  
	  
	  



	  

Think	  dairy	  Newsweek	  	  (Oct,25,2013)	  
Noida,	  Oct,25:	  	  	  
	  

Dairy sector set to touch $140 billion 
by 2020: Report 
By PTI | 20 Oct, 2013, 02.12PM IST 

MUMBAI: The size of Indian dairy industry in both organised and unorganised 
sectors is expected to double to $ 140 billion by 2020, on the back of growing 
demand and rising disposable income. "The Indian dairy industry, currently 
pegged at $ 70 billion (organised and unorganised), is expected to double by 
2020," a report by Investor Relations Society (IRS) said. The society is a 
global network of investor relations professionals. "On the back of a rise in 
disposable income and strong demand for dairy products, the Indian dairy 
industry is all set to experience high growth rates in the next 5-6 years." the 
report said. While the dairy industry is growing at a compounded annual 
growth rate ( CAGR) of 15-17 per cent, the value-added products alone are 
growing way beyond 24 per cent, it said.  

 
Milk is the country's biggest agricultural produce, contributing 22 per cent to 
agricultural GDP. India overtook the US in 1998 to become the world's leading 
milk producer, accounting for over 15 per cent of the global output, it said. The 
industry, which had been a national heritage, is now re-emerging and catching 
the eye of investors due to its growth potential, it added.  
 
Growth in financials of existing domestic players, diversification into dairy 
sector by other companies, surge in private equity deals, entry of foreign firms 
in the segment are some of the broad indications that India's organised dairy 
industry will remain on growth path at least till 2020, the report said. "The 
operating margins in value-added products are almost 2x liquid milk business, 
thanks to changing consumption pattern due to rapid urbanisation," IRS Chief 
Executive Officer Kailash Nichani said.  

The milk production alone is expected to cross 200 million tonnes by 2016 
from the current 125 million tonnes. The government, too, appears to have 
realised the potential in this industry and has come up with some proactive 
measures to guide investors interested in setting up food processing units in 
different parts of India, the report said. The dairy sector has been liberalised in 



	  

a phased manner since 1991. Many private players entered the market to set 
up processing facilities in areas with surplus milk. 

Source:	   http://economictimes.indiatimes.com/news/news-‐by-‐industry/cons-‐products/food/Dairy-‐sector-‐set-‐to-‐touch-‐

140-‐billion-‐by-‐2020-‐Report/articleshow/24433339.cms	  

	  

Amul adopts green tech for its chocolate 
plant 
TNN | Aug 21, 2013, 04.11 AM IST 

VADODARA/ANAND: Amul chocolates will be manufactured with green 

technology. The Kaira District Co-operative Milk Producers Union Limited 

(KDCMPUL) popularly known as Amul Dairy has adopted low carbon technology 

at the Amul chocolate plant at Mogar in Anand district                                                        

.                               

 

The technology commissioned by the dairy co-operative is first of its kind in 

Gujarat. The district dairy union's initiative comes after its green initiatives 

involving lakhs of farmers to plant over 312 lakh saplings to make Green Gujarat 

and its green project at Virar in Maharashtra - the first of its kind in country's 

dairy sector.  

The Electric Heat Pump (EHP) system installed at Amul's Mogar Food Complex 

was commissioned on Monday. This project is being executed by Amul, The 

Energy and Resources Institute (TERI), New Delhi, the Institute of Global 

Environment Strategies (IGES), Japan and the Japan International Cooperation 

Agency (JICA). 

 

EHP system was installed by engineers from Mayekawa Manufacturing Company 

Limited, Japan under a four year research project - 'Application of Low Carbon 

Technology' being undertaken by TERI, New Delhi jointly with IGES, Japan. The 

goal of this project is to promote energy efficiency and environment friendly 

technologies in Indian small and medium enterprises. The pilot project, 

introduced for the first time in India, will result into energy saving of around 47 

percent and reduction in CO2 emission by 39 percent which corresponds to the 

monetary savings	  to the tune of Rs 20 lakh per annum besides reducing reliance 

on fossil fuels                                              . 

 

"This initiative by TERI and IGES for implementation of low carbon technologies, 



	  

especially in developing countries like India is appreciable. We hope that 

application of such technologies will be replicated by the processing industry in 

general and dairy industry in particular to reduce energy consumption and CO2 

emissions," Amul Dairy's managing director Rahul Kumar said, lauding the role 

of the team engaged in the successful commissioning of the system.  The total 

project cost is to the tune of Rs 1.5 crore. "This pilot plant at our Food Complex 

will also act as a demonstration site for other dairy units and milk plants in India, 

who are interested in knowing more about this green technology," said Kumar. 

Source:http://timesofindia.indiatimes.com/city/vadodara/Amul-‐adopts-‐green-‐tech-‐for-‐its-‐chocolate-‐

plant/articleshow/21947536.cms	  

	  

NDDB chief likely to get extension 
National Dairy Development Board (NDDB) Chairperson Amrita Patel may get an 
extension once her term ends next month. Official sources said the extension could be for 
three months or till such time a new chairman takes over, for which the search is likely to 
begin soon. 

The approval of the Appointments Committee of the Cabinet is being sought for 
extending Patel’s tenure. The search committee formed under Cabinet Secretary Ajit 
Kumar Seth and consisting of Secretaries of Department of Agriculture, Department of 
Animal Husbandry and the Indian Council of Agricultural Research is expected to meet 
on October 30 to discuss the likely norms for NDDB chairman’s appointment. 

In fact, the Government will be looking out for a person to head NDDB, after almost 15 
years. The 70-year-old Patel is currently in her third stint at the helm of the apex dairy 
policy-making body and has expressed her willingness not to continue for another term. 

Patel was appointed first as Chairman of NDDB in 1998 at the age of 55 by her erstwhile 
mentor and predecessor Verghese Kurien, the Milk Man of India. Patel was subsequently 
re-nominated in 2003 and 2008 to the top slot of NDDB. 

Potential contenders for the NDDB’s top slot include Vipul Chaudhary, Chairman, 
Gujarat Co-operative Milk Marketing Federation, Deepak Tikku, Managing Director of 
NDDB Services, Dilip Rath, Managing Director of NDDB and B.M. Vyas, former 
Managing Director, GCMMF. 

NDDB was set up by an Act of Parliament in 1965 mainly to replicate the success of the 
Kaira Cooperative Milk Producers’ Union (Amul) in other parts of the country. Currently, 
NDDB is implementing the Government’s National Dairy Plan (NDP) in 14 States. 

vishwanath.kulkarni@thehindu.co.in 

(This article was published in the Business Line print edition dated October 25, 2013) 

Source:	   http://www.thehindubusinessline.com/todays-‐paper/tp-‐agri-‐biz-‐and-‐
commodity/nddb-‐chief-‐likely-‐to-‐get-‐extension/article5269967.ece	  



	  

	  

	  

	  

	  

	  

	  

	  

	  

 

 

ICAR seeks Rs 5,700 cr to beef up Krishi 
Vigyan Kendras in 12th Plan 

Indian Council of Agricultural Research (ICAR) has sought Rs 5,700 crore to 
strengthen Krishi Vigyan Kendras (KVK) in the 12th Plan. 

During the 11th Plan, the allocation for KVK was Rs 2,000 crore. 

K.D. Kakote, Deputy Director-General of ICAR, said: “We have sought 
massive funds to strengthen KVK infrastructure in the country mainly to take 
up extensive study related to climate change and recruit additional 
manpower.” 

“ICAR is also planning to install monitoring system of all the 634 KVKs spread 
across the country. At present, there is no mechanism to monitor them. Also 
there is a plan to create three more zones from the existing eight,” he said. 

KVK system, which came into existence in 1974, has become a vibrant 
institution of ICAR for technology assessment, refinement and dissemination 
in the country. 

Through the effective use of KVKs, ICAR was able to give a boost to pulses 
production in the country. Kakote said: “From a stagnant production level of 
14 million tonnes in 2008-09, after the introduction of Accelerated Pulses 
Production Programme supported by KVKs, we saw the production increase 
by four million tonnes and we were able to harvest 18 million tonnes in 2012-
13.” 



	  

This year, ICAR is planning to focus more on small farmers. “Currently, 40 
per cent of the country’s agricultural production is through small farmers. To 
enhance their income levels, we are working out a plan of developing location 
specific initiatives,” said Kakote. 

K. Narayana Gowda Vice-Chancellor, University of Agricultural Sciences, 
Bangalore, said: “In Karnataka, many models have been tested to enhance 
farm income. One example is that of generating Rs 1 lakh income from one 
acre of land holding through integrated approach of sericulture, dairy and 
poultry.” 

ICAR is holding its eighth national conference of Krishi Vigyan Kendras 2013 
in Bangalore during October 23-25 at the University of Agricultural Sciences. 

This year’s meet will focus on solely on “sustainable intensification of 
smallholder forms”. 

“This year, we are deliberately taken the task of re-orientation of KVKs 
activities to help small farmers,” said Kakote. 

anil.u@thehindu.co.in 

(This article was published in the Business Line print edition dated October 23, 2013) 

Source:	   http://www.thehindubusinessline.com/todays-‐paper/tp-‐agri-‐biz-‐and-‐
commodity/icar-‐seeks-‐rs-‐5700-‐cr-‐to-‐beef-‐up-‐krishi-‐vigyan-‐kendras-‐in-‐12th-‐
plan/article5262327.ece	  

	  

	  

	  

	  

	  

D.S.	  Group	  churns	  up	  expansion	  plans	  for	  dairy	  biz	  

New	  Delhi,	  Aug.	  12:	  	  

The	   D.S.	   Group,	   which	   entered	   the	   dairy	   business	   in	   2011	   with	   an	  
acquisition	  of	  a	  plant	   in	  Rajasthan,	  plans	   to	  expand	   its	  presence	   in	   the	  
segment.	  

The	   company,	  which	   has	   already	   launched	   its	   ghee	   and	   skimmed	  milk	  
powder	  under	  the	  Dairymax	  brand	  for	  institutional	  buyers,	  is	  now	  set	  to	  
launch	  a	  retail	  brand.	  



	  

“We	  will	  be	  setting	  up	  a	  cold	  chain.	  So	  far,	  we	  focussed	  on	  products	  such	  
as	  ghee	  and	  milk	  powders,	  which	  did	  not	  require	  a	  cold	  chain	  and	  were	  
for	   institutional	   marketing.	   Now,	   we	   will	   make	   fresh	   products	   and	  
initially	   focus	   on	   States,	   such	   as	   Rajasthan,”	   said	   Rajiv	   Kumar,	   Vice-‐
Chairman,	  D.S.	  Group.	  The	  company	  acquired	  a	  dairy	  plant	  at	  Reengus,	  
near	  Jaipur,	  which	  can	  handle	  about	  four	  lakh	  litres	  of	  milk	  a	  day.	  

For	   dairy	   products,	   too,	   the	   company	   will	   be	   leveraging	   on	   its	  
distribution	  channel,	  which	   it	  believes	   is	  well-‐entrenched	  through	  sales	  
of	   its	   packaged	  beverages,	  mouth	   fresheners	   and	   spices	   under	   various	  
brands,	  such	  as	  Catch	  and	  Pass	  Pass.	  

The	  company	  finished	  fiscal	  2012-‐13	  with	  Rs	  3,362.57	  crore	  in	  revenues.	  
Its	   food	   and	   beverages	   business,	   which	   includes	   packaged	   beverages,	  
spices	   and	   confectionary	   brands,	   contributes	   nearly	   26.86	   per	   cent	   to	  
overall	  business.	   “By	  venturing	   into	  dairy,	   confectionary	  and	  powdered	  
beverages,	   we	   have	   already	   corroborated	   our	   intention	   to	   establish	  
ourselves	  as	  a	  serious	  player	  in	  the	  F&B	  category.	  These	  businesses	  will	  
be	  our	  new	  growth	  drivers,”	  he	  said.	  

The	   company’s	   biggest	   business	   at	   present	   is	   mouth	   fresheners,	  
contributing	  nearly	  39.72	  per	  cent	  to	  its	  overall	  revenues.	  “Our	  Pass	  Pass	  
brand	   today	   is	   worth	   Rs	   100	   crore,”	   Kumar	   said,	   adding	   that	   it	   was	  
building	  on	  new	  blends	  in	  the	  spices	  segment.	  

	  

Aggressive	   exports	   is	   also	   on	   the	   cards.	   “We	   will	   target	   (international	  
markets)	  more	   seriously	   for	  our	  entire	  portfolio	  of	  brands.	   Initially,	  we	  
will	   be	   targeting	   Asian	   countries,	   as	   the	   demand	   for	   Indian	   spices	   and	  
blends	  is	  growing,”	  he	  said.	  

The	  company,	  which	  has	  also	  diversified	  into	  hotels,	   is	   investing	  in	  four	  
new	   properties.	   While	   its	   hotel	   Manu	   Maharani	   in	   Nainital	   is	  
operational,	  it	  plans	  to	  open	  a	  resort	  at	  Jim	  Corbett	  and	  another	  five-‐star	  
hotel	   in	   Guwahati,	   which	   will	   be	   managed	   by	   Radisson.	   “We	   are	   also	  
building	   a	   hotel	   in	   Jaipur	   as	  well	   as	   another	   near	   the	   Kolkata	   airport,”	  
Kumar	  added.	  

Food	  Bill	  could	  hurt	  animal	  feed	  availability	  

By	  ET	  Bureau	  |	  12	  Aug,	  2013,	  04.23AM	  IST	  



	  

	  
	  
	  
Animal	   feed,	   required	   to	   sustain	   our	   large	  population	  of	   cattle,	   poultry	  
and	  fish,	  is	  in	  short	  supply,	  and	  what	  is	  available	  is	  not	  cheap.	  
On	  Friday,	  an	  article	  on	   this	  page	  pointed	  out	  a	  peculiar	  crisis	   that	  has	  
beset	   India.	   Animal	   feed,	   required	   to	   sustain	   our	   large	   population	   of	  
cattle,	   poultry	   and	   fish,	   is	   in	   short	   supply,	   and	  what	   is	   available	   is	   not	  
cheap.	  India's	  300	  million	  cattle	  produce	  more	  milk	  than	  anywhere	  else	  
in	   the	   world.	   But	   individual	   yield,	   at	   2,000	   litres	   per	   lactation,	   is	   way	  
below	  global	  levels:	  in	  Israel,	  as	  the	  article	  pointed	  out,	  the	  average	  yield	  
is	   11,000	   litres.	   The	   reason	   behind	   low	   yields	   is	   malnutrition.	   India,	  
home	   to	   the	   second-‐largest	   number	   of	   malnourished	   children	   in	   the	  
world,	  is	  also	  home	  to	  malnourished	  livestock.	  This	  has	  to	  change,	  if	  the	  
quality	  of	  what	  we	  eat	  is	  to	  go	  up.	  
	  
Unless	  feed	  supplements	  become	  better	  available	  and	  cheaper,	  there	  is	  
another	  danger	  to	  the	  system.	  Once	  the	  food	  security	  system	  becomes	  
widely	   prevalent,	   people	   who	   rear	   livestock	   will	   feed	   cattle	   with	  
subsidised	   rice	  and	  wheat	  at	  Rs	  2	  or	  Rs	  3	  per	  kg,	   rather	   than	  buy	   feed	  
whose	  cost	  can	  go	  up	  to	  Rs	  11	  per	  kg.	  Most	  Indian	  cattle	  normally	  graze	  
free,	   unlike	   the	   stall-‐fed	   variety	   in	   developed	   countries.	   To	   augment	  
their	   diet,	   they	   need	   feed	   obtained	   from	   farm	   residues	   like	   oil	   cakes,	  
deoiled	   rice	   bran	   (DORB)	   and	   so	   on.	   Despite	   a	   60%	   shortage	   in	   these	  
feed	  supplements,	  India	  exports	  around	  2,00,000	  tonnes	  of	  DORB	  every	  
year.	  
	  
Depreciation	  of	  the	  currency	  makes	  such	  exports	  artificially	  competitive.	  
Edible	  oil	   being	  a	   large	   item	  of	   import,	   liberal	   export	  of	  oil	   cake	  might	  
seem	   like	   an	   incentive	   for	   expansion	   of	   indigenous	   oilseed	   production	  
and	   oil	   crushing.	   But	   oilcake	   export	  must	   be	   seen	   in	   conjunction	  with	  
animal	   husbandry	   and	   feed	   requirements.	   Particularly	   with	   export	   of	  
grain	   and	   their	   domestic	   stocks	   being	   completely	   mismanaged,	   liberal	  
export	  of	   just	   feed	   inputs	   is	   likely	   to	  accentuate	   the	  demand	   for	  grain,	  
with	   its	   repressed	   prices,	   as	   animal	   feed.	   This	  might	  well	   result	   in	   the	  
overall	   demand	   for	   grain	   increasing	   significantly	  beyond	  what	   food	  Bill	  
enthusiasts	  have	  bargained	  for.	  It	  might	  be	  prudent	  for	  the	  government	  
to	   bring	   back	   the	   10%	   export	   duty	   on	   DORB	   scrapped	   by	   the	   finance	  
minister	  in	  his	  February	  Budget.	  
	  



	  

	  
	  
Haryana	  second	  in	  per	  capita	  per	  day	  milk	  availability	  
	  
By	  PTI	  |	  13	  Aug,	  2013,	  08.12PM	  IST	  
	  
CHANDIGARH:	   Haryana	   ranked	   second	   in	   the	   country	   in	   terms	   of	   per	  
capita	  per	  day	  availability	  of	  milk	  at	  747	  grams	  in	  2012-‐13,	  according	  to	  
an	  official	  release.	  	  
	  
The	  state's	  per	  capita	  per	  day	  availability	  stood	  at	  747	  grams	  for	  2012-‐13	  
as	   compared	   to	   national	   average	   of	   285	   grams,	   Haryana	   Director	  
General,	  Animal	  Husbandry	  and	  Dairying	  Department,	  K	  S	  Dangi	  said	   in	  
the	  release.	  	  
	  
Haryana	   has	   been	   widely	   appreciated	   for	   Murrah	   buffalo,	   a	   special	  
breed	  of	  buffalo	  known	  for	  high	  milk	  yield.	  One	  Murrah	  buffalo	  was	  sold	  
recently	  for	  Rs	  25	  lakh	  to	  a	  farmer	  in	  Andhra	  Pradesh.	  	  
	  
"It	   has	   further	   increased	   the	   demand	   of	   Haryana	  Murrah	   buffaloes	   in	  
other	  states,	  which	  is	  a	  matter	  of	  pride	  for	  Haryana,"	  Dangi	  added.	  	  
	  
He	  said	  Murrah	  promotion	  programme	  was	  implemented	  in	  the	  state	  for	  
the	  preservation	  and	  development	  of	  its	  breed.	  	  
	  
	  
"The	   Government	   purchases	   the	   calves	   at	   a	   higher	   rate	   and	   they	   are	  
properly	   reared	  and	   sold	   at	   reasonable	  prices	   to	   the	  Panchayats	  when	  
they	  grow	  up.	  These	  are	  also	  made	  available	  to	  other	  states.	  	  
	  
"A	  significant	  increase	  has	  been	  made	  in	  the	  cash	  incentive	  being	  given	  
to	   the	  breeders	  of	  Murrah	  buffaloes.	   Incentive	  amount	  of	  Rs	  5,000,	  Rs	  
10,000,	   Rs	   15,000	   and	   Rs	   25,000	   is	   given	   to	   the	   breeder	   of	   Murrah	  
buffalo	   giving	   13	   to	   16,	   16	   to	   19	   and	   more	   than	   25	   kg	   of	   milk,	  
respectively,"	  he	  said.	  	  
	  
Dairy	  Development	  in	  Assam	  
	  	  
bikash	  singh	  	  	  ET	  Aug,8	  
	  



	  

Governor	   of	   Assam,	   Janaki	   Ballav	   Patnaik	   who	   is	   taking	   incredible	  
initiatives	   to	   improve	   several	   sectors	   of	   the	   state’s	   economy,	   presided	  
over	  a	  meeting	  for	  the	  improvement	  of	  the	  Dairy	  Sector	  of	  the	  state	  at	  
Raj	   Bhavan,	   Guwahati	   today.	   Besides	   Govt.	   officials	   like	   the	  
representative	  of	   the	  Additional	   Chief	   Secretary	   the	  Vice	  Chancellor	   of	  
the	  Assam	  Agriculture	  University,	   Jorhat	  the	  Commissioner	  &	  Secretary	  
to	  the	  Governor	  the	  Commissioner	  &	  Secretary	  of	  Veterinary	  the	  Deputy	  
Commissioner,	   Barpeta	   and	   the	   representative	   of	   the	   Deputy	  
Commissioner,	   Morigaon	   the	   Managing	   Directors	   and	   Directors	   of	   all	  
related	   organisations	   and	   departments,	   the	   office	   bearers	   of	   Milk	  
Producers’	   Coop	   Societies	   of	   Nityananda,	   Barpeta,	   Sitajakhala,	   Sadiya,	  
Jorhat,	  Bokakhat,	  Nagaon	  etc.	  were	  also	  present	   in	  the	  meeting.	  At	  the	  
outset,	   all	   present	   introduced	   themselves	   to	   the	   Governor.	   The	  
Governor	  then	  called	  upon	  the	  members	  of	  the	  societies	  to	  outline	  their	  
problems.	   The	   major	   problems	   faced	   by	   the	   societies	   were	   of	   similar	  
nature,	   the	   main	   being	   those	   related	   to	   lack	   of	   the	   service	   of	   Govt.	  
Veterinary	   Doctors,	   procurement	   of	   milk	   for	   those	   devoid	   of	   vehicles	  
and	   bicycles,	   lack	   of	   good	   and	   sufficient	   quality	   of	   cattle	   feed	   and	  
fodder,	   shortage	   of	   vaccines	   and	  medicines,	   requirement	   of	   Bulk	  Milk	  
Coolers	   (BMCs),	   shortage	   of	   fodder	   seeds	   etc.	   Some	   societies	   also	  
expressed	  the	  need	  for	  Refrigerated	  Vans,	  incentives	  and	  allowances	  for	  
organizing	   awareness	   campaigns	   at	   village	   levels	   and	   supply	   of	  
subsidized	   cattle	   feed	   and	   Artificial	   Insemination,	   medicines	   and	  
vaccines	   and	   also	   for	   raising	   the	   purchase	   price	   of	   milk	   by	   Govt.	  
agencies.	   The	   Governor	   impressed	   upon	   the	   officials	   the	   need	   for	  
immediately	   addressing	   the	   problems	   and	   the	   meeting,	   after	   detailed	  
discussions,	   set	   deadlines	   for	   solving	   the	   problems	   at	   the	   earliest.	   The	  
officials	   assured	   the	   members	   of	   the	   societies	   of	   their	   full	   support	   in	  
every	  possible	  matter.	  The	  meeting	  also	  decided	  that	  milk	  cooperatives	  
should	   be	   formed	   in	   every	   village	   where	   feasible	   and	   these	   societies	  
should	   be	   brought	   under	   the	   umbrella	   of	   a	   district	   federation	   in	   each	  
district.	  
	  

Amul’s	  4	  {+t}	  {+h}	  dairy	  in	  Delhi	  NCR	  to	  come	  up	  at	  Faridabad	  

Banaskantha	  District	   Co-‐operative	  Milk	   Producers	  Union,	   a	  member	   of	  
Gujarat	  Co-‐operative	  Milk	  Marketing	   Federation	   (GCMMF)	  which	  owns	  
the	   Amul	   brand,	   will	   set	   up	   a	   dairy	   at	   Faridabad	   with	   a	   processing	  
capacity	  of	  10	  lakh	  litres	  a	  day.	  



	  

Fourth	  unit	  

This	  will	  be	  the	  fourth	  dairy	  of	  Amul	  in	  the	  Delhi	  NCR	  region,	  considered	  
the	  fastest	  growing	  milk	  market	  in	  the	  country.	  

“Banas	   Dairy	   has	   acquired	   about	   10	   acres	   in	   Faridabad	   and	   will	   be	  
investing	   around	   Rs	   150	   crore	   in	   the	   proposed	   plant,”	   said	   R.S.	   Sodhi,	  
Managing	  Director	  of	  GCMMF.	  

The	  proposed	  plant	  is	  likely	  to	  be	  operational	  by	  end	  of	  next	  year.	  

The	  Banas	  Dairy	  will	  enhance	  the	  Amul’s	  milk	  processing	  capacity	  in	  the	  
Delhi	  NCR	  region	  to	  about	  60	  lakh	  litres	  a	  day	  by	  2015-‐16,	  Sodhi	  said.	  

Currently,	   the	  Mehsana	  Union	  has	  been	  operating	  a	  10-‐lakh-‐litre-‐a-‐day	  
unit	  at	  Manesar.	  

It	  has	  also	  recently	  set	  up	  a	  15-‐lakh-‐litre	  unit	  at	  Dharuhera	   in	  Haryana,	  
which	  would	   eventually	   be	   scaled	   up	   to	   30	   lakh	   litre	   a	   day	   by	   August	  
2015.	  

The	  Sabarkantha	  District	  Co-‐operative	  Milk	  Producers	  Union	  Ltd	  or	  Sabar	  
Dairy,	  another	  member	  of	  GCMMF,	  is	  currently	  in	  the	  process	  of	  setting	  
up	  a	  10	   lakh	   litre	  a	  day	  at	  Rohtak	   in	  Haryana,	  which	   is	  expected	   to	  be	  
operationalised	  by	  December.	  

All	  these	  three	  unions	  sell	  about	  24	  lakh	  litres	  of	  pouched	  milk	  a	  day	  in	  
Delhi	  NCR	  under	  the	  Amul	  brand	  with	  Mehsana	  accounting	  for	  half	  of	  it.	  

Banas	   and	   Sabar	   dairies	   sell	   about	   six	   lakh	   litres	   each	   in	   the	   Delhi	  
market.	  

Amul	  entered	  the	  Delhi	  market	  in	  2003	  with	  sales	  of	  one	  lakh	  litres	  a	  day	  
and	  has	  seen	  a	  rapid	  growth	  since	  then.	  

Amul	   commands	   a	   46	   per	   cent	   share	   in	   the	   pouched	  milk	   sales	   in	   the	  
NCR	   region	  estimated	  at	  50	   lakh	   litres	  a	  day	   followed	  by	  Mother	  Dairy	  
with	  sales	  of	  around	  18	  litres	  a	  day.	  

Amul	  is	  targeting	  sales	  of	  about	  65	  lakh	  litres	  a	  day	  in	  the	  NCR	  region	  by	  
2020	  when	  the	  packaged	  milk	  market	  is	  expected	  to	  expand	  to	  one	  crore	  
litres	  a	  day	  from	  the	  present	  50	  lakh	  litres.	  



	  

vishwanath.kulkarni@thehindu.co.in	  

(This	  article	  was	  published	   in	   the	  Business	  Line	  print	  edition	  dated	   July	  
26,	  2013)	  
	  

Indo-‐US	  trade	  can	  be	  mutually	  beneficial,	  say	  dairy	  exporters	  

By	  PTI	  |	  26	  Jul,	  2013,	  11.26PM	  IST	  
	  
WASHINGTON:	  At	  a	  time	  when	  India	  is	  struggling	  to	  consistently	  meet	  its	  
growing	  domestic	  dairy	  demand,	  Indo-‐US	  bilateral	  trade	  can	  be	  mutually	  
beneficial,	  American	  dairy	  exporters	  today	  said	  while	  applauding	  US	  Vice	  
President	   Joe	  Biden	   for	   taking	  up	   their	   cause	  during	  his	   just-‐concluded	  
trip	  to	  New	  Delhi	  and	  Mumbai.	  	  
	  
"US	   dairy	   exporters	   believe	   that	   trade	   between	   the	  United	   States	   and	  
India	   can	   be	   mutually	   beneficial,	   particularly	   as	   India	   struggles	   to	  
consistently	  meet	  its	  growing	  domestic	  dairy	  demand,"	  said	  Tom	  Suber,	  
president	  of	  US	  Dairy	  Exporter	  Council.	  	  
	  
"As	   the	   US	   and	   India	   reengage	   in	   talks	   aimed	   at	   improving	   bilateral	  
trade,	   we	   must	   ensure	   that	   a	   focus	   on	   the	   importance	   of	   safe	   and	  
accurately	   labelled	   food	   remains	   at	   the	   core	   of	   discussions	   on	  
agricultural	  trade,"	  he	  said.	  	  
	  
In	  a	  joint	  statement,	  the	  National	  Milk	  Producers	  Federation	  (NMPF)	  and	  
the	  US	  Dairy	  Export	  Council	   (USDEC)	  applauded	  Biden's	   remarks	  calling	  
for	   expanded	   trade	   between	   India	   and	   the	   US,	   during	   a	   speech	   in	  
Mumbai.	  	  
	  
He	  also	  pointed	  to	  the	  need	  to	  negotiate	  and	  work	  through	  barriers	  to	  
market	  access,	  among	  other	  trade	  priorities.	  	  
	  
"For	   far	   too	   long,	   a	   wide	   range	   of	   US	   dairy	   products	   have	   been	  
effectively	   locked	   out	   of	   the	   Indian	   market	   without	   sound	   scientific	  
justification,"	  Suber	  said.	  	  
	  
"US	  dairy	  products	  are	  sold	   in	  over	  100	  markets	  around	  the	  world	  and	  
are	  well	   known	   for	   their	  high	   level	  of	   food	   safety.	  We	   look	   forward	   to	  
renewed	  discussions	  with	  India	  on	  how	  to	  remove	  inappropriate	  barriers	  



	  

to	  market	  access	  for	  safe	  products,"	  he	  said.	  	  
	  
"As	  we	   focus	   on	   tearing	   down	   unwarranted	   trade	   barriers	   so	   that	   our	  
industry	  can	  continue	  to	  grow,	  it	  is	  equally	  important	  to	  ensure	  that	  we	  
also	  maintain	  a	  strong	  focus	  on	  food	  safety	  and	  product	  integrity,"	  said	  
Jim	  Mulhern,	  chief	  operating	  officer	  of	  NMPF.	  	  
	  
"US	   dairy	   products	   have	   an	   excellent	   track	   record	   in	   this	   area	   while	  
India's	  own	  government	  has	   found	  serious	  problems	  with	  a	  majority	  of	  
its	  own	  dairy	  products,"	  he	  added.	  	  
	  
In	   early	   2012,	   NMPF	   called	   the	   US	   Food	   and	   Drug	   Administration's	  
attention	  to	  a	  study	  conducted	  by	  the	  Indian	  Food	  Safety	  and	  Standards	  
Authority	  that	  found	  that	  68	  per	  cent	  of	  milk	  samples	  analysed	  did	  not	  
meet	  Indian	  standards.	  	  
	  
"Given	  these	  alarming	  findings,	  we	  believed	  it	  was	  important	  for	  FDA	  to	  
determine	   if	   adulterated	   dairy	   products	   in	   India	  were	   entering	   the	   US	  
market,"	  Mulhern	  stated.	  	  
	  
"We	   are	   gratified	   that	   FDA	   agreed	   that	   concern	   is	   warranted	   and	   this	  
summer	   put	   in	   place	   an	   import	   alert	   on	   certain	   dairy	   products	   from	  
India,"	  he	  said.	  	  
	  
The	  FDA	  import	  alert	  calls	   for	  the	  detention	  of	  specified	  dairy	  products	  
from	   certain	   Indian	   exporters	   and	   requires	   further	   documentation	   to	  
ensure	  that	  the	  products	  are	  complying	  with	  US	  regulations	  designed	  to	  
protect	  food	  safety.	  
	  
Dairy	  farmers	  of	  Punjab	  pick	  up	  ideas	  from	  Israel	  

TNN	  |	  Jul	  26,	  2013,	  04.15	  AM	  IST	  

MUKTSAR:	  Punjab	  government	  recently	  sent	  a	  delegation	  of	  progressive	  
dairy	  farmers	  to	  Israel	  to	  get	  them	  acquainted	  with	  modern	  techniques	  
under	   the	   initiative	   "intensive	   dairy	   cattle	   production	   training	  
programme".	  A	  10-‐member	  delegation	  of	  dairy	  farmers	  and	  experts	  was	  
exposed	   to	   latest	   techniques	   in	   Israel	   with	   a	   view	   to	   enhancing	  
promotion	  of	  allied	  agricultural	  activity	  and	  supplementing	  income.	  
	  
Muktsar	   deputy	   director	   (dairy)	   Karnail	   Singh,	   who	   was	   part	   of	   the	  



	  

delegation,	   said,	   "We	   visited	  many	   large,	  modern	   dairy	   farms	   in	   Israel	  
and	   got	   information	   about	   latest	   techniques	   used	   by	   dairy	   farmers	  
there."	  
	  
He	  said	  that	  dairy	  farms	  in	  Israel	  are	  either	  owned	  by	  cooperatives	  and	  
by	   individuals	   or	   families	   locally	   known	   as	   Kibbutz	   and	   Moshav,	  
respectively.	  In	  Israel,	  there	  are	  776	  family-‐owned	  dairy	  farms,	  each	  with	  
50	  to	  200	  Holstein	  Frisian	  (HF)	  cows.	  In	  the	  cooperative	  farms,	  strength	  
of	   cows	   varies	   from	   200	   to	   1,000	   and	   there	   are	   163	   Kibbutz	   farms	   in	  
Israel.	   Karnail	   said	   that	   each	   cow	  produces	   an	   average	  11,667	   litres	   of	  
milk	  per	   lactation	  period	  and	  per	  day	  milk	  yield	  per	  animal	   is	  38	   litres.	  
"Dairy	   farmers	   of	   Israel	   send	   those	   cows	   to	   slaughter	   houses	   whose	  
average	   yield	   decreases,"	   he	   said.	   Karnail	   said	   weather	   conditions	   of	  
Israel	   are	   similar	   to	   Punjab,	   still	   they	   make	   special	   arrangement	   to	  
control	  heat	  stress.	  
	  
"Solar	   power	   systems	   are	   installed	   in	   each	   cattle	   shed	   to	   generate	  
electricity	  for	  farm	  needs.	  All	  dairy	  farms	  in	  Israel	  are	  computerized	  and	  
every	   information	   like	   fat,	   protein	   in	  milk	   and	   fodder	   quality	   is	   noted.	  
Farms	   are	   fully	  mechanized	   and	  manual	   labour	   intervention	   is	   limited.	  
We	  would	  also	  promote	  such	  techniques	  in	  Punjab	  to	  increase	  per	  capita	  
milk,"	  the	  deputy	  direction	  stated.	  

	  

	  

Rs	  120	  crore	  sanctioned	  by	  NABARD	  for	  Punjab	  

By	  PTI	  |	  27	  Jul,	  2013,	  06.12PM	  IST	  

CHANDIGARH:	  The	  National	  Bank	  for	  Agriculture	  and	  Rural	  Development	  
(NABARD)	   has	   sanctioned	   Rs	   120-‐crore	   projects	   for	   supplying	   potable	  
drinking	  water	  and	  upgradation	  of	  three	  milk	  plants	  in	  Punjab.	  	  
	  
A	  team	  of	  the	  NABARD	  led	  by	  Chief	  General	  Manager	  Naresh	  Gupta	  and	  
General	   Manager	   D	   D	   Mishra	   today	   called	   on	   Punjab	   Chief	   Minister	  
Parkash	  Singh	  Badal	  here	  today,	  an	  official	  release	  said	  here.	  	  
	  
During	   the	   deliberations,	   the	   team	   informed	   the	   Chief	   Minister	   that	  
NABARD	   has	   sanctioned	   Rs	   120	   crore	   comprising	   Rs	   75	   crore	   for	  
installation	   of	   RO	   system	   in	   17	   districts	   to	   provide	   potable	   drinking	  



	  

water	   and	   Rs	   45	   crore	   for	   upgradation	   of	   three	  milk	   plants	   at	  Mohali,	  
Jalandhar	  and	  Amritsar.	  	  
	  
The	   team	  also	  assured	   the	  Chief	  Minister	   that	  NABARD	  would	  approve	  
projects	  worth	  Rs	  68.99	  crore	  for	  strengthening	  and	  upgradation	  of	  101	  
roads	  in	  the	  state.	  	  
	  
The	  team	  informed	  Badal	  that	  the	  approval	  regarding	  this	  was	  expected	  
in	  the	  meeting	  of	  project	  selection	  committee	  slated	  for	  August	  5.	  	  
	  
The	   Chief	   Minister	   said	   that	   the	   Punjab	   government	   will	   form	   a	  
committee	   of	   representatives	   of	   forest,	   rural	   development,	   water	  
sanitation	  and	  other	   concerned	  departments	   to	  assist	  NABARD	   for	   this	  
purpose.	  
	  
	  

	  

	  

	  

	  

Amul	  turnover	  touches	  Rs	  19,100	  crore	  

VIRENDRA	  PANDIT	  BUSINESS	  LINE	  
	  	  
GCMMF	  to	  expand	  reach	  to	  700	  new	  markets	  in	  2013-‐14	  

	  
With	  20	  per	  cent	  growth	  in	  milk	  procurement,	  Amul	  entered	  its	  “golden	  
phase”	   in	   2012-‐13,	   said	   the	   Gujarat	   Cooperative	   Milk	   Marketing	  
Federation	   (GCMMF),	  which	  markets	   the	   Amul	   brand	   of	  milk	   and	  milk	  
products.	  

Announcing	   its	   results	   on	   Tuesday	   at	   its	   Annual	   General	  Meeting,	   the	  
federation	  said	  group	  turnover	  reached	  Rs	  19,100	  crore	  or	  $3.2	  billion.	  



	  

GCMMF,	   the	   apex	   body	   of	  milk	   and	   dairying	   co-‐operatives	   in	   Gujarat,	  
said	  it	  is	  passing	  through	  an	  era	  of	  simultaneous	  acceleration	  in	  demand	  
and	  supply.	  

The	  federation	  procured	  and	  handled	  16.6	  million	  kg	  of	  milk	  during	  the	  
winter	  months	  in	  2012-‐13.	  

Leveraging	  several	  marketing	  and	  technological	  innovations	  as	  well	  as	  its	  
enhanced	  distribution	  reach,	  GCMMF	  closed	  the	  year	  with	  a	  turnover	  of	  
Rs	  13,735	  crore,	  18	  per	  cent	  more	  than	  the	  turnover	  of	  Rs	  11,668	  crore	  
in	  2011-‐12.	  

Next	  year,	  said	  Chairman	  Vipul	  M.	  Chaudhary,	  the	  target	  is	  to	  achieve	  a	  
turnover	  of	  Rs	  17,000	  crore.	  

The	   Group	   turnover	   of	   the	   federation	   and	   its	   constituent	   member	  
unions,	   representing	   unduplicated	   turnover	   of	   all	   products	   sold	   under	  
the	  Amul	  brand	  in	  2012-‐13,	  was	  Rs	  19,100	  crore	  or	  $3.2	  billion.	  

Rapid	  expansion	  

Amul’s	   long-‐life	  UHT	  milk	   has	   shown	   value	   growth	   of	   53	   per	   cent	   and	  
sales	  of	  Amul	  cream	  also	  increased	  by	  57	  per	  cent	  in	  value	  terms.	  

Amul’s	   innovative	  milk	  beverages	  range	  showed	  quantum	  value	  growth	  
of	  27	  per	  cent.	  

In	   ghee,	   the	   two	   mega-‐brands,	   Amul	   and	   Sagar,	   together	   achieved	  
growth	  of	  31	  per	  cent.	  

Sales	   of	   Amul	   butter	   and	   cheese	   grew	   18	   per	   cent	   and	   19	   per	   cent,	  
respectively,	  while	  ice-‐cream	  sales	  grew	  21	  per	  cent,	  said	  Chaudhary.	  

Saying	  that	  “rapid	  expansion”	  will	  be	  the	  organisation’s	  mantra	  for	  2013-‐
14,	   he	   said	   the	   63	   per	   cent	   growth	   in	  milk	   production	   in	   the	   last	   four	  
years	  was	  the	  result	  of	  the	  high	  procurement	  price	  paid	  to	  farmers.	  

Better	   returns	   from	   dairying	   have	  motivated	   farmers	   to	   enhance	   their	  
investments	  in	  increasing	  milk	  production.	  

The	  federation	   is	  also	  expanding	  and	  strengthening	   its	  four	  distribution	  
highways	   to	  ensure	   that	   its	  products	   reach	   consumers	   in	   the	   remotest	  
areas,	  said	  Chaudhary.	  



	  

Distribution	  

In	   2012-‐13,	   Amul	   expanded	   its	   distribution	   footprint	   to	   reach	   new	  
geographical	  markets.	   It	  added	  306	  distributors,	  65	  super-‐stockists	  and	  
900	  sub-‐stockists.	  

The	  plan	   for	   2013-‐14	   includes	   expanding	   the	   distribution	   reach	   to	   700	  
new	  markets	  by	  adding	  more	  distributors	  and	  super-‐stockists.	  It	  plans	  to	  
add	  seven	  new	  branch	  offices	  within	  the	  next	  few	  months.	  

Amul	   further	  consolidated	   its	   status	  as	   the	   largest	   single-‐brand	   retailer	  
in	   the	   country	  by	   adding	   at	   least	   three	  exclusive	  parlours	   every	  day	   in	  
2012-‐13,	  taking	  the	  total	  tally	  of	  its	  exclusive	  stores	  to	  7,000.	  

The	   federation	  plans	   to	   increase	   the	  parlour	   network	   to	   10,000	  within	  
the	  next	  two	  years.	  

(This	  article	  was	  published	  in	  the	  Business	  Line	  print	  edition	  dated	  June	  
26,	  2013)	  
	  
	  

	  
	  
	  
Patiala	  to	  promote	  dairy	  farming	  
Hindustan	  times	  correspondent	  Patiala	  

To	  promote	  dairy	  farming,	  the	  dairy	  development	  department	  of	  Punjab	  
had	   sanctioned	   loan	   of	  Rs.	  18.38	   crore	   to	   the	   farmers	   and	   helped	   in	  
setting	  up	  195	  dairy	  farms	  in	  Patiala	  district	  in	  the	  last	  two	  years.	  Deputy	  
commissioner	  GK	  Singh	  said	   farmers	  were	  provided	   loans	   from	  Nabard	  
for	  establishing	  dairy	  units	  having	  capacity	   from	  2	  milking	  cattle	   to	  100	  
milking	   cattle.	   With	   the	   objective	   of	   providing	   employment	   to	   rural	  
youths,	  dairy	  development	  department	  was	  providing	  adequate	  training	  
to	  them.	  
As	   many	   as	   1,139	   farmers	   were	   motivated	   to	   adopt	   dairy	   farming	  
through	  various	  awareness	  camps	  in	  the	  district	  during	  the	  year	  2012-‐13	  

Last	  date	  for	  dairy	  subsidy	  



	  

Thiruvananthapuram,	  June	  25:	  	  	  
	  

Last	   date	   for	   applying	   for	   subsidy	   under	   Dairy	   Entrepreneurship	  
Development	   Scheme	  has	  been	  extended	   to	   July	   15	   at	   the	   instance	  of	  
the	   National	   Bank	   for	   Agriculture	   and	   Rural	   Development	   (Nabard).	  
Applications	   received	   at	   bank	   branches	   between	   June	   1	   and	   July	   15	  
would	  alone	  be	  eligible,	  a	  spokesman	  for	  Nabard	  said	  here.	  Banks	  in	  the	  
State	  had	  earlier	  been	  advised	   to	  applications	   from	   June	  1	   to	   June	  30.	  
The	  Centre	  has	  allocated	  Rs	  265	  crore	  under	  the	  scheme	  for	  the	  current	  
year.	  Allocation	  for	  the	  State	  is	  Rs	  7.70	  crore,	  with	  75	  per	  cent	  (Rs	  5.78	  
crore)	  set	  apart	   for	  dairy	  animals	  and	  the	  rest	   for	  other	  components.	  –	  
Our	  Bureau	  

(This	  article	  was	  published	  in	  the	  Business	  Line	  print	  edition	  dated	  June	  
26,	  2013)	  

	  

	  

	  

No	  water,	  so	  they	  make	  milk	  
Business	  today	  
	  
Kolar	   -‐Chikkaballapur	   is	   a	   parched	   region	   in	   eastern	   Karnataka.	   It	   has	  
2,919	   villages,	   none	   of	   which	   has	   anything	   in	   the	   name	   of	   irrigation.	  
Except	   rains,	  which	  are	  erratic.	   The	   region	  was	  declared	  drought-‐hit	   in	  
each	  of	  the	  last	  five	  years.	  If	  only	  the	  fields	  could	  be	  irrigated	  with	  milk	  
without	  anyone	  being	  called	  crazy	  for	  the	  suggestion.	  For,	  the	  1,674	  milk	  
cooperatives	   in	   the	  area	  pick	  up	  no	   less	   than	  925,000	   litres	  every	  day.	  
Organised	  under	  the	  Kolar	  District	  Cooperative	  Milk	  Union,	  they	  pay	  Rs	  
18	   for	   each	   litre.	  
	  
About	   24,000	   litres	   of	   this	   is	   consumed	   locally,	   and	   the	   rest	   sent	   to	  
Bangalore,	  and	  places	  in	  Andhra	  Pradesh	  and	  Kerala,	  which	  pay	  between	  
Rs	  22	  and	  Rs	  23	  for	  each	   litre.	  Bangalore	  region's	  three	  districts	  have	  a	  
dairy	   network	   of	   their	   own,	   which	   squirts	   1.1	   million	   litres	   a	   day.	  
	  
All	   told,	   the	  dairies	  of	  Karnataka	   -‐	   there	  are	  12,000	  of	   them	  -‐	  defy	   the	  
hardships	   to	  keep	   the	  wheels	  of	   the	  state's	   rural	  economy	  turning	  and	  



	  

have	   made	   Karnataka	   the	   second-‐largest	   milk	   producer	   among	   states	  
after	   Gujarat.	  
	  
Gujarat's	   dairies	   make	   the	   state	   No.1	   by	   a	   fair	   distance,	   with	  
procurement	   at	   more	   than	   twice	   that	   in	   Karnataka.	   Amul,	   the	   brand	  
owned	   by	   Gujarat	   Cooperative	   Milk	   Marketing	   Federation,	   is	   Asia's	  
largest	   dairy	   brand.	  
	  
In	   many	   ways,	   Karnataka	   follows	   in	   the	   footsteps	   of	   Gujarat,	   which,	  
under	   Verghese	   Kurien,	   put	   the	   country	   on	   course	   for	   the	   White	  
Revolution.	   But	   Karnataka'	   story	   stands	   out	   because	   the	   state	   is	   less	  
fortunate	  than	  Gujarat	  in	  industrial	  development	  and	  economic	  growth.	  
Just	  100	  km	  from	  Bangalore,	  Kolar-‐Chikkaballapur	  remains	  untouched	  by	  
the	   big	   city's	   industrial	   and	   corporate	   glitz.	   Karnataka's	   per	   capita	  
income	  -‐	   in	  2009/10	  prices	  -‐	  was	  Rs	  52,097,	  compared	  to	  Rs	  63,961	  for	  
Gujarat.	  
	  
It	  has	  been	  a	  decade	  and	  a	  half	  since	  India	  overtook	  the	  US	  to	  become	  
the	  world's	  largest	  milk	  producer.	  At	  the	  time,	  India's	  production	  was	  70	  
billion	   litres	   a	   day.	   Today,	   India	   accounts	   for	   17	  per	   cent	   of	   the	   global	  
milk	  output.	  And	  there	  is	  more	  to	  come.	  India's	  70	  million	  dairy	  farmers	  
have	  a	  lot	  to	  look	  forward	  to,	  with	  the	  demand	  in	  the	  country	  projected	  
to	  touch	  203	  billion	   litres	  a	  day	   in	  10	  years,	  a	  64	  per	  cent	  rise	  over	  the	  
current	   124.16	   billion	   litres.	  
	  
K.R.	  Balasubramanyam	  
	  

#International	  Finance	  Corp.	  to	  invest	  $17	  mn	  in	  Parag	  Milk	  Foods	  
	  
Funds	   will	   be	   used	   for	   expanding	   Parag	   Milk	   Foods’s	   milk	   processing	  
facilities	  in	  Maharashtra	  and	  Andhra	  Pradesh	  
Suneera	  Tandon	   	  
	  
New	  Delhi:	  International	  Finance	  Corp.	  (IFC),	  a	  global	  financial	  insitution	  
and	  member	  of	  the	  World	  Bank	  Group,	  will	   invest	  up	  to	  $17	  million	  (Rs	  
94	  crore	  approx)	  in	  Pune-‐based	  Parag	  Milk	  Foods	  Pvt.	  Ltd	  for	  expanding	  
the	   latter’s	   milk	   processing	   facilities	   at	   Manchar	   in	   Maharashtra	   and	  
Palamaner	   in	   Andhra	   Pradesh,	   the	   company	   said	   in	   a	   statement	   on	  
Tuesday.	  
	  



	  

	  
	  
#Amul	  to	  help	  revive	  milk	  co-‐operatives	  in	  UP	  
	  
Prashant	  Rupera,	  TNN	  |	  Jun	  19,	  2013,	  10.58	  PM	  IST	  
	  
VADODARA:	  Marshals	   of	   BJP	   and	   Congress	   units	   of	   Gujarat	   aren't	   the	  
only	  ones	  marching	  towards	  Uttar	  Pradesh	  (UP).	  Before	  2014,	  Gujarat's	  
utterly	   butterly	   brand	   Amul	   will	   also	   make	   its	   presence	   in	   the	   Hindi	  
heartland.	  
	  
Amul	  is	  setting	  up	  a	  plant	  at	  Kanpur	  with	  Rs	  150	  crore	  worth	  investment.	  
The	  dairy	  major	  of	  Gujarat,	  through	  its	  member	  union	  and	  Asia's	  largest	  
dairy	  -‐	  Banas	  Dairy	  -‐	  has	  even	  started	  procuring	  milk	  from	  local	  farmers	  
which	  is	  presently	  processed	  at	  hired	  plants.	  
	  
The	  Akhilesh	  Yadav	  government	  has	  invited	  Amul	  to	  set	  up	  more	  plants	  
in	  UP,	  which	   is	  country's	   largest	  milk	  producing	  state.	  With	  an	  average	  
production	   of	   nearly	   six	   crore	   litres	   per	   day,	   UP	   contributes	   over	   17	  
percent	   of	   India's	   total	  milk	   production.	   Ironically,	   only	   one	   percent	   is	  
procured	  by	  co-‐operatives.	  
	  
Although	  it	  is	  home	  to	  one	  of	  the	  oldest	  co-‐operative	  in	  the	  country	  -‐	  the	  
Pradeshik	   Cooperative	   Dairy	   Federation,	   Uttar	   Pradesh	   (PCDFUP)	   -‐	   the	  
steady	  fall	  of	  Parag,	  marketed	  by	  PCDFUP,	  has	  resulted	  in	  farmers	  being	  
exploited	   by	   private	   players.	   The	   Samajwadi	   government	   is	   looking	   at	  
Gujarat's	  Amul	  model	  to	  revive	  the	  cooperative	  dairy	  sector	  in	  UP.	  
	  
"Many	  private	  players	  through	  their	  middlemen	  have	  exploited	  farmers	  
in	  UP	  for	  decades.	  While	  we	  are	  setting	  up	  plant	  at	  Kanpur,	  we	  are	  also	  
strengthening	   the	   local	   procurement	   network	   there	   by	   setting	   up	  
cooperatives	  on	  Amul	  pattern	  in	  the	  villages	  so	  that	  farmers	  get	  a	  better	  
price	  for	  their	  milk.	  As	  we	  grow	  there,	  private	  players	  will	  be	  forced	  to	  
pay	  more	  price	  for	  milk	  that	  farmers	  pour,"	  Banas	  Dairy	  chairman	  Parthi	  
Bhatol	  told	  TOI.	  
	  
Although	  Banas	  Dairy	  has	  been	  supplying	  milk	  in	  UP	  which	  is	  sold	  under	  
brand	   Amul	   in	   Kanpur	   and	   Lucknow	  markets,	   the	  milk	   is	   processed	   at	  
three	  private	  dairy	  plants	  at	  Kanpur,	  Meerut	  and	  Modinagar.	  
	  



	  

Presently,	  it	  processes	  and	  markets	  only	  three	  lakh	  litres	  per	  day	  (LLPD).	  
"The	   plant	   at	   Kanpur	   will	   have	   initial	   processing	   capacity	   of	   ten	   LLPD	  
which	  can	  be	  further	  expanded.	  We	  are	  waiting	  for	  the	  UP	  government's	  
response	  as	  the	  government	  has	  promised	  us	  land	  for	  the	  project,"	  said	  
Bhatol.	  
	  
Banas	  Dairy,	  which	  has	  3.5	   lakh	  farmers	  registered	  with	   it	  as	  members,	  
has	  this	  year	  registered	  highest	  milk	  procurement	  of	  35.5	  LLPD	  while	  its	  
annual	  turnover	  has	  touched	  Rs	  3,550	  crore	  against	  Rs	  2,900	  crore	  that	  
the	   district	   dairy	   union	   of	   Gujarat	   had	   registered	   in	   the	   last	   financial	  
year.	  
	  
	  
#Dairies	  seek	  extension	  of	  milk	  subsidy	  to	  private	  players	  
	  

Subsidy	  burden	  could	  rise	  to	  Rs	  1,200	  crore	  

Business	  standard	  

The	  Karnataka	  State	  Dairy	  Association	   (KSDA)	  has	  sought	  the	  extension	  
of	  milk	  subsidy	  of	  Rs	  2	  per	  litre	  to	  all	  districts	  and	  private	  dairies	  in	  the	  
state.	  	  In	  a	  memorandum	  to	  chief	  minister	  Siddaramaiah,	   the	  KSDA	  has	  
welcomed	  the	  recent	  move	  of	  the	  state	  to	  extend	  Rs	  2	  per	  litre	  subsidy	  
to	  milk	   producers	   only	   in	   the	   districts	   of	  Mandya,	  Mysore,	   Bangalore,	  
Hassan,	   Shimoga,	   Tumkur	   and	  Kolar,	  which	   account	   for	   80	   per	   cent	   of	  
the	  milk	  production	   in	   the	   state.	  These	  districts	  get	  80	  per	   cent	  of	   the	  
subsidy	   extended	   by	   the	   government	   and	   do	   not	   benefit	   small	   and	  
marginal	   dairy	   farmers	   belonging	   to	   the	   23	   other	   districts,	   KSDA	  
said.	  	  The	   KSDA	   has,	   however,	   suggested	   alternatives	   of	   spending	   the	  
same	  money	   to	   benefit	   all	   farmers	   including	   small	   and	  marginal	   dairy	  
farmers	   in	  Northern	  Karnataka.	  	  "The	   state	  has	   failed	   to	  attract	  private	  
investments	  to	  the	  dairy	  sector	  because	  subsidy	  is	  given	  only	  to	  farmers	  
supplying	   milk	   to	   the	   co-‐operative	   sector	   depriving	   the	   private	   dairy	  
sector	   of	   a	   level-‐	   playing	   field	   to	   compete,	   impeding	   the	   ability	   of	   the	  
private	   sector	   to	   establish	   processing	   and	   milk	   powder	   plants	   in	   the	  
state,"	   Dinesh	   R	   Pai,	   President	   of	   KSDA,	   said	   in	   a	   memorandum.	  	  The	  
adjoining	  states	  of	  Tamil	  Nadu	  and	  Andhra	  Pradesh	  have	  16	  private	  milk	  
powder	  plants	  as	  opposed	   to	  none	   in	  Karnataka.	  Therefore,	   the	  excess	  
milk	  in	  Karnataka	  gets	  transported	  to	  the	  adjoining	  states	  for	  processing,	  
resulting	   in	   heavy	   losses	   due	   to	   the	   additional	   cost	   of	   logistics,	   he	  
said.	  	  "The	   private	   sector's	   share	   of	   the	   national	   milk	   procurement	  



	  

volumes	  in	  the	  dairy	  sector	  is	  60	  per	  cent	  and	  that	  of	  co-‐operatives	  is	  40	  
per	  cent.	  However,	   in	  Karnataka,	  the	  private	  sector	  has	  a	  share	  of	  only	  
16	   per	   cent	   and	   rest	   controlled	   by	   co-‐operatives.	   This	   has	   happened	  
primarily	  because	  of	   the	  Rs	  2	  per	   litre	   subsidy,	  which	  made	   it	  unviable	  
for	   private	   firms	   to	   procure	   milk	   from	   Karnataka	   as	   a	   result	   of	   which	  
Karnataka	  has	   failed	   to	  attract	  private	   investments,"	   the	  memorandum	  
said.	  	  The	   enhanced	   subsidy	   of	   Rs	   4	   per	   litre	   announced	   by	   the	  
government	   will	   make	   it	   unviable	   for	   private	   firms	   to	   operate	   in	  
Karnataka,	   the	   KSDA	   said.	  	  The	   subsidy	   burden	  on	   the	   state	   exchequer	  
last	   year	   for	   a	   milk	   procurement	   volume	   of	   5	   million	   litres	   per	   day	  
amounted	  to	  Rs	  1	  crore	  per	  day	  resulting	  in	  an	  outgo	  of	  Rs	  365	  crore	  per	  
annum.	   Additionally,	   a	   subsidy	   of	   Rs	   50	   per	   kg	   of	   milk	   powder	   for	   a	  
volume	   of	   18,000	   tonnes	   of	   milk	   powder	   added	   another	   Rs	   90	   crore	  
subsidy	  burden	  to	  the	  state.	  An	  additional	  interest	  subsidy	  of	  Rs	  25	  crore	  
resulted	  in	  a	  total	  subsidy	  burden	  of	  Rs	  480	  crore	  per	  annum.	  This	  year	  
the	  total	  subsidy	  burden	  could	  increase	  to	  Rs	  1,200	  crore	  if	  the	  proposed	  
subsidy	  at	  Rs	  4	  per	  litre	  for	  a	  milk	  volume	  of	  6	  million	  litres	  of	  milk	  per	  
day	   is	   implemented.	  	  The	   KSDA	  has	   asked	   the	   chief	  minister	   to	   extend	  
subsidy	   to	   all	   the	   dairy	   farmers	   irrespective	   of	   their	   affiliation.	   This	  
would	   benefit	   an	   additional	   280,000	   dairy	   farmers	  who	   supply	  milk	   to	  
private	  dairy	  farms,	  it	  said.	  	  It	  has	  also	  urged	  the	  government	  to	  consider	  
provision	  of	  cattle	  subsidy	  on	  purchase	  of	  high	  yielding	  cattle	  to	  farmers	  
across	  all	  districts	  in	  the	  state.	  	  

#	  Ban	  on	  milk	  items	  imports	  from	  China	  may	  extend	  for	  1	  more	  year	  

By	  PTI	  |	  18	  Jun,	  2013,	  04.07PM	  IST	  
	  
NEW	  DELHI:	  An	  inter-‐ministerial	  panel	  has	  recommended	  extending	  ban	  
on	  imports	  of	  milk	  and	  its	  products	  from	  China	  for	  one	  more	  year	  as	  the	  
neighbouring	   country	   has	   not	   provided	   any	   data	   addressing	   the	   safety	  
concerns.	  	  
	  
India	  had	   imposed	  ban	  on	  Chinese	  milk	   and	   its	  products	   in	   September	  
2008	   due	   to	   presence	   of	   melamine,	   used	   for	   making	   plastics	   and	  
fertiliser.	  The	  ban	  has	  been	  extended	  every	  year	  and	  will	  expire	  on	  June	  
23,	  this	  year.	  	  
	  
"Ban	  on	  import	  of	  milk	  and	  milk	  products	  from	  China	  may	  be	  extended	  
for	  a	  period	  of	  one	  year	  from	  June	  23,	  2013	  unless	  there	  are	  dependable	  
reports	  available	  about	  a	  significant	  improvement	  in	  the	  situation,"	  said	  



	  

an	  advisory	   issued	  by	  the	  Food	  Safety	  and	  Standards	  Authority	  of	   India	  
(FSSAI)	  after	  the	  inter-‐ministerial	  committee	  (IMC)	  meeting.	  	  
	  
The	  committee,	  headed	  by	  FSSAI	  chief,	  met	  early	   this	  month	  to	  review	  
the	   ban	   on	   Chinese	   milk	   products	   like	   chocolates	   and	   chocolate	  
products,	  candies,	  confectionary,	  and	  food	  preparations	  made	  with	  milk	  
or	  milk	  solids.	  	  
	  
"The	   IMC	  recommended	  extension	  of	  ban	  because	  China	  has	  not	  been	  
able	   to	   provide	   required	   data	   showing	   improvement	   in	   the	   situation	  
with	  regard	  to	  milamine	  content,"	  a	  senior	  FSSAI	  official	  said.	  	  
	  
However,	   the	   final	   call	   on	   this	   issue	   will	   be	   taken	   by	   the	   Directorate	  
General	   of	   Foreign	   Trade	   (DGFT)	   under	   the	   Commerce	   Ministry,	   he	  
added.	  	  
	  
More	   than	   a	  dozen	   countries	   in	  Asia	   and	  Africa	  have	  banned	  milk	   and	  
dairy	   product	   imports	   from	   China	   due	   to	   melamine	   content,	   the	  
dangerous	  chemical	  that	  can	  cause	  kidney	  stones	  as	  well	  as	  failure	  of	  the	  
organ.	  	  
	  
India,	   the	  world's	   largest	  milk	  producer,	  does	  not	   import	  milk	  products	  
from	  China,	  but	  the	  ban	  is	  being	  imposed	  as	  a	  preventive	  measure.	  	  
	  
The	   country's	  milk	   production	   is	   estimated	   to	   be	   133	  million	   tonne	   in	  
2012-‐13.	  

#Gurgaon	  ushers	  organic	  White	  Revolution	  

The	  economic	  times	  
	  
GURGAON:	  The	  Millenium	  City	  is	  witnessing	  a	  white	  revolution	  of	  sorts.	  
The	  city-‐based	  players,	  who	  have	  invested	  into	  the	  lucrative	  dairy	  sector,	  
are	  bringing	  in	  the	  culture	  of	  organic	  milk.	  They	  promise	  fresh	  farm	  and	  
un-‐adulterated	   cow	   milk	   and	   other	   products	   with	   higher	   nutritional	  
values	   and	   health	   benefits.	  	  
	  
"Gurgaon	  has	  a	  huge	  population	  of	  high	  net	  worth	  individuals	  (HNI)	  that	  
makes	   it	  a	  market	   for	  organic	  products,"	   said	  Amit	  Chhillar,	  director	  of	  
Landmark	  Dairy	  Products,	  who	  has	  been	  selling	  milk	  products	  under	  the	  
Whollycow	  brand,	  a	  Gurgaon-‐based	  venture	  which	  started	  last	  year.	  The	  



	  

brand	   claims	   to	   deliver	   "100	   percent	   pure	   and	   natural	   cow	  milk"	   and	  
related	   products.	  	  
	  
"We	   are	   targeting	   people	   who	   are	   health	   conscious	   and	   are	   seeking	  
quality	  in	  food	  products.	  Our	  clientele	  comes	  from	  Gurgaon,	  south	  Delhi	  
and	   parts	   of	   upscale	   Faridabad,"	   said	   Chhillar.	   Whollycow	   is	   currently	  
supplying	   milk	   to	   2,000	   families	   with	   a	   daily	   consumption	   of	   around	  
4000-‐4500	   litre.	  	  
	  
As	  per	  a	  report	  by	  the	  Food	  Safety	  Standards	  Authority	  of	  India	  (FSSAI),	  
around	  70	  percent	  samples	  of	  milk	  tested	  from	  Delhi	  and	  Haryana	  found	  
that	  milk	  was	  adulterated	  with	  detergent,	   fat	  and,	   in	  some	  cases,	  even	  
urea,	   besides	   the	   age-‐old	   practice	   of	   dilution	   with	   water.	  	  
	  
Chhillar	   pointed	   out	   that,	   although	   India	   is	   the	   second	   largest	   milk	  
producer	   in	   the	   world	   there	   is	   a	   huge	   demand	   and	   supply	   gap.	  
"According	   to	   National	   Dairy	   Development	   Board,	   India's	   demand	   for	  
milk	   is	  expected	  to	  take	  a	   leap	  and	  go	  up	  to	  200-‐210	  million	  tonnes	  by	  
2020-‐21,	  which	  calls	  for	  collective	  efforts	  in	  an	  organised	  manner.	  With	  
increasing	   awareness	   about	   hygiene	   and	   quality	   standards,	   people	   are	  
bound	   to	   shift	   from	   conventional	   milkmen	   to	   packaged	   milk	   with	  
the	  nutritional	   value	  of	   organic,"	   he	   said.	  	  
	  
Many	   industry	   players	   say	   that	   the	   consciousness	   of	   people	   towards	  
health	  would	  fetch	  the	  business.	  Although	  the	  city	  has	  few	  such	  players,	  
they	  have	  been	  able	  to	  capture	  a	  good	  amount	  of	  the	  market	  and	  claim	  
to	  have	  monthly	  business	   in	  crores	  from	  the	  sale	  of	  milk	  and	  the	  other	  
dairy	   products.	  	  
	  
	  
Supply	   and	   demand	  	  
Another	   Gurgaon-‐based	   player,	   Capt	   Sanjay	   Sharma	   entered	   the	   milk	  
business	   in	   December	   2011	   with	   his	   company	  Mothers	   Nature	   Foods,	  
under	  the	  brand	  name	  Milk	  Company.	  "We	  have	   introduced	  this	  brand	  
to	   reduce	   the	   chasm	   between	   the	   supply	   and	   demand,"	   said	   Sharma.	  	  
	  
He	   elaborated	   that	   there	   is	   an	   extreme	   shortage	   of	   pure	   milk	   in	  
Gurgaon.	   "Many	  established	  brands	  are	   supplying	  milk	  and	  claiming	   to	  
fill	   the	   gap.	   But	   these	   brands	   work	   with	   the	   help	   of	   cooperative	  
societies,	  whose	  quality	  cannot	  be	  verified."	  



	  

	  	  
#Maahi	  heats	  up	  dairy	  market	  in	  Gujarat	  
	  
Pouched	  milk	   sales	   touch	  300,000	   litres	  per	  day;	  plans	   to	  drop	  Mother	  
Dairy	  co-‐branding	  soon	  
	  
Business	  Standard	  

In	  the	  land	  of	  dairy	  cooperatives,	  a	  small	  dairy	  products	  company	  Maahi	  

Milk	   Producer	   Company,	   has	   started	  making	   its	   presence	   felt.	  	  Starting	  

operations	   this	   March,	   Maahi	   which	   currently	   sells	   milk	   and	   milk	  

products	   in	   the	   Saurashtra-‐Kutch	   region	   and	  Ahmedabad	   region	   in	   the	  

state,	  has	  already	  touched	  300,000	  litres	  of	  pouched	  milk	  sales	  per	  day.	  

While	  Maahi	  currently	  co-‐brands	  its	  products	  with	  Mother	  Dairy,	  it	  plans	  

to	   go	   solo	   in	   around	   six	   to	   eight	   months	   time	   once	   it	   gains	   some	  

foothold	  in	  the	  regional	  market.	  The	  target	  is	  to	  grow	  by	  30	  per	  cent	  by	  

next	   year.	  	  The	  National	  Dairy	  Development	  Board	   (NDDB)	  which	  owns	  

the	   Mother	   Dairy	   brand	   had	   come	   up	   with	   the	   idea	   to	   float	   an	  

independent	  dairy	  produce	  and	  marketing	  company	  moving	  away	  from	  

the	   traditional	   cooperative	  model.	  	  Maahi	  Milk	   Producer	  Company	  was	  

thus	  registered	  on	  June	  7,	  2012,	  and	  it	  started	  operations	  from	  March	  18	  

this	   year.	  	  "There	   is	   no	   investment	   of	   either	   the	   NDDB	   or	   the	  

government	  in	  Maahi,	  it	  has	  been	  formed	  solely	  with	  contribution	  from	  

farmers.	   The	   producers	   are	   actively	   and	   directly	   involved	   in	   the	  

company,"	   said	   M	   M	   Bhatt,	   chief	   executive	   officer	   of	   Maahi	   Milk	  

Producers	   Company.	  	  He	   added	   that	   NDDB	   had	   come	   up	   with	   an	  

alternative	  to	  the	  cooperative	  model,	  whereby	  decision	  making	  process	  

would	   be	   faster	   and	   also	   minimal	   or	   no	   political	   interference.	  	  With	  

around	  85,170	  farmer	  members	  spanning	  across	  2142	  villages	  in	  various	  



	  

districts	  of	  the	  state,	  Maahi	  currently	  procures	  700,000	  litres	  of	  milk	  per	  

day.	   "We	   pay	   our	   farmers	   at	   market	   rates,	   and	   have	   also	   priced	   our	  

pouched	  milk	   and	  other	  milk	  products	   at	   par	  with	   the	  market	   leader,"	  

Bhatt	  said.	  	  Currently,	  Maahi	  is	  selling	  its	  liquid	  milk	  in	  pouches	  as	  a	  co-‐

branded	   product	   with	   Mother	   Dairy.	  	  "In	   around	   six	   to	   eight	   months	  

time,	  we	  will	  review	  our	  market	  position,	  and	  assess	  if	  Maahi	  can	  sustain	  

on	   its	   own.	   We	   plan	   to	   go	   solo	   with	   the	   Maahi	   brand	   soon,"	   Bhatt	  

explained	   adding	   that	   Maahi	   has	   already	   started	   testing	   waters	   with	  

selling	  ghee	  and	   curd	  under	   the	   solo	  Maahi	  brand	   since	   the	   last	  15-‐20	  

days.	   The	   initial	   response	   has	   been	   very	   encouraging,	   Bhatt	  

quipped.	  	  Apart	  from	  pouched	  milk,	  Maahi	  has	  a	  portfolio	  of	  ghee,	  curd,	  

buttermilk	  and	  butter	  at	  the	  moment.	  It	  also	  sells	  skimmed	  milk	  powder	  

(SMP)	   and	  white	   butter	   outside	  Gujarat	   in	   states	   like	   Andhra	   Pradesh,	  

Uttar	  Pradesh,	  Madhya	  Pradesh	  apart	  from	  Delhi	  and	  Mumbai.	  "We	  also	  

sell	   around	   185,000	   litres	   of	   bulk	  milk	   to	   Delhi	   and	  Mumbai	   per	   day,"	  

Bhatt	   said.	  	  It	   currently	   gets	   its	   pouched	   milk	   and	   other	   products	  

contract	   manufactured	   at	   NDDB's	   Junagadh	   and	   Madhapar	   dairy	  

plants.	  	  The	  Gujarat	  dairy	  market	  which	  has	  been	  a	  stronghold	  of	  Gujarat	  

Cooperative	   Milk	   Marketing	   Federation	   (GCMMF)	   which	   markets	   the	  

Amul	   brand	   of	   milk	   and	  milk	   products,	   has	   off	   late	   seen	   the	   entry	   of	  

several	   smaller	   players	   like	   Vimal	   Group,	   Jain	   Dairy	   and	   even	   Flourish	  

Purefood	  

#Punjab	  dairy	  farmers	  to	  roll	  out	  own	  milk	  brand	  'Pure'	  

The	  economic	  times	  
	  



	  

CHANDIGARH:	  After	  facing	  the	  "worst	  crisis"	   in	  dairy	  business	  last	  year,	  
commercial	  dairy	   farmers	   in	  Punjab	  have	  now	  decided	   to	   roll	  out	   their	  
own	  milk	  brand	  'Pure'	  to	  sustain	  dairy	  business	  venture	  which	  will	  entail	  
an	   investment	   of	   about	   Rs	   45	   crore.	  	  
	  
Getting	  into	  procurement,	  processing	  and	  marketing	  of	  milk	  for	  the	  first	  
time,	   about	   2,000	   dairy	   farmers	   have	   come	   together	   and	   floated	   a	  
separate	   company	   Progressive	   Dairy	   Federation	   Public	   Ltd	   to	   launch	  
dairy	   venture	   in	   an	   organised	   way.	  	  
	  
"We	  have	   decided	   to	   sell	   our	   own	  quality	  milk	   under	   the	   brand	   'Pure'	  
this	  month	  and	  this	  project	  will	  see	  an	  investment	  to	  the	  tune	  of	  Rs	  40-‐
45	   crore	   in	   next	   three	   years.	   Initially,	   we	   propose	   to	   launch	   our	   dairy	  
venture	  with	  an	  investment	  of	  Rs	  7-‐8	  crore,"	  Progressive	  Dairy	  Farmers	  
Association	   President	   (PDFA)	   President	   Daljeet	   Singh	   told	   PTI	   today.	  	  
	  
Farmers's	  venture	  has	  initially	  proposed	  to	  procure	  20,000	  litres	  of	  milk	  
and	  plans	  to	  increase	  the	  procurement	  to	  over	  one	  lakh	  litres	  in	  next	  one	  
year,	   he	   said.	  	  
	  
Dairy	   farmers'	   federation	  will	   roll	   out	   three	   variants	   of	  milk,	   including	  
cow	   milk	   in	   premium	   segment.	  	  
	  
"We	   have	   plans	   to	   launch	   our	   milk	   on	   June	   22	   from	   Ludhiana	   and	  
thereafter,	   other	  potential	  markets	   like	  Chandigarh	   and	  Mohali	  will	   be	  
covered,"	   he	   said.	  	  
	  
However,	   he	   refused	   to	   divulge	   about	   retail	   rates	   of	   milk	   but	   he	   said	  
they	   will	   be	   competitive	   with	   other	   branded	   milk	   available.	   "Since	  
farmers	  will	  be	  directly	  involved	  in	  the	  venture,	  our	  overall	  expenses	  will	  
be	   lower,	   milk	   quality	   will	   be	   superior,"	   he	   asserted.	  	  
	  
PDFA	  has	  about	  6,000	  members	  at	  present.	  The	   federation,	   in	   the	   first	  
phase,	  will	   get	   the	  milk	  processing	   job	  done	   from	  a	  private	  plant.	   "We	  
have	   plans	   to	   set	   up	   our	   own	  processing	   plant	   next	   year,"	   said	   Singh.	  	  
	  
Singh	  said	   it	  has	  already	  set	  up	  a	  full	   fledged	  marketing	  team	  including	  
General	  Manager	   and	   other	   staff	   at	   Ludhiana	   which	   will	   be	   entrusted	  
with	   task	   of	   selling	   the	   milk.	  	  
	  



	  

Besides	   retailing	  milk,	   Progressive	  Dairy	   Federation	   Public	   Ltd	  will	   also	  
launch	   agribusiness	   services	   whereby	   it	   will	   provide	   dairy	   inputs	   like	  
silage	   to	   farmers	   for	   producing	   quality	   milk.	  	  
	  
Asked	   whether	   farmers	   will	   continue	   supplying	   milk	   to	   Punjab	   milk	  
cooperative	   Milkfed,	   he	   said,	   "We	   will	   not	   stop	   milk	   supply	   to	   Verka	  
(brand	   of	   Milkfed)."	  	  
	  
PDFA	   at	   present	   is	   supplying	   3	   lakh	   litres	   of	  milk	   per	   day	   to	  Milkfed.	  	  
	  
Last	   year,	   slump	   in	   country's	   dairy	   business,	   considerable	   increase	   in	  
input	   cost	   and	   lending	   rate	   threatened	   the	   viability	   of	   running	   a	   dairy	  
farm	   as	   PDFA	   claimed	   that	   they	   were	   not	   "adequately	   supported"	   by	  
Milkfed	   and	   other	   private	   milk	   processing	   companies,	   forcing	   small	  
farmers	   to	   shut	   down	   their	   businesses.	  	  
	  
"Then	  we	  thought	  to	  establish	  ourselves	  in	  dairy	  business	  and	  come	  out	  
with	  our	  own	  dairy	  venture	  which	  will	  also	  support	  small	  dairy	   farmers	  
who	  are	  working	  with	  us,"	  he	  said.	  	  
	  
#J	  K	  Group	  to	  foray	  into	  flavoured	  milk	  business	  
	  
To	  take	  on	  Amul,	  Mother	  Dairy	  
	  
Business	  Standard	  
	  
J	   K	   Organisation	   promoted	   Umang	   Dairies	   is	   expanding	   its	   product	  
portfolio	   and	   venturing	   into	   the	   flavoured	   milk	   segment	   to	   take	   on	  
players	   such	   as	   Amul,	   Mother	   Dairy,	   Vadilal	   Industries	   and	   Kwality	  
Dairy.	  	  The	  company	  is	  in	  the	  process	  of	  launching	  flavoured	  milk	  under	  
the	   ‘Doodz’	   brand	   in	   five	   flavours	   in	   Delhi	   and	   the	   National	   Capital	  
Region.	  	  “We	  have	  recorded	  consistent	  growth	  in	  the	  dairy	  business	  over	  
the	  last	  five	  years.	  As	  per	  our	  expansion	  plan,	  we	  have	  decided	  to	  foray	  
in	  to	  the	  flavoured	  milk	  category	  under	  brand	  ‘Doodz’.	  The	  product	  will	  
be	   launched	   initially	   in	   Delhi-‐NCR	   and	   later	   introduced	   nationally”,	  
informed	   a	   senior	   executive	   in	   the	   company.	   Doodz	   will	   be	   made	  
available	  at	  5,000	  retail	  outlets	  in	  Delhi-‐NCR	  in	  elaichi,	  kesar,	  cappuccino	  
and	   butterscotch	   flavours.	  	  The	   processing	   and	   bottling	   of	   the	   new	  
product	  is	  taking	  place	  at	  the	  company’s	  facility	  in	  Gajraula.	  The	  unit	  has	  
the	  capacity	  to	  produce	  20,000	  bottles	  or	  3,600	   litres	  of	   flavoured	  milk	  



	  

every	  day.	  	  The	   flavoured	  milk	  market	   in	   India	   is	  estimated	  at	  about	  Rs	  
500	   crore	   which	   is	   expected	   to	   grow	   at	   more	   than	   20%	   annually,	  
according	   to	   a	   study	   by	   an	   independent	  market	   research	   agency.	  	  Not	  
only	   the	   home-‐grown	  dairy	   companies,	  multinationals	   such	   as	  Danone	  
had,	   in	  2010,	  a	  test	   launch	  of	  Choco	  Plus	  which	  was	  priced	  at	  Rs	  15	  for	  
200-‐ml	  packs.	  That	   time,	   it	  was	  operating	   in	   India	   in	   joint	  venture	  with	  
Britannia	  Industries.	  Nestle	  had	  also	  entered	  the	  flavoured	  milk	  segment	  
in	   2007	   by	   extending	   its	   Milkmaid	   brand	   into	   milkshakes,	   Milkmaid	  
Funshakes	   which	   was	   initially	   launched	   in	   south	   Indian	  
markets.	  	  Britannia,	   however,	   had	   entered	   the	   flavoured	  milk	   segment	  
with	  the	  launch	  of	  Actimind	  in	  2009.	  	  Vadilal’s	  Power	  Sip	   is	  priced	  at	  Rs	  
18	  for	  180-‐ml	  bottles	  and	  is	  available	  in	  different	  flavour	  like	  rose,	  elaichi	  
and	   kesar.	   The	   company	   has	   plans	   to	   introduce	   more	   flavours	   like	  
chocolate,	   badam	   and	   coffee	   during	   the	   year.	   Mother	   Dairy	   sells	  
flavoured	  milk	   in	   the	   brand	   names	  Nutrifit	   and	   Chillz.	  	  The	  Gujarat	   Co-‐
operative	  Milk	  Marketing	  Federation	  (GCMMF)	  that	  markets	  brand	  Amul	  
sells	   its	   flavoured	   milk	   brand	   Amul	   Kool	   in	   three	   different	   flavours	  
elaichi,	   kesar,	   rose.	   The	   250-‐ml	   packs	   are	   priced	   at	   Rs	   30.	  	  Besides,	  
Kwality	  Dairy,	   Amrit	   Foods	   and	  Param	  Dairy	   also	   have	   presence	   in	   the	  
flavoured	  milk	   segment.	  	  Umang	  Dairies	   is	   India’s	   third	   largest	   seller	  of	  
branded	   dairy	   creamers	   after	   Amul	   and	   Nestle.	   The	   company	   on	   an	  
average	  sells	  six	  million	  consumer	  packs	  (SKUs)	  of	  dairy	  creamers	  every	  
month.	  The	  company	  also	  has	   tie-‐ups	   to	   supply	   single	   serve	   sachets	  of	  
White	  Magik	  dairy	  creamers	  on	  Rajdhani	  and	  Shatabdi	   trains	  on	   Indian	  
Railways	  and	  in	  Air	  India.	  It	  also	  markets	  dairy	  creamers	  compatible	  with	  
tea	   and	   coffee	   vending	  machines	   to	   Coca-‐Cola	   globally.	  	  The	   executive	  
informed	   that	   the	   company	   is	   exploring	   possibilities	   of	   acquiring	   an	  
existing	  dairy	  company	  having	  some	  synergy	  with	  its	  product	  portfolio	  to	  
grow	   inorganically.	  	  Umang	   Dairies	   reported	   a	   growth	   of	   16%	   in	  
revenues	  from	  operations	  at	  Rs	  178.30	  crore	  for	  the	  year	  ended	  March	  
31,	   2013	   as	   compared	   to	   Rs	   150.21	   crore	   recorded	   the	   previous	   year.	  
While	  operating	  profits	  increased	  by	  16%	  to	  Rs	  18.29	  crore,	  profit	  before	  
tax	  went	  up	  17%	  to	  Rs	  16.17	  crore	  

	  
	  
	  
	  
	  
	  



	  

#Nestle	   India	   to	   buy	   26%	   stake	   in	   Indocon	   Agro	   &	   Allied	   Activities,	  
shares	  up	  	  	  

FMCG	  major	  Nestle	   India	   today	   said	   the	   company	   has	   inked	   a	   pact	   to	  
acquire	  a	  26	  per	  cent	  stake	  in	  Indocon	  Agro	  and	  Allied	  Activities	  Private	  
Ltd.	  

In	   a	   BSE	   filing,	   the	   company	   said	   it	   "has	   entered	   into	   agreement	   for	  
acquiring	  26	  per	  cent	  minority	  stake	  in	  Indocon	  Agro	  and	  Allied	  Activities	  
Pvt	  Ltd,	  engaged	  in	  milk	  collection	  business	  in	  Western	  India".	  

The	  company,	  however,	  did	  not	  disclose	  the	  financial	  details	  of	  the	  deal.	  

"This	  business	   investment	  will	   contribute	   to	  creating	  shared	  value	  with	  
farmers	  engaged	  in	  milk,"	  it	  added.	  

The	   acquisition	   is	   subject	   to	   the	   parties	   fulfilling	   their	   respective	  
obligations,	  the	  statement	  said.	  

Apart	   from	   milk	   and	   yogurt,	   Nestle	   sells	   popular	   products	   like	   Maggi	  
noodles,	  Nescafe	  and	  KitKat	  chocolates	  in	  India.	  

The	  company	  has	  7,000	  employees	   in	   India	  and	  its	  products	  are	  sold	   in	  
40	  lakh	  outlets	  across	  the	  country.	  

Shares	  of	  Nestle	  India	  today	  closed	  at	  Rs	  4,749	  on	  the	  BSE,	  up	  0.63	  per	  
cent	  from	  their	  previous	  close.	  

http://www.indianexpress.com/news/nestle-‐india-‐to-‐buy-‐26-‐-‐stake-‐in-‐
indocon-‐agro-‐-‐-‐allied-‐activities-‐shares-‐
up/1069180/#sthash.9Py6lk1r.dpuf	  
	  
#Nestle	  to	  invest	  Rs	  500	  cr	  on	  expansion	  in	  Punjab	  
	  

Nestle	   India	   limited	  on	  Monday	   showed	  keen	   interest	   to	   invest	  Rs	  500	  
crore	  for	  the	  expansion	  and	  modernisation	  of	  its	  existing	  unit	  at	  Moga	  in	  
Punjab.	  

An	  assurance	  to	  this	  effect	  given	  by	  Nestle	  India	  Limited	  (NIL)	  Chairman	  
and	  Managing	  Director	  Antonio	  Helio	  Waszyk	   to	  Punjab	  Chief	  Minister	  
Parkash	  Singh	  Badal	  during	  a	  meeting	  here	  at	  the	  CM's	  residence.	  



	  

Maintaining	  that	  NIL	  had	  an	  investment	  worth	  Rs	  9,500	  crore	  across	  the	  
country,	   Waszyk	   told	   Badal	   that	   the	   company	   had	   already	   invested	  
nearly	   Rs	   250	   crore.	   The	   balance	   will	   be	   invested	   for	   technological	  
upgradation,	   expansion	   and	  modernisation	   of	   its	  Moga	   plant	   over	   the	  
next	  two	  years,	  he	  added.	  

Claiming	  that	  the	  company	  had	   launched	   its	   first	  unit	   in	  1961	  at	  Moga,	  
Waszyk	   termed	   it	   as	   the	   "jewel	   in	   crown"	   of	   the	   firm's	   investments	  
across	  the	  globe.	  "It	  is	  a	  plant	  in	  Punjab	  run	  by	  Punjabis,	  which	  is	  evident	  
from	  the	  fact	  that	  out	  of	   total	  work	  force	  of	  25,000	  employees,	  90	  per	  
cent	  are	  Punjabis.	  Likewise,	  Nestle	  purchases	  raw	  material	  worth	  Rs	  650-‐
700	  crore	  from	  Punjab	  annually,"	  Waszyk	  said.	  

He	  added:	  "At	  present,	   the	  company	  was	  procuring	  milk	   from	  1,10,000	  
dairy	   farmers	   in	  the	  state,	  which	  was	  reflective	  of	  Nestle's	  affinity	  with	  
Punjabi	   farmers...	   Nestle	   was	   fortunate	   to	   launch	   its	   operation	   from	  
Moga,	   which	   proved	   to	   be	   a	   gateway	   for	   their	   entry	   in	   India	   at	   eight	  
different	  locations."	  

Waszyk	  also	  responded	  positively	  to	  Badal's	  proposals	  to	  set	  up	  a	  state-‐
of-‐the-‐art	   composite	   dairy	   centre	   —	   comprising	   a	   super-‐specialty	  
veterinary	  hospital,	  model	  dairy	   farm,	  a	  breeding	  centre	  and	  a	   training	  
facility	  for	  dairy	  entrepreneurs	  —	  in	  collaboration	  with	  the	  government	  
in	   the	   state.	   The	   centre	   is	   likely	   to	   come	   up	   near	   Moga.	   On	   Badal's	  
persuasion,	  Waszyk	  agreed	  in	  principle	  to	  upgrade	  three	  to	  four	  existing	  
private	  dairy	  farms	  

-‐	  See	  more	  at:	  http://www.indianexpress.com/news/nestle-‐to-‐invest-‐rs-‐
500-‐cr-‐on-‐expansion-‐in-‐punjab/1118553/#sthash.0zaTaOKK.dpuf	  

#Danone	  bets	  on	  ‘dahi’	  to	  crack	  Indian	  market	  
The	  French	  company	   is	  eyeing	  a	  place	  for	   itself	   in	  a	  market	  over	  which	  
Nestlé,	  Mother	  Dairy,	  Amul	  have	  a	  strong	  grip	  
Suneera	  Tandon	  	  	  suneera.t@livemint.com	  
	  
	  
New	   Delhi:	  Plastic	   tubs	   of	   yogurt	   are	   very	   important	   right	   now	  
for	  Jochen	  Ebert.	  “Dahi	  is	  the	  name	  of	  the	  game,”	  he	  declares.	  
The	   ebullient	   43-‐year-‐old	   German,	   the	   managing	   director	   of	  Danone	  
Food	  and	  Beverages	  (India)	  Pvt.	  Ltd,	  is	  heading	  a	  campaign	  to	  carve	  out	  
a	   place	   for	   his	   company	   in	   a	   market	   over	   which	  Amul,	  Mother	  



	  

Dairy	  and	  Nestlé	  have	   a	   strong	   grip,	   having	   themselves	   battled	   to	  
convince	  Indians	  to	  buy	  curd	  rather	  than	  make	  it	  at	  home.	  
Ebert	  knows	  the	  key	  lies	  in	  getting	  taste	  and	  texture	  right.	  Which	  is	  why	  
he’s	   recruited	   focus	   groups	   consisting	  of	  women,	  mostly	   homemakers,	  
for	   regular	   tasting	   sessions	   in	   the	  National	   Capital	   Region,	   after	  which	  
their	  feedback	  is	  recorded	  on	  consistency,	  flavour	  and	  the	  like.	  
His	  office	  in	  Gurgaon	  is	  located	  a	  few	  kilometres	  from	  the	  building	  where	  
the	  tasting	   takes	  place.	  What	  emerges	   from	  his	  conversation	   is	  a	  near-‐
obsession	   with	   the	   fermented	   milk	   product	   as	   being	   critical	   to	   the	  
Danone’s	   success	   in	   India.	   The	   range	   extends	   beyond	   just	  dahi	  to	  
flavoured	  yogurt,	  lassi	  and	  other	  spin-‐offs.	  
Danone	   entered	   India	   in	   2008	   through	   a	   joint	   venture	   with	  Britannia	  
Industries	   Ltd,	   but	   that	   broke	   up	   just	   a	   year	   later	   and	   since	   then	   it’s	  
been	  on	  its	  own	  in	  the	  country.	  
The	  €36.1	  billion	   (Rs.2.67	   trillion)	   French	   company	  operates	   globally	   in	  
four	   business	   segments—dairy,	   bottled	   water,	   medical	   nutrition	   and	  
infant	  food—and	  all	  of	  these	  are	  present	  in	  India.	  Danone	  Food	  runs	  the	  
company’s	   dairy	   operations	   in	   the	   country	   and	   is	   still	   relatively	   small,	  
selling	  products	  in	  Mumbai,	  Delhi,	  Bangalore,	  Pune	  and	  Hyderabad.	  
The	   business	   is	   still	   a	   work	   in	   progress	   and	  will	   continue	   to	   evolve	   as	  
Danone	   looks	   for	   the	   right	   fit,	  Ebert	   says.	   “We	  want	   to,	  as	  a	  company,	  
focus	   on	   what	   works	   first	   and	   we	   keep	   that	   brand.	   We	   are	   here	   to	  
develop	  dahi	  consumption.”	  
For	   instance,	   a	   so-‐called	   “bottom	   of	   the	   pyramid”	   business	   unit	   that	  
started	  in	  2011	  was	  absorbed	  into	  the	  bigger	  company	  a	  year	  ago.	  It	  had	  
been	  started	  as	  an	  attempt	   to	   sell	   low-‐priced	   flavoured	  smoothies	  and	  
milk	   shakes	   to	  masses,	  but	   the	  numbers	  were	   “too	   small”	   to	   justify	   its	  
existence	  as	  a	  stand-‐alone	  business,	  Ebert	  says.	  After	  this,	  he	  was	  asked	  
to	   focus	   on	   the	   India	   business,	   giving	   up	   additional	   charge	   of	   the	  
Bangladesh	  business.	  
That	   brings	   the	   conversation	   back	   to	   Ebert’s	   area	   of	   focus	   and	   the	  
company’s	  core	  strategy—curd	  and	  other	  related	  products.	  
“We	   have	   to	   focus	   on	   areas	   that	   the	   Indian	   consumers	  want	   from	   us,	  
and	  right	  now	  they	  are	  telling	  us	  we	  want	  dahi,”	  he	  says.	  Dahi	  accounts	  
for	  60%	  of	  the	  company’s	  volumes.	  
The	  current	  range	  consists	  of	  plain	  dahi,	   flavoured	  yogurt,	  drinks	   in	  the	  
form	   of	  lassi,	  chaas,	   milk	   shake	   (the	  Fundoozbrand),	   flavoured	  
smoothies	  (the	  Danette	  brand)	  and	  ultra-‐high-‐temperature	  (UHT)	  milk	  in	  
tetrapacks.	   A	   version	   of	   the	   Bengali	  mishti	   doi	  (sweetened	   curd)	   is	  
expected	  to	  be	  launched	  soon.	  



	  

Over	  the	  next	  few	  months,	  the	  company	  will	  seek	  to	  increase	  volume	  in	  
existing	  markets	  by	  expanding	  distribution,	  Ebert	  said.	  
The	   yogurt	   market	   has	   gained	   significant	   momentum	   in	   the	   past	   few	  
years.	  
Yogurt	   and	   sour	   milk	   (lassi)	   are	   expected	   to	   grow	   by	   a	   compounded	  
annual	  growth	  rate	  (CAGR)	  of	  18%	  to	  Rs.78.9	  billion	  by	  the	  end	  of	  2017,	  
according	   to	   a	   March	   2013	   report	   by	   research	   agency	   Euromonitor.	  
Demand	  has	  surged	  in	  the	  past	  five	  years,	  helped	  by	  the	  perception	  that	  
such	  products	  are	  wholesome	  and	  healthy,	  the	  report	  said.	  
Gujarat	   Co-‐operative	  Milk	  Marketing	   Federation	   Ltd	  (GCMMF),	  which	  
makes	  and	  sells	  the	  Amul	  range	  of	  products,	  dominates	  the	  market	  with	  
the	   highest	   share	   of	   18.3%	   in	   the	   yogurt	   and	   sour	  milk	   (lassi)	   product	  
category.	   New	   Delhi-‐based	  Mother	   Dairy	   Fruit	   and	   Vegetable	   Pvt.	  
Ltd	  has	   a	   market	   share	   of	   12.7%,	   and	  Nestlé	   India	   Ltd,	   whose	   parent	  
competes	   with	   Danone	   globally,	   has	   been	   adding	   to	   a	   market	   share	  
that’s	   estimated	   at	   7.8%.	   In	   comparison,	   Danone’s	   numbers	   are	  
negligible.	  
Meanwhile,	   the	   competition	   in	   dairy	   looks	   set	   to	   intensify,	   so	   Danone	  
needs	  to	  get	   its	  act	  together	  as	  quickly	  as	   it	  can.	  Companies	   from	  New	  
Zealand	   and	   the	   US	   have	   finalized	   plans	   to	   enter	   the	   Indian	   market,	  
industry	  experts	  say.	  
The	   investments	   by	   the	   larger	   companies	   such	   as	   Nestlé,	   Amul	   and	  
Mother	  Dairy	  in	  the	  market	  will	  ensure	  that	  the	  category	  will	  continue	  to	  
grow,	   according	   to	  Rachna	   Nath,	   leader,	   retail	   and	   consumer,	   at	  
consulting	  firm	  PricewaterhouseCoopers.	  Lifestyle	  changes,	  according	  to	  
her,	   are	   driving	   trends	   for	   probiotic	   products,	   including	   packaged	  
flavoured	  yogurt.	  
However,	   per-‐capita	   consumption	   of	   the	  dahi	  category	   remains	  
abysmally	   low	   in	   the	   country.	   At	   2.5kg	   a	   year,	   India	   stands	   at	   a	  
significant	   distance	   from	  more	  mature	  markets	   such	   as	   France,	  where	  
consumption	   is	   30kg.	   Of	   this,	   that	   of	   packaged	  dahi	  is	   much	   lower	   at	  
0.3kg.	  
“So,	  our	  main	   focus	   right	  now	   to	  push	   the	  0.3	   to	  2.5	   (kg),”	   says	  Ebert.	  
According	   to	   the	  Euromonitor	   report,	  un-‐packaged	  yogurt	  continues	   to	  
account	   for	   significant	   volume	   sales	   arising	   from	   strong	   demand	   in	  
smaller	  cities	  and	  rural	  areas.	  
The	   lack	  of	   cold-‐chain	   infrastructure	   in	   the	   country	   also	   severely	   limits	  
the	  scope	  for	  dairy	  companies.	  
“Having	   a	   cold-‐chain	   supply	   across	   India	   can	   be	   a	   big	   challenge	   for	  
companies	   looking	  at	   scaling	  up	  due	   to	   lack	  of	   existing	   infrastructure,”	  



	  

says	  Nitin	   Mathur,	   a	   consumer	   research	   analyst	   at	   Mumbai-‐based	  
brokerage	  firm	  Espirito	  Santo	  Securities.	  
While	   companies	   such	   as	   Nestle	   and	   Amul	   outsource	   distribution,	  
Danone	   continues	   to	   invest	   heavily	   in	   owning	   and	   creating	   its	   own	  
network.	   “That’s	   the	  way	  we	  want	   to	   go	   about	   it,”	   says	   Ebert,	   adding	  
that	  Danone	  is	  still	  in	  its	  investment	  phase	  in	  India.	  
Nath	  at	  PricewaterhouseCoopers	  agrees	  that	  there	  is	  a	  risk	  of	  high	  levels	  
of	   saturation	   in	   urban	   areas,	   and	   expanding	   to	   small	   cities	   could	   be	   a	  
challenge	   owing	   to	   the	   lack	   of	   proper	   cold-‐chain	   supply.	   Distribution	  
needs	   to	   be	   accompanied	   by	   proximity	   to	   production	   sites	   due	   to	   the	  
short	  shelf	  life	  of	  the	  product,	  industry	  experts	  said.	  
“It	   is	   a	   capital-‐intensive	   business	   primarily	   due	   to	   the	   cold-‐chain	  
infrastructure,”	  says	  the	  head	  of	  the	  dairy	  business	  at	  a	  Delhi-‐based	  firm.	  
The	   category	   has	   expanded	   dramatically	   over	   the	   past	   few	   years,	  
says	  Subhashish	   Basu,	   business	   head,	   dairy	   products,	   at	  Mother	  Dairy,	  
which	  started	  selling	  packaged	  dahi	  nearly	  a	  decade	  ago.	  
“As	   the	  economy	  progresses,	   the	  need	   for	  protein	   in	   the	   form	  of	   fresh	  
fermented	  dairy	  products	  goes	  up,”	  he	  said.	  
Mother	  Dairy	  is	  available	  at	  40,000	  outlets	  across	  North	  and	  West	  India	  
and	  has	  just	  started	  operations	  in	  Kolkata.	  It	  aims	  to	  scale	  up	  operations	  
in	   new	  markets	   and	   launch	  new	  products	   in	   the	   coming	  months,	   Basu	  
said.	  
The	   decentralizing	   of	   production	   was	   a	   critical	   part	   of	   expanding	   the	  
market,	  said	  R.S.	  Sodhi,	  managing	  director,	  GCMMF.	  “To	  gain	  scale,	  you	  
need	  to	  be	  need	  to	  be	  close	  to	  the	  source	  of	  consumption.”	  
The	   company	   started	   selling	   packaged	  dahi	  nearly	   a	   decade	   ago	   and	  
currently	  retails	  a	  range	  of	  products	  through	  75,000	  outlets	  primarily	  in	  
North	  and	  West	  India.	  Sodhi	  also	  cautioned	  that	  the	  fresh	  dairy	  business	  
runs	   on	  wafer-‐thin	  margins	   and	   that	   companies	   need	   to	   keep	   in	  mind	  
that	  the	  Indian	  consumer	  is	  highly	  price	  sensitive	  and	  be	  able	  to	  cater	  to	  
the	  masses.	  
The	   Euromonitor	   reports	   suggests	   that	   an	   increasing	   number	   of	  
consumers	  is	  likely	  to	  switch	  to	  packaged	  products.	  
As	   for	   Danone,	   Ebert	   wants	   to	   make	   sure	   it	   gets	   things	   right	   in	   the	  
markets	  that	  it’s	  currently	  in	  before	  venturing	  elsewhere.	  
“Well,	   if	   I	   look	  at	   it,	  we	  would	  rather	  expand	   in	  a	  market	   like	  Mumbai,	  
which	  has	  a	  high	  per-‐capita	  consumption	  of	  the	  category	  than	  to	  enter	  
new	  markets,”	  says	  Ebert,	  who	  adds	  that	  India	  can	  teach	  Danone	  more	  
than	  vice	  versa.	  



	  

Ebert,	   who	   has	   been	   with	   Danone	   for	   more	   than	   two	   decades,	   has	  
worked	   in	  West	  Asia,	  Germany,	   the	  UK	  and	  France.	  He’s	  been	  heading	  
the	  India	  business	  since	  2008,	  although	  he	  was	  doing	  so	  from	  Paris	  and	  
Germany	  until	  last	  year,	  when	  he	  moved	  to	  the	  country.	  
	  
#Amul	  to	  manufacture	  few	  dairy	  products	  in	  US	  as	  well:	  RS	  Sodhi	  
PTI	  Jun	  6,	  2013,	  07.19PM	  IST	  
	  
	  AHMEDABAD:	   Gujarat	   Cooperative	   Milk	   Marketing	   Federation	  
(GCMMF),	  marketing	  its	  dairy	  products	  under	  brand	  'Amul',	  today	  said	  it	  
would	  begin	  manufacturing	  few	  of	  its	  dairy	  products	  in	  the	  US	  over	  the	  
next	  6-‐8	  months.	  

The	  move	  is	  being	  viewed	  as	  a	  dry	  run	  for	  the	  Indian	  co-‐operative	  sector	  
dairy	  giant	   to	   set	  up	   its	  own	  manufacturing	   facility	   in	   the	  US	  at	  a	   later	  
stage.	  

	  


